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Now  the  Jackson  Sun 
also  rises  on  Saturdays! 

In  Jackson,  Tennessee,  the  Sun  now  has  a  Saturday 
morning  edition,  serving  the  news  needs  ofthe 
people  of  West  Tennessee.  Colorful,  comprehensive 
and  complete,  the  Jackson  Sun  brightens  Saturdays 
for  its  readers  and  its  community. 

GAhNEIT 


A  WORLD  OF  DIFFERENT  VOICES 
WHERE  FREEDOM  SPEAKS 


MIDLAND,  TEXAS 


Announcing...t  h  e 

1986  Editor  &  Publisher  •  INPA 


Deadline  for  entries:  February  5,  1987 

Awards  in  13  classifications  will  be  pre- . ••• 

sented  at  the  57th  Annual  Conference  of  the 
International  Newspaper  Promotion  Associa¬ 
tion,  May  17-20,  in  Toronto,  Ontario. 


First  prize  and  certificates  of  merit  will  be 
awarded  in  In-paper  Circulation/Editorial  Pro¬ 
motion;  In-paper  Advertising  Promotion;  Trade 
Press  Advertising;  Promotion  Ads  using  Radio; 
Television;  Outdoor/Posters;  Direct  Mail;  and 
Multi-Media;  Newspaper  Research/Market 
Data  Folders;  Circulation/Carrier  Promotion; 
Public  Relations/Community  Service  Promo¬ 
tion;  Newspaper  in  Education  (NIE);  and  Em¬ 
ployee  Newsletters. 


For  information,  rules,  and  official  entry 
blanks,  write  to  Editor  &  Publisher,  1 1  W.  1 9th 
Street,  New  York,  N.Y.  10011,  or  to  INPA, 
The  Newspaper  Center,  1 1600  Sunrise  Valley 
Drive,  Reston,  Va.  22091. 


Editor  &  Publisher 

11  West  19th  Street  •  New  York,  N.Y.  10011 
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JANUARY 

8-10— Wisconsin  Newspaper  Association,  Mid-Winter  Meeting,  Embassy 
Suites  and  Conference  Center,  Green  Bay.  ; 

12-13— Annual  ANPA  Labor  and  Personnel  Relations  Conference,  Boca 
Raton  Hotel  and  Club,  Boca  Raton,  Fla. 

21— Third  Annual  Connecticut  Newspaper  in  Education  Conference, 
Treadway  Inn,  Cromwell,  Conn. 

22-24 — New  England  Press  Association,  Annual  Winter  Convention,  Shera- 
ton-Boston  Hotel. 

25- 28— International  Newspaper  Advertising  and  Marketing  Executives, 

Mid-Winter  Meeting,  Fontainebleau  Hilton;  Miami  Beach. 

26- 30— National  Association  of  Advertising  Publishers,  Mid-Winter  Confer¬ 

ence,  Marco  Beach  Hilton,  Marco  Island,  Fla. 

30-31 — North  Carolina  Press  Institute,  Chetpel  Hill,  N.C. 

FEBRUARY 

1-3— SNPA  Editorial  Clinic,  Ritz-Carlton/Buckhead  Hotel,  Atlanta. 

8-12 — National  Association  of  Printers  &  Lithographers,  Top  Management 
Conference,  Registry  Resort,  Naples,  Fla. 

12-15 — California  Newspaper  Publishers  Association,  Hyatt  Regency  Hotel, 
Monterey,  Calif. 

12- 15— Oklahoma  Press  Association,  Mid-Winter  Convention  &  Southwest 

Graphics  Expo  '87,  Lincoln  Pletza  Hotel,  Oklahoma  City. 

13- 15 — Minnesota  Newspaper  Association,  Hyatt  Regency,  Downtown  Min¬ 

neapolis. 

19-21— Annual  Communications  Conference,  Developing  Leadership  and 
Power  Through  Communications,  Howard  University  School  of  Com¬ 
munications.  On  the  main  campus  of  the  University  of  Washington, 
Washington,  D.C. 

21-23— Great  Lakes/Midstates  Newspaper  Conference,  Inc.,  Hyatt  Regency 
O'Hare,  Rosemont,  III. 

28-3/4 — Inland  Dally  Press  Association,  Royal  Plaza  Hotel,  Orlando,  Fla. 

MARCH 

4-7— National  Newspaper  Association,  Governmental  Affairs  Conference, 
Washington,  D.C. 

18-20— Newspaper  in  Education  Conference,  Westin  Hotel,  Chicago. 

Seminars/Workshops/Clinics 

DECEMBER 

7-12 — American  Press  institute.  Developing  Management  Skills,  Kellogg 
West  Conference  Center,  Pomona,  Calif. 

7- 13— The  Poynter  Institute  for  Media  Studies,  Newspaper  Design/Graph¬ 

ics  for  Artists  &  Illustrators,  St.  Petersburg,  Fla. 

8- 10— ANPA/ASNE/APME,  Leadership  In  the  Newsroom,  Hyatt  Hotel, 

Austin,  Texas. 

10— NENA  Business  Writers  Workshop,  Sheraton-Tara  Hotel,  Braintree, 
Mass. 

14- 19— American  Press  Institute,  Marketing  the  Daily  Newspaper,  Reston, 

Va. 

14-19— American  Press  Institute,  News-Editorial  Management  for  Non- 
News  Executives,  Reston,  Va. 

JANUARY 

11- 14— SNPA  Foundation  Seminar,  The  Liability  Insurance  Crisis,  Raleigh 

News  &  Observer,  Raleigh,  N.C. 

12- 17— American  Press  Institute,  Seminar,  Developing  Management  Skills, 

Reston,  Va. 

13- 16— The  Poynter  Institute  for  Media  Studies,  Writing,  Thinking,  and 

Teaching  Conference,  St.  Petersburg. 

21-23— International  Newspaper  Promotion  Association  Seminar,  How  To 
Make  Great  Advertising. ..That  Meets  Strategic  Objectives.  Trade- 
Winds  Hotel,  St.  Petersburg. 

30-2/1 — Mid-America  Press  Institute,  The  Editorial  Page,  Clarion  Hotel, 
Downtown  St.  Louis. 

FEBRUARY 

8-11 — SNPA  Foundation  Seminar,  Layout,  Design  and  Graphics,  Univer¬ 
sity  of  Florida,  Gainesville,  Fla. 

14- 20 — NACON  Winter  Sales  Seminar  and  Management  Workshop, 

Bonaventure  Hotel,  Los  Angeles. 
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Hughes  Printing  Co.,  East  Stroudsburg,  Pa.  18301.  Titles  patented  and  registered  and 
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By  Doug  Borgstedt 


About  Awards 


Plangere  wins  Osprey.  Jules  L.  Plangere  Jr.,  chairman 
and  publisher  of  the  Asbury  Park  (N .  J . )  Press  was  recently 
presented  with  the  Wall  Area  Chamber  of  Commerce’s 
Golden  Osprey  Award  for  his  efforts  “upholding  the  high¬ 
est  journalistic  principles.” 


Distinguished  aium.  Tom  Curley,  president  of  Gannett 
Co.’s  USA  Today,  has  been  named  Distinguished  Alum¬ 
nus  for  1986  by  Rochester  Institute  of  Technology’s  Col¬ 
lege  of  Business.  He  was  honored  during  Homecoming 
Weekend  on  Nov.  8. 


$10,000  to  editorial  writer.  Jonathan  Freedman,  an  edi¬ 
torial  writer  for  the  San  Diego  Tribune,  has  been  awarded 
the  $10,000  Eugene  C.  Pulliam  Editorial  Writing  Fellow¬ 
ship  for  1986,  which  is  presented  annually  by  the  Sigma 
Delta  Chi  Foundation. 

Freedman  plans  to  use  the  award  to  travel  to  European 
nations  and  learn  firsthand  how  they  are  combating  ter¬ 
rorism. 

Free  community  newspapers  cited.  The  National  Asso¬ 
ciation  of  Advertising  Publishers  recently  announced  the 
winners  in  its  1986  Awards  Competition,  recognizing 
excellence  in  30  categories  of  free  community  newspaper 
publishing. 

First  place  winners  in  the  General  Excellence  category, 
which  recognizes  all  aspects  of  paper  composition,  were: 
broadsheet,  the  Charlotte  (N.C.)  Leader,  tabloid  with  up 
to  25%  news/feature  content,  the  Shoppers  Guide  of 
Cherry  Hill,  N.J.;  tabloid  with  25%  or  more  news/feature 
content,  the  TAB  of  Newton,  Mass.;  tabloid  with  100% 
advertising  content,  the  Norwich  &  Sidney  Pennysavers 
of  Norwich,  N.Y.;  mini-tab  with  up  to  25%  news/feature 
content,  the  Country  Peddler  of  Bowling  Green,  Ky.; 
mini-tab  with  25%  or  more  news/feature  content,  the 
Mountain  Shopper  of  Blue  Jay,  Calif.;  and  mini-tab  with 
100%  advertising  content,  the  Original  Pennysaver  of 
Brea,  Calif. 
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Nonstop™  Publishing 
from  Sll  and  Tandem 

“At  Washington  State  Univer¬ 
sity,  we  have  a  twenty-terminal 
System/25.  It’s  a  small  system 
by  comparison,  but  you  wouldn’t 
know  it  by  the  way  System 
Integrators  treats  us. 

“When  we  call,  they’re  in 
Pullman  as  fast  as  physically 


possible.  And  the  service  tech¬ 
nicians  won’t  leave  until  we’re 
completely  satisfied. 

“When  SII  bid  on  the  system, 
we  gave  them  our  custom  specifi¬ 
cations.  They  turned  around  and 
delivered  the  best  system  and  ser¬ 
vice  contract  over  a  five  year 
period.  They 
exceeded  all 
of  our  stan¬ 
dards,  which 


were  very  high.  And  since  we’ve 
been  on-line,  the  performance 
has  been  fantastic.’’ 

To  find  out  for  yourself,  give 
System  Integrators  a  call  at 
916-929-9481.  They’ll  show  you 
how  great  service  can  make  a 
great  system  even  better. 


^  System  Integrators,  Inc. 
and  ^JTANDEMCOMPUTERS 


t 


With  Apple 
Deskfcp  Publishing, 

^  outio’onefting 
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One  of  the  most  common  ex¬ 
periences  in  the  graphic  design  business 
has  always  been  one  of  the  most 
uncontrollable  and  frustrating. 

Sending  out  for  the  things  you  need. 

Like  cofee  at 
2am  in  the  middle 
ofa  rush  job. 

Type  galleys. 

Stats.  Quiclde  illus¬ 
trations.  Line  art. 

And  those  mer- 
last  minute 
changes  that  often 
end  up  sitting  with  a  messenger  at 
some  lunch  counter  somewhere. 

While  we  can’t  promise  any 
improvements  in  the  nations  messenger 
services,  we  can  promise  that  an  Apple 
Desktop  Publishing  System  will  make 
your  business  more  productive.  More 
profitable.  And  give  you  more  control. 

If  the  word  “system”  conjures 
up  images  of  gigantic  machines  taking 
over  your  already  cramped  studio,  relax. 

An  Apple  Desktop  Publishing 
System  can  start  with  as  little  as  a 
Macintosh™  Plus  computer  and  a 
LaserWriter’'  Plus  printer. 

Two  machines  that  let  you 
create  camera-ready  art  of  near  typeset 
quality.  In  less  space  than  it  would  take 
to  squeeze  in  another  art  table.  And 
in  a  lot  less  time  than  it  takes  to  find  a 
supplier’s  rep  on  the  weekend. 

With  Macintosh’s  intuitive  mouse 
technology  and  graphic  interface  com¬ 
bined  with  software  like  MacPainC 
MacDra^y™  PageMaker,  ReadySetGo, 
LetraPage,  Cricket  Draw  and  Microsoft 
Word,  you  can  create  a  direct  mail 
campaign.With  ftill-page  illustrations 
of  the  client’s  product  line. 

Produce  finished  comps  for  a 
new  business  presentation.With  the 
copy  in  English  instead  of  Greek. 

Design  business  cards  that  open 
doors.  Or  overheads  that  generate 
exclamations  instead  of  yawns. 

All  virtually  overnight  Or,  if  you’re 
really  organized,  during  the  course  of 


ColCTodal  Lock  Co. 


And  in  the  st^e  that  best  expresses  it’s  letter  perfect.  And  send  it  to  any 
your  intentions.  Like  boldfaced  italic.  PoSTSCRlPT-compatible  typesetting 
Or  outlined  small  caps.  machine. 

You  can  even  kern  each  indi-  Or  simply  have  a  messenger  take 

vidual  character  to  your  own  exacting  a  Macintosh  disk  over  to  the  typ^tter. 
standards.  Eitherwayjou’llhaveallof 

'  And  you  can  add 

’  '  ■  j  new  faces  from  a  i  - - ,  i - 

.  growing  library.  t  .1  ImdU 

-  Including  our  fave  j.  * ,  - 

.  1  rave,Garamond. 

I  Then  there 
™  thousands 

^  of  graphics.  The  ones 
you  make  yourself  And 
the  ones  you  pick  up 
with  electronic  clip  art,  like  ClickArt 

or  Dynamic  Graphics  Desktop  Art.  resideaith€typ€b(me,youcanconsideritfktrtof^^ 

You  can  even  copyblack&  white  .  ,  ,  .  , 

photographs  and  artwork  wii  a  scanner.  Yoor  original  text  and  graphics  printed 
Ofcourse,  some  of  your  business  without  modification 


BRIGHT 

IDEA 

LIGHTING 


10%  OFF. 


When  it  comes  to  bread  &  butter  jobs,  our  high  resolution 
graphics  can  help  you  put  something  new  on  the  menu.  Same 
goes for  stationery,  flyers  and  countless  other  tasks. 

a  normal  business  day.  Whatever  that  is. 

You  can  work  with  dozens  of  type-  will  always  involve 
face  families  that  are  already  built-in  I 

to  the  LaserWriter  Plus  printer’s  memory.  IV  I 

Including  Helvetica, Times,  \  K I  PV^ 

Palatino,Avant  Garde  Gothic,  New 
Century  Schoolbook  and  Boolmian.  _  - 

In  any  size  you  like,  from  4  pt.  \Af/^/L« 

mouse  type  to  720  pt.  banner  headline  Y  V#lV 
type.  Instantly.  And  painlessly. 

Obiiously.  there’s  more  than  one  way  to  set  a  wave. 

We  think  you  'll  like  our  kerned  version. 

commercial  quality  typesetting. 

But  we’ve  taken  care  of  that  too. 

Because  we’ve  taken  the  care 
to  include  POSTSCRIPT,  the  industry 
standard  page  description  language, 
in  our  j^ple  LaserWriter. 

PostScript  also  runs  on  many 
other  output  devices  including 
commercial  typesetting  ^ 

machines.  Like  Allied  ^ 

Linotronic  systems. 

So  all  you  have  to  do  is  j 

set  up  your  work 
on  your  Macintosh. 

Print  it  out  on  your  * 

LaserWriter,  so  you’re  sure  * 

®  1986 Apple  Computer,  Inc.  Apple,  the  Apple  logo  and  LaserWriter  are  registered  trademarks  of  Apple  Computer,  Inc.  Macintosh,  MacDraw  and  MacPaint  are  trademarks  of ^le  Computer,  Iru. 
The  power  to  be  your  best  is  a  service  mark  of  Apple  Computer,  Inc.  Avant  Garde  Gothic  and  Bookman  area  registered  trademark  of I ntemational  Typeface  Corporation.  Helvetica,  Times 
andPalatino  are  regslered  trademarks  oft^Mlied  Corporation.  Microsoft  is  a  registered  trademark  of  the  Microsoft  Corporation.  PhsiScRiFTis  a  trademark  of  Adobe  Systems,  Irw.  ReadySHGo  is  a 
trademark  of  Manhattan  Graphics.  For  an  authorized  Apple  dealer  nearest  you,  call  (800)  446-3000  ext.  50.  In  Canada,  call  (800) 387-9683. 


ITC  Avant  Garde 


ITC  Bookman 


The  power  to  be  your  best! 


Helvetica 


Helvetica  Narrow 


New  Century  Schoolbook 


Palatino 


Times 


ITC  Zsopf  Chancery 
ITC  Zapf  Dingbats 


You  'll find  Ihese  11  typeface  families  built  into  the 
LaserWriter  Plus.  But  you  can  add  other fonts from  a 
grouing  library.  Or  even  create  your  own. 
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Editor  &  Publisher 
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Robert  U.  Brown,  President  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Enforcing  a  code  of  ethics 

In  1973,  Sigma  Delta  Chi  (now  known  as  the  Society  of  Professional 
Journalists,  Sigma  Delta  Chi)  adopted  a  Code  of  Ethics.  It  estab¬ 
lished  “standards  of  practice”  for  journalists  based  on  the  highest 
ethical,  moral  and  professional  principles.  The  final  paragraph  titled 
“Pledge,”  states:  “Journalists  should  actively  censure  and  try  to 
prevent  violations  of  these  standards,  and  they  should  encourage 
their  observance  by  all  news  people.” 

Interpretation  and  application  of  that  word  “censure”  has  become 
an  issue  in  the  society  and  has  created  a  serious  split  among  mem¬ 
bers.  It  depends  upon  which  dictionary  definition  is  used:  One  means 
“disapproval”;  the  other  means  “punishment.” 

All  journalists  have  the  right  to  be  critical,  to  express  disapproval, 
of  the  work  and  activities  of  other  journalists.  Some  people  believe 
there  should  be  more  of  it. 

However,  we  don’t  believe  joiumalists  individually  or  in  groups 
should  attempt  to  impose  punishment  on  other  journalists  of  whom 
they  disapprove  or  with  whom  they  disagree.  In  the  SPJ,SDX  de¬ 
bate,  for  instance,  there  were  some  who  believed  “censure”  meant 
they  should  eject  the  offending  party  from  the  society,  which  could 
affect  a  person’s  job  and  future. 

The  vigorous  pursuit  of  the  latter  course  by  the  society  and  its 
undergraduate  and  professional  chapters  will  have  the  effect  of  plac¬ 
ing  a  journalistic  vigilante  committee  in  every  community  where 
there  is  a  chapter.  The  consequences  could  range  from  rapping  an 
offender  on  his  typewriter  fingers  to  worse  punishment  depending  on 
what  kind  of  a  local  Torquemada  takes  charge. 

This  issue  puts  the  good  ship  SPJ,SDX  in  the  unfortunate  position 
of  having  a  loaded  cannon  loose  on  the  deck.  We  think  a  journalistic 
society,  especially  one  with  the  long  and  distinguished  history  of  this 
one,  should  be  dedicated  to  promoting  its  high  ethical  standards,  as 
exemplified  in  its  Code,  within  and  without  the  Society.  It  should  not 
look  upon  itself  as  some  exalted  Latin  American  “colegio”  con¬ 
demning  all  those  with  whom  it  disagrees. 

Reagan’s  press  conference 

President  Reagan  has  been  given  poor  grades  for  his  stumbling 
performance  and  his  indecisive  handling  of  questions  at  his  first 
televised  press  conference  in  more  than  three  months.  (We  are  not 
referring  to  the  substance  of  his  replies.)  Some  commentators  have 
blamed  it  on  the  gravity  of  the  occasion  which  seemed  to  make  him 
more  noticeably  nervous  than  usual.  Others  have  attributed  it  to  poor 
briefing  by  his  staff. 

We  don’t  see  how  any  president  could  have  been  briefed  and 
prepared  to  anticipate  the  wide  range  of  questions  likely  to  confront 
him  on  that  occasion.  Consider  all  the  ramifications  of  Iran,  the 
hostages,  Daniloff,  disinformation,  Nicaragua,  South  Africa  — 
events  that  have  taken  place  since  his  last  conference. 

It  was  a  perfect  object  lesson  on  why  the  president  should  make 
himself  accountable  to  the  public  in  public  more  frequently.  The 
alternative,  of  course,  is  for  the  president  to  barricade  himself  in  the 
White  House.  The  present  fiasco  is  an  example  of  what  that  tech¬ 
nique  produces. 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 

Newspaper  AN  PA 


ABP 


PuNishers  Association 
6  mo.  avg.  circulation  Dec.  31, 1985—28,029 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  established 
March  22,  t884:  Newspaperdom  established  March,  1892; 
the  Fourth  Estate,  March  1,  t894;  Editor  &  Publisher,  June 
29,  t90t;  Advertising,  January  22, 1925. 


Editor 

Robert  U.  Brown 
Mana^ng  Editor 
John  P.  Consoli 
Associate  Editors 
David  Astor,  George  Gameau, 

Debra  Gersh,  Andrew  Radolf,  Lenora  Williamson 
Midwest  Editor 
Mark  Fitzgerald 
Washington  Editor 
James  E.  Roper 
West  Coast  Editor 
M.  L.  Stein 

Advertising  Manager 

Donald  L.  Parvin 

Saies  Representatives 

John  P.  Gardner,  Arthur  P.  Irving  III, 
Robert  J.  Mathes,  Michael  Rousseau, 
Durland  Stewart 
Editorial  Production  Manager 
Danielle  BIzzarro 
Circulation  Manager 
Wilfred  E.  Richards 
Promotion  Manager 
Mary  Joneve  McCormick 
Photocomposition  Manager 
Orlando  Velez 


OFFICES 

General:  11  West  19th  Street,  New  York,  N.Y. 
10011;  (212)  675-4380. 

Chicago:  Time  Life  Bldg.,  Suite  2720,  303  East 
Ohio  Street  6061 1 ;  (312)  645-0123.  Mark  Fitz¬ 
gerald,  Editor;  Michael  Rousseau,  Sales  rep¬ 
resentative. 

Washington,  O.C.:  National  Press  Building,  Suite 
1128,  Washington,  D.C.  20045;  (202)  662- 
7234.  James  E  Roper,  Editor. 

Long  Beach:  369  Seville  Way,  Long  Beach,  Calif. 
90814;  (213)  597-1159.  M.  L.  Stein,  Editor 

Los  Angeles:  3700  Wilshire  Boulevard,  Suite  500, 
90010;  (213)  382-6346.  William  Marshall— 
Scott,  Marshall,  Sands  &  McGinley,  ad  rep¬ 
resentatives. 

San  Francisco:  433  California  St,  Suite  505, 
94104;  (415)  421-7950.  Peter  Scott,  Patrick  F. 
Doyle— Scott,  Marshall,  Sands  &  McGinley,  ad 
representatives. 
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Media  should  hire  more  disabled  journalists 

As  a  wheelchair-user  with  a  jour¬ 
nalism  degree,  I  feel  compelled  to 
comment  on  two  articles  in  the  Nov.  1 
issue  which  I  feel  are  related. 

The  first  regards  hiring  of  minori¬ 
ties.  I  realize  minorities  in  this  sense 
refers  to  skin  color.  The  industry, 
while  not  breaking  out  the  cham¬ 
pagne,  appears  to  be  at  least  patting 
itself  on  the  back. 

However,  the  physically  disabled 
are  a  minority  too.  I  would  venture  to 
say  that  the  employment  figures 
quoted  in  the  article  would  not  have 
been  nearly  as  positive  if  the  disabled 
were  flgured  into  the  equation. 

Secondly,  the  blind  copy  editor 
referred  to  in  Shop  Talk  at  Thirty. 

Certainly,  the  technology  exists,  or  is 
coming,  which  will  allow  a  “physi¬ 
cally-challenged”  individual  with  any 
“inconvenience”  to  lead  a  productive 
life. 

However,  I  feel  both  articles 
missed  a  critical  point.  You  can  con¬ 
duct  all  the  studies  and  have  all  the 
technology  you  need.  The  thing  that 
must  change,  both  in  society  and  in 
newsrooms,  is  the  attitudes  of  those 
people  in  charge  of  hiring  individuals. 


Only  then  will  minorities  and  dis-  eating  society.  A' good  way  to  start 
abled  individuals  be  given  a  “fair  would  be  by  hiring  qualified  minori- 
shake.”  ties  and  disabled  persons. 

Those  in  newspapers  and  all  media 

should  take  a  leadership  role  in  edu-  Mike  E.  Perricone 


Jersey  Herald  in  Newton  is  owned  by 
Garden  State  Newspapers  of  which 
Dean  Singleton  is  a  partner. 

FROM 

Slje  iNeUf  Jlark  ^ime$ 

Daily:  The  Op-Ed  Page  from  The  New  York  Times,  Concerned  opinion  from 
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breakers,  features,  profiles  by  some  of  the  world’s  best  writers. 

To  order  call  Chuck  Weiss  or  Dan  Barber  in  New  york,  800-972-3550  or 
212-645-3000/Bill  Higginbotham  in  Ft.  Worth,  817-292-8165/ 

Paul  Finch  in  Los  Angeles,  213-852-1579. 

Sno/VL  frmRES'SifrDK^^ 

130  Fifth  Avenue,  New  York,  N.Y  10011 


Correction 

In  the  Nov.  15  issue  of  E&P  it  was 
incorrectly  reported  that  the  New 
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DONT  lEAVE  A  HOIE 
IN  YOUR  MEDIA  PIAN 


If  your  media  plan  doesn’t  include  the  New  For  more  information  on  the  New  Orleans 

Orleans  market,  you’re  missing  a  vital  piece  of  the  market,  let  our  national  advertising  manager  speak 

action.  By  paid  circulation.  The  Times-Picayune  his  piece.  Call  Lester  Key  at  (504)  826-3075. 

is  ranked  29th  in  the  country. 

BUY  SMART.  BUY  THE  TIMES-PICAYUNE 

Source:  American  Newspaper  Market’s  Circulation  ’85/’86 

Newspapers  ranked  individually  by  morning,  evening  and 
all  day. 
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Represented  Nationally  By  Newhouse  Newspapers 
New  York,  NY  (212)  697-8020  Chicago.  IL  (312)  641-6242 
Birmingham,  Ml  (313)  540- 5606  San  Francisco.  CA  (415)  362-3367 

Atlanta.  GA  (404)  955-2335  Beverly  Hills,  CA  (213)  205-7647 
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Advice  to  newspapers:  charge  readers  more 

Advertisers’  rising  share  in  the  cost  of  producing  newspapers  may 
eventuaiiy  resuit  in  their  abandoning  newspapers  for  other  media 


By  George  Garneau 

Readers  today  pay  a  smaller  share 
of  the  cost  of  producing  newspapers 
than  they  did  15  years  ago,  and  adver¬ 
tisers  pay  more,  a  consultant  told 
newspaper  financial  executives 
recently. 

Speaking  at  a  session  of  the  Inter¬ 
national  Newspaper  Financial  Execu¬ 
tives  annual  convention  in  Boston, 
the  consultant,  Christopher  Burns, 
said  that  U.S.  households  are  buying 
more  newspaper  pages  than  ever 
before  —  but  paying  comparatively 
less  per  copy. 

The  average  newspaper,  which  in 
1970  cost  10.50,  rose  in  price  to  26. 10 
last  year.  Burns  said,  while  income 
from  circulation  slid  from  31.5%  of  a 
newspaper’s  revenue  in  1970  to  just 
21%  last  year. 

The  price  of  newspapers  hasn’t 
even  kept  pace  with  inflation.  Bums 
said,  noting  that  if  it  had  since  1970, 
the  average  copy  price  would  be  29.50 
today,  and  that  would  translate  into  a 
3%  boost  in  circulation  revenues  for 
the  average  paper. 

Burns,  who  has  broad  experience 
in  the  newspaper  industry,  repeated  a 
theme  emphasized  by  Allen  Neu- 
harth,  chairman  of  Gannett  Company 
Inc.,  who  said  newspapers  were  gen¬ 
erally  underpriced. 

With  the  notable  exceptions  of 
Gannett’s  USA  Today  and  the  Wall 
Street  Journal,  priced  at  500  each, 
daily  newspapers,  with  few  excep¬ 
tions,  cost  between  250  and  350. 

The  Newhouse-owned  Star-Led¬ 
ger  in  Newark,  N.J.,  which  has  the 
15th  largest  daily  circulation  in  the 
country,  for  example,  charges  150  per 
daily  copy. 

Burns  said  that  for  various  reasons 
newspapers  are  “unwilling  to  charge 
subscribers  a  fair  price.” 

“The  newsroom  is  trying  to  reach 
as  many  people  as  possible.  You  peo¬ 
ple,”  Burns  told  the  financial  execu¬ 


tives,  “are  trying  to  make  money  out 
of  it.  Somewhere  there  is  a  contradic¬ 
tion.” 

“Newspapers  are  worth  300  a 
day,”  Burns  asserted.  He  asked  an 
audience,  “Are  you  charging  readers 
enough?” 

Burns  warned  of  impending  price 
pressures  on  circulation  and  adver¬ 
tising  sales.  He  predicted  that  in  the 
future  it  would  not  be  as  easy  to  keep 
the  cost  of  newspapers  down. 


Newsprint,  which  accounted  for 
28%  of  the  cost  of  publishing  a  news¬ 
paper  in  1978,  today  claims  24%  of 
overall  costs,  mainly  because  bounti¬ 
ful  newsprint  supplies  in  recent  years 
have  kept  prices  down. 

But  in  the  next  five  years.  Burns 
said,  newsprint  prices  were  expected 
to  increase  faster  than  inflation  and 
will  account  for  a  3%  or  4%  higher 
production  cost. 

In  addition,  circulation  costs  will 
rise.  Burns  predicted.  And  newspa¬ 
per  circulation,  since  it  is  nearly 
saturated,  will  probably  not  increase, 
forcing  a  raise  in  newsstand  prices. 

Meanwhile,  technology,  primarily 
computer  to  plate,  will  cut  production 
costs  4%-5%  in  about  a  decade,  he 
predicted. 

The  trend  toward  quality  —  more 
colorful  and  better  produced  — news¬ 
papers  has  not  spawned  movement 
toward  higher  priced  newspapers, 
just  higher  priced  newspaper  adver¬ 
tising,  he  said. 

“Most  quality  increases  are  at  the 
advertiser’s  expense,”  Burns  said. 


He  warned  that  as  readers  pay 
less  —  and  advertisers  more  —  of 
the  cost  of  producing  newspapers,  the 
industry  could  suffer  from  televi¬ 
sion’s  recent  malady,  declining  mar¬ 
ket  share  due  to  high  advertising 
prices. 

Newspapers  should  beware.  Bums 
said,  because  there  is  a  limit  to  how 
much  newspapers  can  raise  ad  prices 
before  advertisers  abandon  newspa¬ 
pers  for  other  media,  particularly 


direct  mail,  the  ad  medium  enjoying 
fastest  growth  in  recent  years. 

He  urged  newspapers  to  be  more 
responsive  to  national  advertisers, 
who  often  regard  newspapers  as 
monopolistic. 

Burns  advised:  Increase  circulation 
prices,  shift  to  adult  carriers,  target 
readers  (because  some  are  too  expen¬ 
sive  to  service),  find  better  advertis¬ 
ing  systems,  adjust  national  ad  rates 
to  attract  more  national  advertisers. 

The  average  newspaper  charges 
national  advertisers  65%  more  for 
space,  and  large  papers,  circulation 
over  250,000,  charge  94%  more,  he 
said. 

Burns  also  urged  the  newspaper 
industry  to  fight  harder  against  illiter¬ 
acy  in  order  to  a  maintain  its  reader- 
ship. 

In  the  long  term.  Burns  predicted  a 
drop  in  the  volume  of  advertising  will 
accompany  a  slowdown  in  the 
national  economy. 

“Chances  are  you  are  not  making 
your  revenue  budgets  in  1986,”  he 
(Continued  on  page  38) 


He  said,  however,  that  the  newspaper  industry,  as  a 
whoie,  is  “in  exceiient  shape”  and  wiii  exit  the  decade 
of  the  ’80s  “strong  and  profitabie.” 
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Newspaper  ad  excellence 


Hal  Riney  &  Partners  and  Bozell  Jacobs  Kenyon  &  Eckhardt  win 
two  Athenas  each  in  annual  newspaper  advertising  competition 


This  year's  Creative  Newspaper 


WHY  WOMEN  SHOULDN'T  BARE 
ARMS  was  prepared  for  Zell  Bros. 
Jewelry  by  Border,  Perrin  &  Norran- 
der/Portland. 

directors,”  said  Standen.  “It  also 
reminds  agencies  and  advertisers  of 
the  selling  power  of  newspaper- 
space  —  especially  when  it  is  filled 
with  ads  like  these.” 

Hal  Riney  &  Partners’  two  winning 
ads  were  for  the  same  client,  the  Cali- 


Hal  Riney  &  Partners  of  San  Fran¬ 
cisco  and  Bozell  Jacobs  Kenyon  & 
Eckhardt  of  Minneapolis  each  took 
two  of  the  19  top  awards  in  the  1986 
Athena  (Awards  to  Honor  Excellent 
Newspaper  Advertising)  competition 
sponsored  by  the  Newspaper  Adver¬ 
tising  Bureau. 

Craig  Standen,  president  of  the  Ad 
Bureau  announced  the  winners  at  a 
luncheon  this  week  at  the  Four  Sea¬ 
sons  restaurant  in  New  York  City. 

The  Athena  winners  are  among  the 
84  ads  showcased  in  Creative  News¬ 
paper  II,  a  48-page  newspaper  format 
annual.  Approximately  100,000 
copies  of  the  Creative  Newspaper  will 
be  distributed  to  ad  agency  creative 
directors,  copywriters,  art  directors 
and  account  executives,  and  to  the  ad 
departments  of  manufacturers,  mar¬ 
keters  and  retailers,  as  well  as  to 
others  in  the  advertising  community. 

“The  Creative  Newspaper  gives 
well-deserved  recognition  to  many 
talented  writers,  artists  and  creative 
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1986  best  ads  in  newspapers 

General,  b&w.  over  one  page 

Classified  display,  b&w 

Agency;  Larsen  Colby  Koralek  Los  Angeles 

Client;  Protype 

Agency:  The  Bigham  Agency  Dallas 

Client:  Sabine  Valley  Homes 

Creative  Direction;  Rick  Colby,  Gary  Larsen 

Copy:  Rick  Colby 

An  Direction;  Michael  Wyatt 

Ci>py:  Lee  Darragh 

Art  Directit>n/Art;  Gary  Larsen 

Photography:  David  Neely/Studio  Ass4>ciates 

General  b&w.  half  to  one  page 

Classified  color 

Agency;  Hal  Riney  &  PurtnervSan  Hrancisco 

Client:  California  Prune  Board 

Agency:  Roanoke  Times  &  World-News 

Client:  Magic  City  Fiird 

Creative  Direction:  Peter  Murphy 

Copy:  Kirk  Citron 

Creative  Direction:  Keith  White.  Dennis  White 

Copy:  Michael  Gross 

An  Direction:  Ted  Banon 

An:  Barry  Robinson 

An  Direction:  Michael  Gilmore 

Classified  in-column 

General,  campaign 

Agency:  San  Jose  Mercury  News 

Client:  Tad  Platt 

Agency;  Hal  Riney  &  Partners/San  Francisco 

Client:  California  Prune  Board 

Copy:  Tad  Platt 

Creative  Direction:  Peter  Murphy 

An  Direction:  Geoffrey  B.  Roche 

Copy:  Kirk  Citron 

Cla.ssified.  cover  of  special  section 

General.  ROP  one  color  (plus  black) 

Agency:  Valley  News  Dispatch 

Creative  Direction:  Santina  Condor 

Client:  Valley  News  Dispatch 

Agency;  Grey  Advenising  Ltd. /Toronto 

Client:  American  Motors  Corp. 

Photography:  William  Larkin 

Creative  Direction;  Keith  Hillmer 

Jeep  Renault 

An  Direction:  Jeff  Layton 

An:  Doug  Panton.  Typsetlra,  Bullet  Graphics 

Copy:  Jim  Catlin 

Classified  special  section 

Agency:  Franklin  D.  .Murphy' Milwaukee 

Client;  State  Bur  of  Wisconsin 

ROP  multicolor 

Creative  Direction:  Franklin  D.  Murphy 

An  Direction:  Joyce  Hastings 

Ediu>r:  Margaret  D.  McGarity 

Agency:  Bullock's  Department  Stores/Los  Angeles 

Client:  Bullock's 

An:  Lucarelli.  Ltd. 

Harrison  Services  Agency 

Copy:  Mary  Ann  Burkalter 

Creative  Direction:  Judy  Farris 

Product  Introduction 

Art  Direction;  Debbie  Habib.  Bryan  Randal 
Photography;  Claude  Mougin 

Agency:  Zechman  and  Associates.  Advenising  Inc. 

Client:  Dove  Bar 

Creative  Direction:  Jan  Zechman 

International.  Inc. 

Retail,  b&w.  half  page  and  under 

An  Direction;  Dick  LemnK>n 

Copy:  Mark  Fenske 

Agency:  Clarity  Coverdale  Rueff/Minneapolis 
Creative  Direction:  Jac  Coverdale 

Client:  Huben  W.  White 

Copy:  Gerry  Schmidt 

Cover  of  special  section/ad  supplement/insen 

An  Direction:  Carol  Mack 

Agency;  Detroit  Free  Press 

Client:  Detroit  Free  Press 

Retail,  b&w,  half  to  one  page 

Creative  Direction:  Roger  Hicks 

An/Copy:  Roger  Hicks 

Ad  with  coupon 

Agency:  DJMC/Los  Angeles 

Client;  California  Plaza 

Creative  Direction:  Peter  Coutrouris 

Copy:  Bob  Gerke 

Agency:  Fallon  McElligott/Minneapolis 

Client:  Classico  Pasta  Sauces 

An  Direction:  Kathy  Sjorgren 

Creative  Direction:  Tom  McElligott 

Copy:  John  Stingley 

Photography;  Christopher  Makos 

An  Direction:  Bob  Barrie 

An;  An  Simons 

Retail,  ROP  one  color  (plus  black) 

Photography:  Dave  Bausman 

Agency:  Bozell.  Jacobs.  Kenyon  &  Eckhardt/ 

Client:  Surdyk's  Liquor  Store 

Public  service  or  non-profit  organization 

Minneapolis 

Copy:  Craig  McNamara 

Creative  Direction:  Kun  Tausche 

Agency:  The  Martin  Agency/Richmond.  VA 

Client:  Richmond  Police 

An  Direction/ An:  Jeff  Terwilliger 

An  Direction:  Cabell  Harris 

Memorial  Foundation 

Copy:  Andy  Ellis 

^  Retail,  campaign 

Ad  in  newspaper's  magazine  or  special  section 

Agency;  Bozell,  Jacobs.  Kenyon  &  Eckardt/ 

Client:  Grange  Hall  Auto  Bixly 

Minneapolis 

Copy:  Kerry  Casey 

Agency:  Ammirati  &  Puris/New  York 

Client;  BMW  of  North  America. 

Creative  Direction:  Kun  Tausche 

Creative/Art  Direction:  Jerry  Whitley 

Inc. 

An  Direction:  Ginni  Selle 

Photographer:  Jeff  Zwart 

Copy:  Joe  O'Neill 

fomia  Prune  Board.  Riney’s  full-color 
ad  series  for  the  Prune  Board  won  the 
Athena  for  the  advertising  category 
“general,  campaign.” 

The  Agency’s  second  Athena  was 
for  the  category  “general,  b&w,  ^alf 
to  one  page.”  It  featured  a  few  lines 
tom  from  a  New  York  Times  news 
story  about  the  President’s  health  and 
was  headlined:  “A  word  to  the  wise. 
Prunes  have  more  dietary  fiber  per 
serving  than  almost  any  other  food. 
Including  bran  fiber  and  whole  wheat 
bread.” 

Bozell  Jacobs  Kenyon  &  Eckhardt 
won  in  the  advertising  category 
“retail,  campaign”  with  a  small  space 
spot-color  ad  series  for  Grange  Hall 
Auto  Body. 

Another  agency  winner,  in  the  cate¬ 
gory  “retail,  ROP  one  color  (plus 
black),”  was  an  anti-drunken  driving 
ad  for  Surdyk’s  Liquor  Store. 
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In  recognition  of  the  increasing 
variety  of  newspaper  advertising, 
there  are  seven  new  Athena  catego¬ 
ries  this  year:  three  for  classified 
advertising,  two  for  best  use  of  color 
and  new  categories  for  excellent 
public  service  and  product  introduc¬ 
tion  ads. 

The  19  Athena  winners  were 
selected  from  more  than  5,000 
entries.  The  panel  of  judges  included 
Ed  McCabe,  then  New  York  office 
president  and  creative  director  world¬ 
wide  of  Scali  McCabe  Sloves;  Agi 
Clark,  senior  vice  president  and 
executive  director  of  N  W  Ayer;  and 
Jay  Chiat,  chairman  and  chief  execu¬ 
tive  officer  of  Chiat/Day.  Each 
Athena  winner  received  a  sculptured 
relief  of  Athena,  the  Greek  goddess  of 
wisdom  and  creativity. 

(Continued  on  page  38) 


WHO  CARRIES  HOME  THE  STANLEY  CUP 
YEAR  AFTER  YEAR? 


CMI  (MtmtnMMOOM  IMIM. 

Page  4  of  a  4-page  annual  ad  sec¬ 
tion  whose  content  includes  a  hockey 
quiz.  Emery  likes  the  answer  to  this 
final  question.  J.  Walter  Thompson 
created  the  ad  for  Emery  Worldwide. 


Another  stellar  financial  performance 

Most  publicly  held  newspaper  companies  report 
solid  third-quarter  earnings  growth 


Most  of  the  publicly  held  newspaper  companies  exper¬ 
ienced  solid  earnings  growth  in  the  third  quarter  of  this 
year. 

Stellar  performers  included  Dow  Jones  &  Co.,  the  New 
York  Times  Co.,  Cowles  Media,  Knight-Ridder,  Park 
Communications  and  Tribune  Co.  of  Chicago. 

Although  for  several  of  them  sales  of  assets  figured 
prominently  in  their  quarterly  results,  improved  operating 
performances  by  their  newspapers  also  were  a  significant 
kctor  in  their  earnings  gains.  Several  other  companies, 
including  Gannett,  Affiliated  Publications  and  Times  Mir¬ 
ror,  cited  the  performances  of  their  newspapers  as  a  major 
factor  for  their  higher  profits. 

Affiliated  Publications 

Affiliated  Publications,  publisher  of  the  Boston  Globe, 
said  its  third-quarter  net  income  was  $9.1  million,  or  520 
per  share,  versus  $7.2  million,  or  390  per  share,  a  year 
earlier. 

Revenues  for  the  quarter  increased  to  $98.8  million  from 
$84  million. 

For  the  nine  months,  Affiliated’s  net  income  increased 
to  $25.9  million,  or  $1.45  per  share,  from  $20.0  million,  or 
$1.09  per  share.  Revenues  for  the  nine  months  increased 
to  $290.8  million  from  $255.0  million 

Affiliated  reported  its  advertising  revenues  increased  to 
$80.3  million  from  $66.4  million  in  the  third  quarter  and  to 
$236.7  million  from  $201.8  million  in  the  nine  months. 
Circulation  revenues  rose  to  $17.8  million  from  $17.2 
million  in  the  quarter  and  to  $52.4  million  from  $51.6 
million  in  the  nine  months. 

The  company  said  the  Globe  showed  “dramatic 
increases”  in  all  categories  of  advertising,  but  most  of  all 
in  classified  which  was  up  by  21.2%  in  volume.  The 
Globe’s  total  ad  volume  was  up  by  10.6%. 

Capital  Cities/ ABC 

Capital  Cities/ABC  Inc.  reported  its  net  income  for  the 
third  quarter  dropped  to  $18.4  million,  or  $1.13  a  share, 
from  $33.4  million,  or  $2.55  a  share,  a  year  earlier. 

The  large  decline  reflects  an  after-tax  charge  of  $14.3 
million  ($28  million  pretax)  resulting  from  the  settlement 
of  litigation  between  the  Kansas  City  Star  Co.  and  its 
independent  contract  deliverers.  The  company  said  the 
cash  settlement  will  enable  the  Kansas  City  newspapers  to 
operate  its  delivery  routes  with  its  own  employees. 

Revenues  for  the  third  quarter  increased  to  $959.0  mil¬ 
lion  from  $248.2  million,  reflecting  the  acquisition  of  the 
American  Broadcasting  Companies  last  year. 

For  the  nine  months,  net  income  rose  to  $367.4  million, 
or  $22.71  per  share,  from  $102.4  million,  or  $7.83  per 
share,  a  year  earlier.  The  nine-month  results  included  an 
extraordinary  net  gain  of  $278.0  million  resulting  from  the 
sale  of  cable  and  broadcast  television  properties. 

Revenues  for  the  nine  months,  again  reflecting  the  ABC 
acquisition,  increased  to  $2.9  billion  from  $749.4  million. 

Cowles  Media 

Cowles  Media  of  Minneapolis  reported  its  net  income 


for  the  second  fiscal  quarter  increased  to  $6.3  million,  or 
$1.99  a  share,  from  $4.2  million,  or  $1.34  a  share,  a  year 
earlier  for  a  48.2%  increase.  Revenues  for  the  quarter 
increased  to  $61.0  million  from  $58.2  million. 

For  the  first  half  of  its  fiscal  year,  Cowles  said  its  net 
income  reached  $13.4  million,  or  $4.27  a  share,  from  $1 1 . 1 
million,  or  $3.54  a  share,  a  year  ago. 

Revenues  for  the  first  half  grew  to  $125.0  million  from 
$121.3  million. 

Dow  Jones  &  Co. 

Dow  Jones  &  Co.  reported  its  earnings  for  the  third 
quarter  of  1986  rose  22.8%  to  $33.1  million,  or  340  per 
share,  from  $26.95  million,  or  280  a  share,  a  year  earlier. 
Revenues  for  the  quarter  rose  1 1%  to  $277.9  million  from 
$250.1  million. 

Earnings  for  the  first  nine  months  rose  40%  to  $136.9 
million,  or  $1.41  a  share,  from  $97.7  million,  or  $1.01  a 
share,  a  year  earlier.  Nine-month  earnings  include  a  first 
quarter  after-tax  gain  of  $31.4  million,  or  320  a  share,  from 
the  sale  of  two  million  shares  of  Continental  Cablevision 
Inc.'s  common  stock. 

Nine-month  revenues  rose  to  $822.9  million  from  $761 .8 
million  for  an  8%  gain. 

Wall  Street  Journal  advertising  volume  rose  2. 1%  in  the 
third  quarter,  but  it  was  down  for  the  nine  months  by  4.6% . 
Ad  revenues  in  the  Journal  increased  by  10.1%  in  the 
quarter,  however,  and  were  up  3.6%  for  the  nine  months. 

Journal  circulation  in  the  quarter  rose  2.5%  from  a  year 
ago  to  go  over  two  million,  Dow  Jones  said. 

The  Ottaway  group  of  community  newspapers  reported 
advertising  volume  gains  of  4.4%  in  the  quarter  and  3.8% 
in  the  nine  months.. 

Gannett  Co. 

Gannett  Co.  reported  an  8%  gain  in  earnings  for  the  third 
quarter,  with  net  income  growing  to  $65.5  million  from 
$60.7  million  a  year  earlier.  Per  share  earnings  in  the 
quarter  rose  to  810  from  760. 

Revenues  in  the  third  quarter  increased  to  $689. 1  million 
from  $550.3  million  a  year  earlier. 

For  the  first  nine  months,  Gannett’s  net  income  rose  8% 
to  $187.6  million,  or  $2.33  a  share,  from  $173.8  million,  or 
$2.17  a  share.  Revenues  increased  to  $2.02  billion  from 
$1.59  billion. 

In  the  third  quarter  newspaper  ad  volume  grew  nearly 
5%,  Gannett  said,  with  classified  particularly  strong. 

Knight-Ridder  Inc. 

Knight-Ridder  Inc.  said  its  third-quarter  net  income 
rose  to  $31 .5  million  from  $26.2  million,  while  earnings  per 
share  in  the  period  increased  to  540  from  460. 

Revenues  in  the  quarter  increased  to  $458.7  million  from 
$403.2  million. 

For  the  nine  months,  Knight-Ridder’ s  net  income  rose 
to  $%.3  million  from  $91.9  million.  Earnings  per  share 
increased  to  $1.66  from  $1.49. 

Revenues  in  the  nine-month  period  grew  to  $1 .39  billion 
from  $1.27  billion. 
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Knight-Ridder’s  newspaper  advertising  revenues  rose 
in  the  third  quarter  to  $315.4  million  from  $278.7  million 
and  increased  in  the  nine  months  to  $967.2  million  from 
$891.8  million. 

Circulation  revenues  also  increased;  to  $83.3  million 
from  $75.0  million  in  the  quarter  and  to  $250.3  million  from 
$235.7  million  in  the  nine  months. 

Media  General 

Media  General  reported  its  third-quarter  net  income 
increased  to  $7. 1  million  from  $6.8  million,  while  per  share 
earnings  rose  to  990  from  950.  Revenues  in  the  quarter 
rose  to  $152.9  million  from  $139.0  million. 

For  the  first  nine  months  of  the  year,  net  income  grew  to 
$25.5  million  from  year-earlier  earnings  of  $23.6  million 
and  per  share  earnings  increased  to  $3.57  from  $3.31. 

Revenues  for  the  nine-month  period  increased  to 
$465.95  million  from  $426.3  million.  ^ 

Newspaper  revenues  in  the  quarter  increased  to  $64.3 
million  from  $60.7  million.  In  the  nine-month  period, 
newspaper  revenues  rose  to  $194.8  million  from  $185.3 
million. 

Newspaper  operating  profits  in  the  nine-month  period 
increased  to  $33.0  million  from  $31.4  million. 

Multimedia  Inc. 

Multimedia  Inc.  announced  it  showed  a  net  loss  of 
$98,000,  or  10  a  share,  in  the  third  quarter,  largely  as  a 
result  of  over  $27  million  in  interest  expenses  resulting 
from  the  company’s  recapitalization. 

Net  income  in  the  year-earlier  third  quarter  was  $7.4 
million,  or  440  a  share. 

Multimedia’s  operating  profit  for  the  period  was  $26.9 
million  on  total  operating  revenues  of  $92.4  million.  A  year 
earlier,  operating  profits  totaled  $20.5  million  on  operating 
revenues  of  $83.3  million. 

Multimedia’s  newspapers  produced  third-quarter 
revenues  of  $28.5  million,  up  from  $26.9  million  a  year 
earlier. 

In  the  nine  months.  Multimedia  lost  $3.2  million,  or  290 
a  share,  as  a  result  of  interest  expenses  totaling  $84.2 
million.  A  year  earlier,  net  income  for  the  nine  months 
totaled  $27.9  million,  or  $1.67  a  share. 

Nine-months  operating  profits  totaled  $79.2  million,  up 
from  $61.0  million,  while  revenues  in  the  period  increased 
to  $271.4  million  from  $245.6  million. 

Newspaper  revenues  in  the  ninth  months  rose  to  $85.0 
million  from  $79.0  million. 

News  Corporation  Ltd. 

Australia-based  News  Corporation  Limited,  headed  by 
Rupert  Murdoch,  reported  in  its  annual  report  that  its  net 
income  for  the  fiscal  ended  June  30  rose  to  $171.6  million 
(U.S.),  or  $1.26  a  share,  from  year-earlier  results  of  $1 14.0 
million,  or  840  a  share. 

Revenues  for  the  fiscal  year  increased  to  $2.67  billion 
from  $1.89  billion. 

News  Corp.  reported  that  49%  of  its  revenues  come 
from  its  U.S.  operations,  compared  to  30%  in  the  United 
Kingdom  and  21%  in  Australia. 

Its  U.S.  operations  also  produce  55%  of  the  company’s 
operating  profits  and  account  for  71%  of  its  assets.  U.K. 
properties  generate  32%  of  the  operating  profits  and 
account  for  13%  of  the  assets,  while  Australian  holdings 
produce  13%  of  the  operating  profits  on  16%  of  the  com¬ 
pany’s  assets. 

New  York  Times  Co. 

The  New  York  Times  Co.  reported  its  third-quarter  net 
income  rose  18%  to  $26.7  million,  or  330  per  share,  com¬ 
pared  to  $22.6  million,  or  280  per  share,  a  year  earlier. 
Revenues  in  the  quarter  rose  to  $370. 1  million  from  $334.2 
million. 
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For  the  nine  months,  net  income  increased  to  $97.5 
million,  or  $1.20  a  share,  from  $86.1  million,  or  $1.07  a 
share.  Revenues  in  the  nine  months  increased  to  $1.1 
billion  from  $1.0  billion. 

Per  share  figures  have  been  adjusted  for  a  2-for-l  stock 
split  in  September  1986. 

The  newspaper  group  reported  its  operating  profit  in  the 
third  quarter  rose  29%  to  $47.5  million,  from  $36.7  million. 
For  the  nine  months,  the  operating  profits  also  increased 
29%  to  $182.1  million  from  $141.5  million.  The  increases 
resulted  from  advertising  rate  and  volume  increases,  and, 
to  a  lesser  extent,  from  lower  newsprint  costs. 

Advertising  volume  in  the  New  York  Times  increased 
7%  in  the  quarter  and  the  nine  months,  while  circulation 
for  the  six-month  period  ended  Sept.  30  was  up  4%  to  over 
one  million  daily. 

Sunday  circulation  was  up  1%  to  over  1.58  million 
copies. 

The  32  regional  newspapers  saw  their  advertising  vol¬ 
ume  rise  3%  in  the  third  quarter.  For  the  nine  months,  the 
27  newspapers  then  making  up  the  group  saw  their  ad 
volume  drop  by  less  than  1%. 

Park  Communications 

Ithaca,  N.Y. -based  Park  Communications  said  its  third- 
quarter  earnings  increased  to  $3.3  million  from  $3.2  mil¬ 
lion,  while  earnings  per  share  rose  to  240  from  230. 

Revenues  in  the  quarter  increased  to  $33.6  million  from 
$27.6  million,  a  gain  of  21%. 

Operating  profit  in  the  quarter  rose  29%  to  $1 1 . 1  million 
from  $8.6  million. 

For  the  nine  months,  net  income  declined  slightly  to 
$9.6  million  from  $9.99  million,  due  to  interest,  deprecia¬ 
tion  and  amortization  costs  associated  with  recent  acquisi¬ 
tions.  Earnings  per  share  in  the  period  dropped  20  to  700. 

Revenues  for  the  nine  months  increased  21%  to  $98.6 
million  from  $81.6  million. 

Operating  profits  in  the  period  rose  26%  to  $32. 1  million 
from  $25.6  million. 

Per  share  earnings  figures  reflect  a  3-for-2  stock  split  on 
Aug.  15,  1985. 

Quebecor  Inc. 

Quebecor  Inc.  of  Montreal  reported  its  net  income  for 
its  fourth  fiscal  quarter  ended  Sept.  30  rose  to  $4.5  million 
(Canadian),  or  290  a  share,  from  $2.6  million,  or  170  a 
share.  Revenues  in  the  quarter  increased  to  $124.8  million 
from  $87.2  million. 

For  the  entire  fiscal  year,  Quebecor’s  net  income  was 
$16.2  million,  or  $1.04  a  share,  up  from  $13.2  million,  or 
850  a  share.  Revenues  for  the  fiscal  year  increased  to  $446 
million  from  $342  million. 

The  company  attributed  its  results  to  strong  perfor¬ 
mances  by  its  weekly  and  daily  newspapers,  including  Le 
Journal  de  Montreal  and  its  printing  plants. 

Times  Mirror  Co. 

Times  Mirror  Co.  said  its  third-quarter  net  income  rose 
to  $74.0  million,  or  $1 . 15  per  share,  compared  to  year-ear¬ 
lier  results  of  $64.1  million,  or  960  per  share. 

Revenues  for  the  period  declined  to  $697.7  million  from 
$714.0  million  due  to  the  absence  of  operations  sold  in  1985 
anu  the  first  half  of  1986. 

A  pretax  gain  of  $17.4  million,  equivalent  to  170  a  share 
after  taxes,  from  the  September  sale  of  the  Dallas  Times 
Herald  is  included  in  the  1986  third-quarter  results. 

The  third  quarter  of  1986  included  a  pretax  gain  of  $3 1 .9 
million,  or  210  per  share,  from  the  sale  of  its  Hartford, 
Conn.,  cable  system. 

Net  income  for  the  first  nine  months  of  1986  reached 
$308.8  million,  or  $4.78  per  share,  compared  with  $178.9 
(Continued  on  page  26) 

13 


Feud  between  reporter,  Air  Force  patched  up 

Sacramento  Bee  writer  is  allowed  on  base  after  being  barred  for  two  weeks 


By  M.L.  Stein 

The  Sacramento  (Calif.)  Bee’s  mili¬ 
tary  affairs  writer  has  been  allowed 
back  on  a  major  Air  Force  base  after 
being  barred  for  two  weeks  for 
allegedly  being  “blatantly  biased” 
against  the  military. 

Bee  executive  editor  Gregory 
Favre  said  the  newspaper  had  made 
no  concessions  to  effect  the  return  to 
McClellan  Air  Force  Base  of  reporter 
Ted  Bell. 

“Our  position  was  that  the  base 
could  not  ban  a  reporter  without  ban¬ 
ning  other  newspeople,”  Favre  told 
E&P.  “We  held  our  ground.” 

Earlier,  Bee  attorney  Gary  Pruitt 
had  said  the  newspaper  would  seek  a 
federal  court  injunction  to  force  Bell’s 
entrance  to  the  base  if  the  Air  Force 
“did  not  come  to  its  senses.” 

Bell  was  banned  from  the  Sac¬ 
ramento  base  Oct.  29  after  the  Bee 
published  his  bylined  story  reporting 
that  McClellan  does  not  provide 
adequate  emergency  medical  service 
for  its  18,000  military  and  civilian  per¬ 
sonnel. 

The  story  also  indicated  that  the 
training  level  of  McClellan’s  medical 
technicians  and  ambulance  atten¬ 
dants  is  below  the  standards  of  local 


civilian  ambulance  companies. 

The  focus  of  the  article  was  the 
death  of  a  34-year-old  civilian 
employee  after  he  had  suffered  a 
stroke  on  the  base. 

According  to  Bell’s  account,  the 
ambulance  arrived  15  minutes  after 
the  seizure,  the  vehicle  did  not  have 
proper  equipment  and  the  19-year-old 
driver  lost  his  way  during  what  is 
normally  a  15-minute  drive  to  a  Sac¬ 
ramento  hospital. 


“We  are  not  going  to 
let  the  base  choose  our 
reporters,”  said  city 
editor  Mike  Flanagan. 


The  ambulance  arrived  at  another 
hospital  one  hour  and  25  minutes  after 
the  seizure,  according  to  Bell’s  inves¬ 
tigation.  Base  officials  claimed  it  was 
30  minutes. 

Lt.  Col  Bill  Shimkus,  McClellan’s 
public  affairs  director,  issued  the 
order  closing  the  base  to  Bell.  The 
officer  said  the  story  was  “the  latest 
in  a  long  series  of  unfair  reporting”  by 
Bell  about  the  base  and  accused  the 
newsman  of  having  a  “blatantly 


biased”  opinion  regarding  the  mili¬ 
tary. 

Maj.  Gen.  Lee  V.  Greer,  comman¬ 
der  of  the  Sacramento  Air  Logistics 
Center,  lifted  the  ban  after  a  discus¬ 
sion  with  Favre. 

Gen.  Greer  was  on  a  trip  at  the  time 
Bell  was  barred  from  the  base. 

Col.  Shimkus  said,  “Now  that  our 
concerns  have  been  addressed,  we 
look  forward  to  a  positive  relationship 
between  Mr.  Bell  and  McClellan  Air 
Force  Base.” 

Shimkus  had  first  offered  to  allow 
any  other  Bee  reporter  on  the  base  but 
Bell.  The  Bee  refused  the  offer. 

“We  are  not  going  to  let  the  base 
choose  our  reporters,”  said  city  edi¬ 
tor  Mike  Flanagan. 

The  Bee  announced  the  lifting  of 
the  ban  against  Bell  in  a  Nov.  14 
story.  In  the  same  issue.  Bell  had  a 
bylined  story  reporting  that  base  offi¬ 
cials  had  reprimanded  two  medical 
technicians  for  improper  procedure 
following  an  accident  and  that  an 
investigation  was  underway  into  an 
incident  in  which  an  injured  civilian 
employee  was  sent  to  a  city  hospital  in 
a  taxi  instead  of  an  ambulance  and 
then  had  to  walk  back  to  the  base  after 
treatment. 


Antitrust  suit  fiied  against  ingersoil  newspapers 


A  suburban  Philadelphia  newspa¬ 
per  publisher  has  filed  a  federal  anti¬ 
trust  suit  against  the  Ingersoil  group 
which  charges  that  Ingersoil  is  seek¬ 
ing  to  dominate  the  market  by  forming 
a  “ring”  of  newspapers  around  the 
city’s  western  suburbs. 

The  suit  alleges  that  Ingersoll’s  goal 
is  to  “exclude  and  suppress  competi  ¬ 
tion”  for  advertising  and  circulation 
by  his  acquisition  program. 

In  recent  years  various  newspaper 


Four  months  after  acquiring  the 
Chicago  Sun-Times  in  a  leveraged 
buyout,  president  and  publisher  Rob¬ 
ert  E.  Page  announced  (Nov.  20)  an 
agreement  to  purchase  the  Star  Publi¬ 
cation  chain  of  south  suburban  Chi¬ 
cago  semiweeklies. 

Terms  were  not  disclosed. 


companies  headed  by  Ralph  Ingersoil 
II  have  acquired  the  Delaware  Coun¬ 
try  Times,  Pottstown  Mercury, 
Coatesville  Record,  West  Chester 
Daily  Local  News,  Evening  Phoenix, 
Phoenixville,  and  a  number  of  week¬ 
lies  and  shoppers  in  the  western  Phil¬ 
adelphia  suburbs. 

The  suit  was  filed  by  Irv  Lieber- 
man,  publisher  of  the  weekly  Chester 
County  Press  in  Oxford.  He  is  being 
represented  by  Samuel  E.  Klein,  of 


Star  Publications,  owned  and  oper¬ 
ated  by  publisher  and  chief  executive 
officer  Charles  Williams  and  his 
brother  W.E.  Williams  under  the 
name  Williams  Press,  publishes  12 
semiweekly  newspapers  with  a  com¬ 
bined  circulation  of  about  115,000. 
The  chain  also  publishes  two  weekly 


Kohn,  Savett,  Klein  &  Graf,  who  is 
also  outside  counsel  to  the  Philadel¬ 
phia  Inquirer  and  Daily  News. 

The  suit  asks  for  “threefold  the 
compensatory  damages  sustained,  in 
an  amount  to  be  determined,  in 
excess  of  $75,000.” 

It  also  seeks  a  permanent  injunc¬ 
tion  barring  Ingersoil  from  further 
antitrust  violations  and  ordering  the 
divestiture  of  the  company’s  news¬ 
papers. 

semiweekly  chain 

TMC  products. 

“We  said  at  the  outset  just  four 
months  ago  when  we  acquired  the 
Chicago  Sun-Times  that  we  would 
dedicate  our  new  company’s  energies 
to  community  service  throughout  the 
greater  Chicagoland  area,  and  we 
(Continued  on  page  31) 


Page-led  group  buys  suburban  Chicago 
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Comic  advertising 

Greater  Buffalo  Press  ends  plan  to  sell  national  ads  for  comic  sections 


By  Debra  Gersh 

Greater  Buffalo  Press,  which  prints 
Sunday  comics  and  magazines,  as 
well  as  preprints  from  its  Buffalo, 
N.Y.,  headquarters,  has  abandoned 
plans  to  sell  national  advertising  for 
the  comic  sections 

Retail  advertising  in  comic  sections 
is  sold  by  individual  newspapers. 
Greater  Buffalo  prints  the  comic 
press  inserts  —  both  in  the  form  of 
tabloid  inserts  and  spadea,  a  single 
sheet  i'lserted  in  the  section  and 
folded  over  the  front. 

About  a  year  or  so  ago.  Greater 
Buffalo  began  working  on  a  concept 
to  bring  in  more  revenue,  more  print¬ 
ing  business  and  more  national  adver¬ 
tising  in  newspapers,  according  to 
Lee  Kitchen,  Greater  Buffalo’s  direc¬ 
tor  of  marketing. 

The  idea  was  for  Greater  Buffalo  to 
sell  national  advertising  for  the  comic 
sections  at  a  rate  of  $30  per  thousand, 
with  $10  per  thousand  going  to  the 
papers.  Plans  called  for  testing  to 
begin  Jan.  18  in  the  equivalent  Niel¬ 
sen  Southwest  region,  which  includes 
areas  in  Texas,  Oklahoma,  Louisiana 
and  Arkansas.  Atlanta,  Ga.,  was  to  be 
used  as  a  control  market.  Kitchen 
said. 

Kitchen  noted  that  Greater  Buffalo 
knew  it  had  four  obstacles  to  over¬ 
come:  the  fact  that  the  company  is 
primarily  a  printer,  and  if  there  was 
any  animosity  to  the  concept  they 
would  back  off;  the  company  had  to 
approach  individual  newspapers  and 
get  them  to  agree  to  one  rate;  Puck 
The  Comic  Weekly  and  Metrp  Com¬ 
ics  were  already  established  as 
national  advertising  representatives 
for  comic  sections;  and  the  national 
advertisers  and  agencies  had  to  agree. 

Although  Greater  Buffalo  found 
some  encouragement  in  the  newspa¬ 
per  industry.  Kitchen  said  others  saw 
the  idea  as  a  conflict  of  interest. 

In  addition,  Metro  and  Puck  were 
none  too  pleased  with  the  idea, 
viewing  it  as  analogous  to  the 
insurgence  of  freestanding  inserts. 

“Essentially  they  (would  have 
been)  brokering  space,”  said  Thomas 
J.  Craddock,  former  comic  sales 
director  at  Metro.  “This  is  another 
form  of  FSI,  exactly  what  this  indus¬ 
try  does  not  need.  The  paper  would 


not  have  (had)  any  say”  about  what 
advertising  appeared  in  the  Sunday 
comics  section. 

The  $10  per  thousand  sounded 
“appealing,  but  like  the  FSIs  it  takes 
advertising  dollars  away,”  he  said. 

At  the  time  of  the  proposal,  Crad¬ 
dock  noted  that  Greater  Buffalo 
“made  no  accommodations  for  Metro 
or  Puck.  It  puts  them  in  the  position  of 
brokering.  Newspapers  have  no  say, 
nothing  to  do.  Newspapers  don’t 
need  it.  What  they’re  doing,  in  some 
newspapers  the  retail  rate  will  be 
higher  than  (the  rate  for)  spadea,  so 
you  could  see  a  transfer  of  retail  into 


and  push  a  product  which  in  a  mar¬ 
keting  sense  would  be  good  and  bring 
new  business  to  the  comics.  And  they 
were  sincere  in  their  motivation,” 
said  Sterling  “Bud”  Dimmitt,  presi¬ 
dent  of  Metro  Sunday.  “They  found 
that  while  they  have  been  able  to  do 
retail  with  newspapers,  national  was 
very  limited.  There  were  more  bot¬ 
tlenecks  than  opportunities. 

“The  problem  that  Greater  Buffalo 
has,”  said  Dimmitt  in  the  early  stages 
of  the  plan,  “is  the  definition  of 
national  advertising  accounts  they 
can  sell  without  conflict  to  the  news¬ 
papers.  That  will  narrow  the  number 


“Greater  Buffalo  wanted  to  step  in  and  push  a 
product  which  in  a  marketing  sense  wouid  be  good  and 
bring  new  business  to  the  comics.  And  they  were 
sincere  in  their  motivation ...” 


spadea.” 

John  L.  Lang,  Puck  vice  president 
and  general  manager,  noted,  “To  the 
extent  that  spadea  can  be  seen  as  an 
FSI  and  Greater  Buffalo  can  be  seen 
as  a  Valassis,  then  they  (Greater  Buf¬ 
falo)  are  in  that  field.  As  an  insert  runs 
in  a  newspaper,  you  might  find  ads 
that  could  have  been  ROP.  This  is 
essentially  the  same  thing.” 

After  a  series  of  meetings  between 
the  three  companies,  it  was  agreed 
that  Greater  Buffalo  would  stick  to 
retail. 

“Greater  Buffalo  wanted  to  step  in 


New  daily  for  Dothan,  Alabama 


A  colorful  new  morning  daily  has 
been  launched  from  Dothan,  Ala¬ 
bama,  covering  the  12  Wiregrass 
counties  at  the  juncture  of  Alabama, 
Florida  and  Georgia. 

Named  Wiregrass  Today,  the  paper 
debuted  Nov.  2  with  an  initial  circula¬ 
tion  of  15,800. 

Publisher  of  the  new  paper  is 
Wayne  Chancey,  a  newspaper  broker 
and  owner.  Sue  Cronkite  is  executive 
editor,  formerly  managing  editor  at 
the  Decatur  Daily.  Marketing  direc¬ 
tor  is  Lon  Williams,  who  was 
publisher  of  the  Alexander  City  (Ala.) 
Outlook  for  the  past  five  years. 


of  accounts  they  can  sell. 

“They  thought  they  had  a  great 
idea  selling  at  $30  per  thousand.  Hav¬ 
ing  newspapers  with  different  prices 
is  a  problem,”  he  later  said,  noting 
that  CPMs  can  range  from  $15  to  $60. 
“We  (Metro  and  Puck)  hope  to  go  to 
the  newspapers  and  have  them  sell 
comics  at  a  given  CPM.” 

Metro  Sunday  and  Puck,  Dimmitt 
continued,  plan  to  pick  up  where 
Greater  Buffalo  left  off,  which  will 
take  “several  months  of  work.” 

“The  opportunity  is  out  there,” 
Kitchen  noted. 


Robert  G.  Ursul,  managing  editor, 
was  most  recently  weekend  editor  for 
the  Gadsden  (Ala.)  Times,  a  New 
York  Times  Regional  Group  newspa¬ 
per. 

Dally  shifts  cycle 
to  twice  weekly 

The  Jacksonville  (Ark.)  Daily 
News  became  a  twice-weekly  publica¬ 
tion  on  October  1 . 

The  paper,  renamed  the  Jackson¬ 
ville  News,  now  publishes  on 
Wednesdays  and  Sundays. 
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New  York  Daily  News  to  drop  VPI 


The  New  York  Daily  News  has 
joined  the  ranRs  of  fellow  New  York 
newspapers — the  New  York  Times 
and  the  New  York  Post — in  an¬ 
nouncing  plans  not  to  renew  its 
contract  with  United  Press  Inter¬ 
national. 

The  move  by  the  Daily  News  is  a 
blow  to  the  financially  troubled  wire 
service  because  News’  publisher 
Hose  had  served  as  chairman  of  the 
UPI  newspaper  advisory  board  up  un¬ 
til  a  year  ago  and  had  publicly  indicat¬ 
ed  his  support  of  UPI. 

At  the  time  of  the  troubled  wire  ser¬ 
vice’s  reorganization  in  1985,  Hose 
said  that  “UPI  is  headed  in  the  right 


direction.’’  Those  comments  were 
made  before  the  sale  of  UPI  earlier 
this  year. 

Hose  was  consistently  unavailable 
for  comment  on  the  matter  this  week. 

His  office  referred  all  calls  to  Jack 
Dunleavy,  assistant  to  Hose,  who 
said  the  decision  came  after  depart¬ 
ment  heads  at  the  News  were  asked  to 
review  their  revenues  in  order  to  de¬ 
velop  a  tighter  budget. 

The  paper  has  seen  millions  of  ad¬ 
vertising  dollars  lost  with  the  closing 
of  a  couple  of  New  York  department 
store  chains  and  has  been  faced  with 
steady  circulation  declines. 

“Basically  it  was  done  in  the  inter¬ 


est  of  reviewing  resources,’’  Dun¬ 
leavy  said.  “1  think  that  all  commit¬ 
ments  have  to  be  viewed  in  the  light  of 
economy.’’ 

When  asked  if  the  move  also  ex¬ 
pressed  a  dissatisfaction  with  UPI,  a 
reason  other  papers  have  provided  for 
dropping  the  service,  Dunleavy  re¬ 
plied,  “It’s  safe  to  limit  the  decision 
to  economic  necessity.  1  wouldn’t  go 
that  far  to  comment  on  their  coverage 
or  service.’’ 

The  New  York  Post  has  not  carried 
the  service  since  Nov.  30,  1985, 
and  the  New  York  Times  indicated 
about  a  month  ago  that  it  plans  to  drop 
UPI. 


A  question  she  wasn’t  supposed  to  ask 

Reporter  will  fight  reprimand  for  asking  question  at  press  conference 


By  Debra  Gersh 

Radio  Marti  reporter  Annette  Lo- 
pez-Munoz,  who  was  relieved  of  her 
White  House  duties  after  breaking 
station  policy  by  asking  a  question  at 
the  recent  presidential  news  confer¬ 
ence,  has  decided  not  to  quit  and  in¬ 
stead  will  fight  her  transfer  to  transla¬ 
tor. 

Lopez-Munoz,  who  originally  said 
she  would  resign,  told  the  press,  “1 
realized  that  by  resigning  1  would  be 
taking  the  easy  way  out  and  that  my 
case  would  be  closed  and  no  one 
would  ever  know  what  really  hap¬ 
pened.’’ 

(As  E&P  went  to  press,  she  was 
slated  to  meet  with  officials  from  the 
American  Federation  of  Government 
Employees,  who  have  encouraged  her 
to  fight.  Although  Lopez-Munoz  is 
not  a  member,  the  union’s  vice  presi¬ 
dent,  Charles  Spencer,  indicated  to 
the  press  that  the  group  would  repre¬ 
sent  her.) 

Radio  Marti,  the  government  sta¬ 
tion  that  broadcasts  to  Cuba,  is  a  divi¬ 
sion  of  Voice  of  America,  which  has  a 
long-standing  policy  of  not  allowing 
its  reporters  to  ask  questions  at  formal 
news  conferences. 

Jenny  Norris,  VGA  acting  director 
of  public  affairs,  told  E&P  that  the 
policy  is  designed  to  protect  the  credi¬ 
bility  of  VGA  reporters,  as  they  are 


on  the  government  payroll.  Norris 
pointed  out  that  if  VGA  reporters  ask 
questions  that  are  seen  as  soft  or  di¬ 
verting  the  issue,  their  credibility 
may  come  into  question. 

VGA  reporters  are  allowed  to  ask 
questions  of  the  president  and  other 
government  officials  at  all  other 
times,  however.  Just  not  at  televised 
formal  press  conferences,  she  said. 

Norris  said  the  policy,  which  has 
been  in  effect  for  many  years,  was 
emphasized  once  again  in  a  directive 


Norris  denied  accusations 
that  the  National  Security 
Council  called  to  complain 
about  the  question. 


issued  about  a  year  ago  by  Charles  Z. 
Wick,  director  of  the  U.S.  Informa¬ 
tion  Agency,  the  parent  agency  for 
the  radio  operations. 

Although  Lopez-Munoz  claimed 
she  was  not  aware  of  the  policy,  Nor¬ 
ris  said  she  had  been  the  White  House 
correspondent  for  about  a  year  and 
about  two  years  ago  was  one  of  the 
first  Radio  Marti  hires. 

“She’s  been  there  from  the  ground 


up,”  Norris  said,  accusing  Lopez- 
Munoz  of  “grandstanding.  She  delib¬ 
erately  took  it  upon  herself  (to  ask  the 
question).  She  was  well  beyond  her 
authority.’’ 

In  addition,  published  reports  say 
that  Lopez-Munoz  had  asked  the  pres¬ 
ident  of  the  White  House  Correspon¬ 
dents  Association  to  reverse  the  poll 
cy. 

Norris  denied  accusations  that  the 
National  Security  Council  called  to 
complain  about  the  question. 

“Nobody  had  any  problem  with  the 
question;  what  was  a  problem  was 
that  she  asked  the  question  at  all,’’ 
Norris  said. 

At  an  impromptu  news  conference 
following  the  incident,  Richard  W. 
Carlson,  VGA  director,  said,  “The 
reporter  in  question  had  been  remind¬ 
ed  of  this  policy  two  days  ago.  I  have 
no  problem  with  the  question  itself.  It 
has  to  do  with  the  fact  that  she  asked 
the  question  at  all  and  the  unprofes¬ 
sional  way  in  which  she  asked  it.  She 
seemed  ill-prepared.  She  asked  it 
without  ever  looking  up.  She  did  not 
really  do  well  by  Radio  Marti  in  her 
appearance.’’ 

In  addition,  Norris  said,  Lopez- 
Munoz  was  not  threatened  with  being 
fired,  but  rather  simply  told  that  she 
would  be  removed  from  the  White 
House  beat  as  a  reprimand  for  her  ac¬ 
tions. 
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Increasing  newsroom  productivity 

At  both  small  and  metro  dallies,  It  Is  often  a  matter  of  motivating 
staffers  by  acquainting  them  with  the  newspaper’s  mission  and  focus 


By  M.L.  Stein 

Increasing  newsroom  productivity 
on  both  small  and  metro  dailies  is 
often  a  matter  of  motivating  staffers 
by  acquainting  them  with  the  news¬ 
paper’s  mission  and  focus. 

This  was  the  advice  given  to  editors 
and  publishers  at  a  Monterey,  Calif., 
meeting  of  the  AP  Association  of  Cali¬ 
fornia,  Arizona,  Hawaii  and  Nevada. 

On  a  smaller  paper  with  mostly 
young  reporters  on  their  first  job, 
“You  have  to  give  them  a  newspaper 
they  want  to  work  for,”  said  Janet 
Sanford,  publisher  of  the  Gannett- 
owned  Visalia  (Calif.)  Times-Delta. 

“The  difference  between  having  a 
paper  with  a  lot  of  wire  copy  or  a  lot  of 
locally-produced  news  is  a  matter  of 
getting  down  to  basics  with  reporters. 
This  means  telling  them  the  mission  of 
your  newspaper." 

Sanford  asserted  that  the  process 
can  begin  with  the  job  interview  dur¬ 
ing  which  the  applicant  should  be  told 
what  kind  of  newspaper  it  is,  its  news 
approach  and  the  editor’s  expecta¬ 
tions  of  the  newcomer. 

It’s  not  enough,  the  publisher  con¬ 
tinued,  “to  tell  applicants  the  news¬ 
paper  is  ‘people  oriented.’  ” 

Make  sure  they  know,  she  said, 
that  this  means  “every  story  will  have 
quotes  from  sources  and  the  people 
^ected  by  the  story.  If  you  go  over 
this  ground  you  can  excite  them  to  the 
paper’s  mission.” 

Another  factor  in  motivation  is 
newsroom  planning,  Sanford  stated, 
adding  that  editors  cannot  expect 
staffers  to  be  high  producers  unless 
“you  have  set  the  plan  that  makes  it 
possible.” 

In  long-term  planning,  the  panelist 
said,  editors  should  decide  on  their 
“special  shots”  in  terms  of  major 
projects. 

For  short-term  planning,  Sanford 
explained,  editors  ought  to  avoid 
“authoritarian  planning”  and  allow 
and  encourage  reporters  to  plan  their 
own  beat  coverage. 

“Then  it  becomes  a  contract 
between  the  editor  and  reporter,” 
Sanford  observed.  “At  our  paper,  we 
ask  for  weekly  story  plans  from 


reporters.  The  editor  reviews  them 
and  decides  whether  they  fit  into  the 
total  mix.  I  have  found  that  reporters 
are  harder  on  themselves  than  editors 
and  will  put  more  on  their  lists  than  an 
editor  feels  they  can  produce .  But  this 
is  something  that  can  be  negotiated.” 

Sharing  a  paper’s  mission  is  just  as 
important  on  big  dailies  with  more 
experienced  staffers,  said  another 
panelist,  Ralph  Langer,  executive 
editor  of  the  Dallas  Morning  News. 

“It’s  important  that  staffers  under¬ 
stand  what  the  organization  is  about, 
that  they  identify  with  it  and  they  feel 
good  about  it,”  he  declared. 


At  the  Morning  News,  Langer  dis¬ 
closed,  job  seekers  talk  to  a  number  of 
editors  who  tell  them  “what  kind  of  a 
newspaper  we’re  trying  to  be,  the 
kind  of  atmosphere  we  have  and  what 
our  standards  are.” 

When  staff  members  understand 
these  matters  “productivity  flows 
naturally,”  according  to  Langer. 
“People  are  productive  in  an  atmo¬ 
sphere  in  which  they  feel  they’re 
striving  for  the  same  goals  as  their 
supervisors.” 

Langer  also  stressed  the  need  for 
clear  communication  with  reporters 
on  the  writing  quality,  accuracy  and 
fairness  demanded  by  editors  and  on 
the  paper’s  intended  role  in  the  com¬ 
munity. 

This  is  more  likely  to  be  achieved, 
he  said,  if  reporters,  believe  their  edi¬ 
tors  to  be  “caring  human  beings.” 

“There  are  some  very  high-pres¬ 
sure  newsrooms  in  this  country  where 
employees  probably  do  not  feel  their 
editors  have  some  interest  in  them  as 
people,”  Langer  remarked. 

He  quipped  that  editors  should  rid 
themselves  of  the  notion  that  “well 
adjusted  people  cannot  be  good  jour¬ 
nalists.” 


A  third  speaker,  Jerry  Ceppos, 
managing  editor  of  the  San  Jose  Mer¬ 
cury  News,  contended  that  another 
important  factor  in  newsroom  moti¬ 
vation  is  tighter  supervision  of  indivi¬ 
dual  units. 

His  paper,  Ceppos  said,  realized  an 
improvement  in  both  quality  and 
quantity  when  it  assigned  a  full-time 
manager  to  the  art  department,  which 
had  been  loosely  run  by  its  own  mem¬ 
bers  on  a  part-time  basis.  The  original 
system,  he  reported,  led  to  numerous 
complaints  from  other  editorial  sec¬ 
tions  served  by  the  art  department 
and  dissatisfaction  among  the  artists 


themselves. 

The  solution,  Ceppos  said,  was  to 
take  a  non-artist  from  another  depart¬ 
ment  and  make  him  supervisor  of  the 
art  department. 

“We  took  someone  out  of  the 
trenches  and  made  him  a  bureau¬ 
crat,”  he  continued.  “The  main  result 
is  that  productivity  there  is  far  higher. 
Artists  are  directed  and  getting  feed¬ 
back.” 

The  same  approach  was  taken  in 
the  business  department  whose  staff 
had  increased  from  two  employees  to 
17  in  nine  years,  Ceppos  related.  The 
problem,  he  said,  was  that  the  depart¬ 
ment  head  was  trying  to  coordinate 
the  entire  operation  almost  single- 
handedly. 

“Reporters  weren’t  getting  the 
attention  they  needed  and  were 
assigning  themselves,”  the  panelist 
noted.  So  again,  he  said,  the  Mercury 
News  created  a  new  position:  a  busi¬ 
ness  news  editor  to  handle  assign¬ 
ments. 

“After  a  few  months  we  had  more 
continuity,  the  copy  was  way  better,” 
Ceppos  asserted.  “Somebody  was 
working  with  those  reporters.” 

(Continued  on  page  38) 


For  short-term  planning,  Sanford  explained,  editors 
ought  to  avoid  “authoritarian  planning”  and  allow  and 
encourage  reporters  to  plan  their  own  beat  coverage. 
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ADVERTISING 


‘Flighting’  —  a  different  way  to  get  national  ads  into  the  paper 


By  Debra  Gersh 

Flighting  is  usually  considered  a 
broadcast  term,  but  the  Houston 
Chronicle  has  put  it  to  use  in  print, 
explained  the  paper’s  research  man¬ 
ager,  Joycelyn  Marek,  to  the  News¬ 
paper  Research  Council  at  its  fall  con¬ 
ference  in  Boston. 

Consulting  a  textbook,  Marek 
found  the  definition  of  flighting  to  be 
“The  length  of  time  a  broadcaster’s 
campaign  runs.  Can  be  days,  weeks, 
or  months,  but  does  not  refer  to  a 
year.  A  flighting  schedule  alternates 
periods  of  activity  with  periods  of 
inactivity.’’ 

At  the  Chronicle,  the  package 
offered  is  called  CHRON-FLIGHT, 
and  it  is  designed  “to  provide  national 
advertisers  and  agencies  discount 
rate  incentives  that  make  it  more  cost- 
efficient  ...  to  place  print  advertis¬ 
ing  flights,  or  schedules,  in  the 
Chronicle,’’  Marek  said. 

If  broadcast  is  offering  flights,  she 
continued,  it  is  to  newspapers’  advan¬ 
tage  to  do  the  same,  providing  similar 
opportunities  for  discounts  on  major 

crhpHiilpQ 

CHRON-FLIGHT  also  helps 
lessen  the  national/retail  rate  differen¬ 
tial,  in  some  cases  to  as  little  as  25%, 
she  said. 

“I  should  also  add  that  the 
CHRON-FLIGHT  program  is  a 
promotional  way  to  package  newspa¬ 
per  ads  together  for  a  commitment,’’ 
Marek  said.  “Selling  up,  selling  a 
larger  schedule,  is  a  standard,  neces¬ 
sary  approach  in  order  to  increase 
revenue  with  the  program.” 

She  noted  that  it  is  a  very  simple 
plan,  involving  three  different  flight¬ 
ing  plans  —  CHRON-FLIGHT 
Weekly,  CHRON-FLIGHT  Monthly 
and  CHRON-FLIGHT  Yearly. 

“CHRON-FLIGHT  Weekly  works 
this  way,”  Marek  explained.  “If  an 
advertiser  runs  three  ads  in  seven 
days,  a  $5-per-inch  discount  is  avail¬ 
able.  The  inch  discount  increases  to 
$8-per-inch  for  six  or  more  ads  in  a 
seven-day  period.  The  minimum  size 
is  only  four  column  inches.  Changes 
in  copy  and  ad  sizes  are  permitted. 

“CHRON-FLIGHT  Monthly 
works  in  the  same  way,”  she  con¬ 
tinued.  “Advertisers  running  10  ads 
in  a  month  receive  an  $8-per-inch  dis¬ 
count  on  all  ads  during  that  flight.  For 
a  schedule  with  20  or  more  ads  in  a 
month,  a  $14-per-inch  discount  kicks 
in.  For  CHRON-FLIGHT  Monthly, 
the  minimum  ad  size  is  32.5  column 


inches.” 

Marek  added  that  the  type  of  flight 
must  be  specified  on  the  original  ad 
order  of  the  schedule,  in  order  for  the 
Chronicle’s  admark  system  to  prop¬ 
erly  account  for  the  ads.  The  discount 
is  applied  to  the  current  contract  rate, 
and  weekly  and  monthly  discounts 
cannot  be  combined. 

In  addition,  she  said,  “CHRON- 
FLIGHT  is  not  a  retail  or  classified 
program  —  they  have  their  own  pro¬ 
grams  to  encourage  frequency  and 
commitment.” 

An  important  factor  in  the  apparent 
success  of  CHRON-FLIGHT  is  that 
national  advertising  manager  Jim 
Mitchell  uses  a  Hewlett  Packard  port¬ 
able  computer  on  sales  calls  in  order 
to  calculate  “what  if’  schedules  on 
the  spot.  “Seeing  immediately  is 
buying  immediately,”  Marek  noted. 

Working  through  an  example  of 
CHRON-FLIGHT,  Marek  used  a  fic¬ 
tional  movie  studio,  “Rambo  Stu¬ 
dios,”  as  that  category  is  one  in  which 
the  Chronicle  is  having  exceptional 
success. 


“Rambo  Studios’  usual  weekly 
schedule  is  four  quarter-page  ads  fol¬ 
lowing  the  initial  hype  after  the 
release  of  a  new  movie.  CHRON- 
FLIGHT  Weekly/Four  would  allow 
Rambo  to  reinvest  $1,000.  This  was 
incurred  from  the  $6-per-inch  dis¬ 
count.  This  $1,000  should  be  directed 
to  a  fifth  ad.  It  would  cover  almost  a 
third  of  the  cost  of  the  fifth  ad,” 
Marek  explained. 

“In  the  CHRON-FLIGHT  Weekly 
program  there  is  a  bullet  on  the  print¬ 
out  which  reads,  ‘Two  more  ads 
needed  to  meet  the  maximum  dis¬ 
count.’  Now,  any  media  person 
should  naturally  ask,  ‘What  is  the 
maximum  discount?’  or  ‘How  can  I 
get  the  maximum  discount?’  That  is 
where  the  program  can  show  rate 
savings  for  a  larger  schedule  or  flight. 
That  is  where  the  selling  happens,” 
she  continued. 

“For  example,  Rambo  Studios 
could  accrue  $2,000  to  reinvest  under 
a  CHRON-FLIGHT  Weekly/Six 


plan.” 

Marek  noted  that  the  plan  is  very 
easy,  and  while  the  paper  is  having 
success  with  movie  studios,  a  similar 
plan  is  catching  the  interest  of  airlines 
and  financial  accounts. 

“What  is  the  revenue  potential?  In 
this  example,  if  Rambo  Studios  would 
repeat  this  flighting  schedule  only 
once  a  month,  it  could  translate  into 
38%  more  revenue,”  Marek  said. 

“But  what  about  the  benefits  to 
Rambo?”  she  asked.  “By  diverting 
only  $5,500  from  a  competing  adver¬ 
tising  source  —  tv,  magazines,  radio, 
etc.  —  Rambo  obtains  two  more  days 
of  exposure.  Using  the  thin  market 
approach,  if  only  5%  of  the  18-  to  34- 
year-olds  reached  each  day  for  the 
extra  two  days  were  in  the  process  of 
making  a  decision  on  a  movie  to  see, 
this  could  translate  into  40,000  addi¬ 
tional  potential  movie  patrons. 

“In  addition,  adding  two  more 
newspaper  ads  makes  the  schedule 
more  effective,”  she  said.  “The  reach 
increases  9%,  the  frequency 
increases  32%,  GRPs  increase  46%, 


and  the  effective  reach  at  the  3-plus 
level  increases  67%. 

“And  we  all  know  what  a  small 
drop  in  the  bucket  $5,500  is  in  most 
broadcast  budgets.  It  hardly  buys  a 
thing  —  so  it  can’t  be  missed,” 
Marek  continued. 

While  the  Chronicle  has  been  sell¬ 
ing  CHRON-FLIGHT  for  only  a  cou¬ 
ple  of  months,  it  is  demonstrating  that 
newspapers  are  willing  to  work  with 
accounts  and  agencies  to  get  them  the 
best  rate  package,  and  it  allows 
accounts  to  minimize  the  rate  dif¬ 
ferential. 

“Especially  now,  with  the  studies 
in  place  to  work  on  multi-market, 
multi-media  presentations  in  an 
attempt  to  be  more  effective  against 
national  advertising  competitors,  I 
would  encourage  you  to  evaluate 
flighting/schedule  programs  for  their 
viability  at  your  newspaper,”  Marek 
concluded.  “We  have  all  heard  of 
Newsplan;  perhaps  an  extension  of 
that  will  be  ‘News- Flight.’” 


If  broadcast  is  offering  flights,  she  continued,  it  is  to 
newspapers’  advantage  to  do  the  same,  providing 
similar  opportunities  for  discounts  on  major  scheduies. 
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Globe  Foundation 
gives  $1  million 
to  Boston  library 

The  Boston  Globe  Foundation  has 
donated  $1  million  to  the  Boston 
Public  Library  for  physical  and  tech¬ 
nological  improvements  and  literacy 
programs,  announced  William  O. 
Taylor,  publisher  of  the  Boston 
Globe. 

The  gift  will  be  used  for  literacy  and 
reading  enhancement  programs  in  the 
branch  libraries,  the  restoration  and 
renovation  of  the  McKim  building  in 
Copley  Square  and  technological 
improvements  systemwide. 

INPA  offers 
camera  ready 
promotion  ads 

The  International  Newspaper 
Promotion  Association  has  intro¬ 
duced  a  set  of  eight  public  service  ads, 
its  second  in  an  ongoing  series  of 
camera-ready  promotion  packages 
available  to  newspapers. 

The  ads  deal  with  such  subjects  as 
child  abduction,  drunken  driving, 
drug  use,  rape  and  fraud. 

The  ads  contain  constructive  facts 
and  tips  for  newspaper  readers. 

The  latest  series  of  ads  was  devel¬ 
oped  for  INPA  by  the  Cleveland  Plain 
Dealer  md  Nelson  Stern  Advertising. 

Malaysian  govt, 
lifts  ban 
against  WSJ 

The  Malaysian  government  lifted 
its  distribution  ban  against  the  Asian 
Wall  Street  Journal  onNov.  13,  about 
six  weeks  before  the  ban  was  sched¬ 
uled  to  expire  on  Dec.  29. 

The  Hong  Kong-based  newspaper, 
published  by  Dow  Jones  &  Co., 
resumed  distribution  in  Malaysia  on 
Nov.  14. 

Last  Sept.  26,  the  Asian  Jour¬ 
nal  was  banned  from  distirubuting  in 
Malaysia  for  three  months  and  its  two 
correspondents,  John  Berthelsen  and 
Raphael  Pura,  were  expelled  after  the 
government  charged  articles  by  the 
two  men  had  threatened  national 
security. 

The  government  never  gave  spe¬ 
cific  details,  although  the  Asian  Jour¬ 
nal  had  published  several  articles 
about  the  private  business  dealings  of 


top  officials. 

The  government,  in  announcing  its 
action,  cited  a  Nov.  3  ruling  by  the 
country’s  Supreme  Court  which 
stated  the  Sept.  26  expulsion  of  Berth¬ 
elsen  had  violated  the  law  because  the 
correspondent  had  been  denied  his 
right  to  a  hearing. 

After  the  Supreme  Court  issued  its 
ruling  regarding  Berthelsen,  the 
Malaysian  government  conceded  that 
the  expulsion  of  Pura  had  also  been 
illegal. 

The  Supreme  Court  has  also 
ordered  that  the  Malaysian  govern¬ 
ment  pay  the  Asian  Journal's  legal 
costs  for  defending  itself  and  its  two 
correspondents. 

Times  Mirror 
sells  another 
subsidiary 

Times  Mirror  Co.  announced  it  will 
sell  its  subsidiary.  Graphic  Controls 
Corporation  of  Buffalo,  to  a  new  com¬ 
pany  to  be  formed  by  Graphic  man¬ 
agement  and  Brentwood  Associates, 
a  private  investment  firm. 

The  sale  will  be  for  $80  million  in 
cash  at  the  closing,  $15  million  face 
amount  of  6%  preferred  stock  and  $10 
million  face  amount  of  6%  convertible 
preferred  stock,  plus  $41  million  in 
cash  over  the  next  two  years. 

AP  to  offer 
revised  stylebook 

The  Associated  Press  announced 
its  revised  AP  Stylebook  and  Libel 
Manual  will  be  “off  the  presses”  in 
about  four  or  five  weeks. 

The  new  edition  will  include  a  spe¬ 
cial  chapter  on  computer  technology 
and  jargon  and,  overall,  be  about  20% 
larger  than  earlier  stylebooks. 

AP  said  the  new  stylebook  will  be 
expanded  by  about  20,000  words  to 
156,000,  have  a  new  chapter  on  punc¬ 
tuation  and  contain  about  80  new 
entries  including  explanations  of 
AIDS,  Alzheimer’s  disease  and 
Legionnaire’s  disease;  heat  effects 
and  wind  chill  tables;  hurricane 
categories;  satellite  terms;  handling 
references  to  disabled  people,  and 
Buddhism,  Hinduism  and  Islam  reli¬ 
gious  explanations. 

The  libel  manual  has  been  updated 
to  include  case  citations  through  July 
30,  1986. 

The  new  stylebook  will  have  its 
price  increased  by  $1  to  $5.75  plus 
postage  as  a  result  of  higher  produc¬ 
tion  costs,  AP  said. 


WSJ  report  on 
3  NYC  stations 

“The  Wall  Street  Journal  Report  on 
Television’’  is  now  being  carried  by 
three  stations  in  the  New  York  City 
market. 

They  are  WPIX-TV,  Channel  1 1,  a 
Tribune  Co. -owned  VHF  station; 
Manhattan  Cable  Television’s  Chan¬ 
nel  10;  and  WLIG-TV,  a  UHF  station 
on  Long  Island. 

The  WSJ  program  has  reached  a 
second-run  syndication  agreement 
with  International  Television  Net¬ 
work  in  Salt  Lake  City. 

Distributed  via  satellite,  the  syndi¬ 
cated  programs  will  air  on  27  ITN 
affiliates. 

In  a  related  development,  “The 
Wall  Street  Journal  Report  Interna¬ 
tional  Edition”  will  begin  broadcast¬ 
ing  first-run  programs  via  satellite  to 
Europe  and  Asia  in  early  1987.  The 
programs  will  be  carried  by  the  Busi¬ 
ness  Television  Network,  a  service  of 
Samuel  Broadcasting  Corp. 

Weekly  launched 
in  Indiana 

The  Greenwood  (Ind.)  Gazette 
began  weekly  publication  on  Oct.  28. 

The  newspaper  will  cover  Green¬ 
wood,  Southport  and  “at  least  75%  of 
Johnson  County,”  according  to 
publisher  Brian  Kelly. 

The  Gazette  will  be  delivered  free 
to  31,000  households  and  will  reach 
about  79,000  readers,  Kelly  said. 

Penn  State,  Gannett 
to  battle  illiteracy 

A  national  project  aimed  at  using 
technology  to  help  teach  low-literacy 
adults  will  be  coordinated  by  Penn 
State  University’s  Institute  for  the 
Study  of  Adult  Literacy  on  behalf  of 
the  national  Steering  Committee  on 
Adult  Literacy  and  Technology. 

The  project  is  being  funded  by  a 
$75,000  grant  from  the  Gannett 
Foundation. 

Calif,  daily  turns 
100  years  old 

The  Escondido  (Calif.)  Times- 
Advocate,  a  40,000-circulation  daily 
in  North  San  Diego  County,  cele¬ 
brated  its  100th  anniversary  on 
Nov.  4. 
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Newspaper  Products 


PAGING  AND  COLOR.  IT’S 

I 


✓ 


Now  you  can  have  both  with 
the  new  Goss®  Colorliner'” 
press.  Paging  and  color  flexi¬ 
bility — unmatched  by  any 
other  double-width  offset 
press — combined  with  opti¬ 
mum  R.O.P.  print  quality.  With¬ 
out  having  to  make  a  choice. 
Even  in  the  future,  when  the 
Colorliner's  modular  design 
accommodates  your  changing 
production  requirements. 

In  its  unique  four-high  verti¬ 
cal  arrangement  with  its  short 
couple-to-couple  web  lead, 
the  Colorliner  can  print  process 
color  on  every  page  of  a  sec¬ 
tion,  including  the  front  page. 
Without  the  setoff  associated 
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with  unit-to-unitcompensa-  1 
tors  and  common  impression 
cylinders.  Without  reversing  . 

couples.  And  with  reduced 
need  for  angle  bar  and  bay 
window  leads.  This  makes  j 

the  four-high  arrangement — 
particularly  with  optional  third-  1 
form  rollers  in  the  printing 
couples — well-suited  to  pro¬ 
duce  Sunday  preruns  and  four- 
color  advertising  inserts. 

The  Colorliner  can  be  . 

installed  with  4/4,  4/2, 4/1 , 

3/1 , 2/1  or  whatever  cylinder  j 

arrangementyou  need  today. 

And  its  flexibility  extends  into  | 
tomorrow  to  meet  nevy  pagi-  i 
nation  and  color  requirements. 


Four  vertical  ur^its.  Each  with  two  print¬ 
ing  couples.  To  combine  optimum  off¬ 
set  quality  with  the  capability  to  print 
process  color  on  every  page  of  a  section. 


ooXOLORLINER 


I 


j 

I  ■ 


The  75,000  cph  Colorliner 
has  a  number  of  other  out¬ 
standing  features  to  maximize 
print  quality  and  productivity. 
Slow-speed  Goss  Injector®  or 
open  fountain  inkers.  Water- 
down-first,  direct-to-plate 
dampening  systems.  Narrow- 
gap  lockup.  Presetting  and 
sequential  startup.  A  new  run¬ 
ning-belt  RTP  for  45"  rolls. 
Options  include  a  50"  running- 
belt  RTP,  automatic  webbing  in 
vertical  arrangements  and 
heavy-duty  3:2  160-page 
Sovereign'""  and  80-page  ^ 
2:3:3  jaw  fo+ders. 

The  Colorliner  is  available 
with  new,  user-friendly  press 


control  and  information 
systems.  The-menu-driven 
Advanced  Press  Control 
System  provides  all  the  advan¬ 
tages  of  automation ;  touch¬ 
screen  input;  feedback  on  ink 
zone,  registration,  compensa¬ 
tor  and  web  tension  controls; 
preset  individual  ink  and  water 
curves;  and  automatic  sequen¬ 
tial  startup.  ^ 

The  Production  Information 
Control  System  counts  papers 
and  shuts  presses  down  at  pt;e- 
selected  counts,  generates 
customer-formatted  reports 
and  can  collect  historical  data 
for  up  to  a  year. 

Paging  and  color  flexibility. 


It's  not  either/or  anymore  with 
the  unique  Goss  Colorliner 
press. 

For  more  information,  con¬ 
tact  Goss  Newspaper  Products, 
Graphic  Systems  Division,  • 
Rockwell  International, 

3100  South  Central  Avenue, 
Chicago,  Illinois  60650. 

Or  phone  312-656-8600. 


Rockwell  International 

...where  science  gets  down  to  business 


Aerospace  /  Electronics  /  Automotive 
General  Industries /A-B  Industrial  Automation 
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NEWSPEOPLE  IN  THE  NEWS 


Richard  D.  Gottlieb  was  elected 
president  and  chief  operating  officer 
and  a  director  of  Lee  Enterprises, 
Inc.,  at  the  Nov.  11  meeting  of  the 
board  of  directors. 

Lloyd  G.  Schermer  will  remain 
chief  executive  officer,  a  position  he 
has  held  since  1973,  and  serve  as 
chairman  of  the  board. 

Ronald  L.  Rickman,  vice  presi¬ 
dent-newspapers,  was  also  elected  a 
director  at  meeting.  He  will  assume 
responsibility  for  all  the  daily  newspa¬ 
per  operations,  a  position  he  formerly 
shared  with  Gottlieb. 

Gottlieb,  with  Lee  Enterprises 
since  1964,  has  held  various  posts, 
including  general  manager  of  Madi¬ 
son  (Wis.)  Newspapers,  Inc.,  and 
publisher  of  the  Racine  (Wis.)  Jour¬ 
nal  Times.  He  was  promoted  to  vice 
president-newspapers  at  corporate 
headquarters  in  1985. 

Rickman  began  his  Lee  career  in 
1959  at  the  Montana  Standard,  Butte, 
and  since  then  has  held  a  number  of 
assignments  including  general  man¬ 
ager  of  Montana  Graphic  Arts,  and 
general  manager  of  the  Davenport 
Times-Democrat,  predecessor  to  the 
Quad-City  Times,  of  which  he 
became  publisher.  Rickman  has  been 
vice  president-newspapers  since 
1983. 

)|C  :|t  9|c 

Jim  Chambers  has  been  named 
chairman  of  the  executive  committee 
and  a  member  of  the  board  of  direc¬ 
tors  of  Times  Herald  Printing  Com¬ 
pany,  publisher  of  the  Dallas  Times 
Herald.  Chambers  was  chairman, 
publisher  and  part  owner  of  the  Times 
Herald  in  l%7-75. 

Chambers,  now  president  of  the 
Scottish  Rite  Hospital  for  Crippled 
Children,  began  his  career  at  the 
newspaper  in  1945  and  held  a  number 
of  positions  including  managing  edi¬ 
tor,  vice  president  and  general  man¬ 
ager.  He  was  elected  president  in 
1960,  publisher  in  1%7,  and  in  1970 
began  five  years’  service  as  chairman 
of  the  board  and  publisher  and  then 
assumed  the  title  of  chief  executive 
officer. 

♦  *  ♦ 

LaRue  W.  Gilleland,  chairman  of 
the  Northeastern  University  journal¬ 
ism  department,  has  been  elected  to  a 
three-year  term  on  the  Accrediting 
Council  on  Education  in  Journalism 
and  Mass  Communications. 

Also,  Robert  M.  Ruggles,  dean  of 
the  Florida  A  &  M  University  School 
of  Journalism,  Media  and  Graphic 
Arts,  was  elected  to  a  one-year  term 
replacing  the  late  Cortland  Ander¬ 
son  of  Ohio  University. 


Richard  D.  Gottlieb 


Ronald  L. 


Robert  Gallagher  has  been 
appointed  to  the  new  position  of 
executive  editor  of  the  Meriden 
(Conn.)  Record-Journal.  He  has 
responsibility  for  the  entire  news 
product  except  for  the  editorial  pages. 

Gallagher  has  26  years  of  experi¬ 
ence  in  newspaper  and  magazines, 
including  a  combined  1 1  years  as  edi¬ 
tor  of  the  La  Crosse  (Wis.)  Tribune 
and  the  Green  Bay  (Wis.)  Press- 
Gazette.  The  last  two  years  he  has 
been  assistant  managing  editor- 
graphics  at  the  Detroit  News. 

*  ♦  ♦ 

At  Newsday ,  Long  Island, 
Michael  R.  Hickey  was  promoted  to 
national  advertising  manager;  Wendy 
Sharlow  to  retail  and  chain  store 
manager,  and  Raymond  J.  McCut- 
CHEON  to  research  manager. 

With  Newsday  since  1977,  Hickey 
has  held  positions  in  the  retail, 
national  and  classified  areas.  Shar¬ 
low,  with  the  newspaper  since  1984, 
has  been  research  director  and  assis¬ 
tant  manager  of  management  ser¬ 
vices.  McCutcheon,  who  joined  the 
staff  this  year,  previously  was 
research  manager  of  Times  Mirror 
National  Marketing. 

♦  *  ♦ 

Robert  E.  Hartley,  general 
executive  of  Longview  Publishing 
Co.,  and  former  publisher  of  the 
Bellevue  (Wash.)  Journal- American, 
has  joined  Jay  Rockey  Public  rela¬ 
tions,  Seattle.  The  Bellevue-based 
daily  and  its  publishing  company, 
were  sold  to  Peris  Corporation  earlier 
this  year. 

Hartley,  chairman-elect  of  the 
Bellevue  Chamber  of  Commerce, 
earlier  was  executive  editor  of  the 
Toledo  Blade  and  held  other  editorial 
positions  in  the  Midwest. 

—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 


Rickman  Lloyd  G.  Schermer 

Alex  Finkelstein,  real  estate  edi¬ 
tor  and  columnist  for  the  South  Flor¬ 
ida  Business  Journal  (Scripps  How¬ 
ard),  Miami,  for  the  past  five  years, 
has  assumed  similar  duties  at  Review 
Publications,  Inc.,  Miami. 

His  32-year  news  career  includes 
the  Washington  Star,  the  Miami  Her¬ 
ald  and  other  newspapers,  the  Pitts¬ 
burgh  Business  Journal,  and  UPI  and 
AP. 

9|C  9|C  « 

At  the  Arizona  Republic  and  the 
Phoenix  Gazette,  Robert  A.  Hallay 
in  circulation,  David  R.  Hume  in  com¬ 
munity  and  corporate  services,  and 
Robert  Kotwasinski  in  production 
have  been  promoted  to  assistant 
directors. 

Hallay ’s  promotion  was  part  of  a 
reorganization  of  the  circulation 
department.  In  moves  there,  Paul 
Dore  became  circulation  manager, 
operations;  and  Mary  Harris 
Weingart  joined  the  department  as 
circulation  manager,  administration. 

Hume  replaces  Weingart  as  assis¬ 
tant  director  of  community  and  cor¬ 
porate  services.  Kotwasinski  was 
promoted  from  production  manager. 

4c  *  :|c 

H.  Graham  Woodlief  Jr.,  vice 
president  and  business  manager  of 
Richmond  (Va.)  Newspapers,  Inc.,  is 
the  new  president  of  the  International 
Newspaper  Financial  Executives.  He 
succeeded  Joseph  D.  Cantrell, 
president  and  chief  executive  officer 
of  The  Daily  Press,  Inc.,  Newport 
News,  Va. 

Barry  Peckham,  controller  of  the 
Dallas  Morning  News,  was  elected 
first  vice  president;  and  David  F. 
Licko,  controller  of  Reno  Newspa¬ 
pers,  Inc.,  second  vice  president. 
Also  elected  were:  John  M.  O’Brien, 
vice  president  and  controller  of  the 
New  York  Times,  as  secretary;  and 
Ronald  J.  Pollina,  controller  of  the 
Eagle  Tribune  Publishing  Co.,  North 
Andover,  Mass.,  treasurer. 
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Bill  Kovach,  the  Washington 
bureau  chief  of  the  New  York  Times, 
is  taking  up  his  new  position  as  editor 
of  the  Atlanta  Journal  and  the  Atlanta 
Constitution  on  December  1.  His 
appointment  was  announced  by  Jay 
Smith,  publisher  of  the  newspapers. 

Kovach  succeeds  James  G. 
Muster  Jr.,  who  becomes  senior  edi¬ 
tor  of  the  two  newspapers  as  well  as  a 
vice  president  of  the  Cox  Newspapers 
Division  of  Cox  Enterprises  Inc.,  the 
Atlanta-based  owner  of  the  Journal 
and  Constitution. 

Kovach  has  worked  for  the  New 
York  Times  for  18  years.  He  has  been 
a  reporter,  and  served  as  chief  of  the 
Albany,  N.Y.,  and  New  England 
bureaus,  covered  urban  affairs  and 
worked  as  Wasiiington  bureau  news 
editor.  In  1976-79,  he  was  deputy 
national  editor  and  then  was  named 
Washington  bureau  chief. 

Earlier  in  career,  Kovach,  54,  was  a 
reporter  for  the  Johnson  City  (Tenn.) 
Press-Chronicle  and  later  worked  at 
the  Nashville  Tennessean.  He  served 
in  the  U.S.  Navy  for  four  years  and  is 
a  graduate  of  East  Tennessee  State 
University. 

Minter  has  headed  editorial  opera¬ 
tions  of  the  two  Atlanta  newspapers 
since  1980  and  will  continue  to  write 
his  column  and  will  assist  Charles 
Glover,  editor  in  chief  of  Cox  News¬ 
papers,  in  working  with  21  newspa¬ 
pers. 

Minter  joined  the  Atlanta  Journal 
as  a  high  school  reporter  and  after 
serving  in  the  U.S.  Army  as  a  public 
information  officer  and  later  as  a  com¬ 
pany  commander,  rejoined  the  Jour¬ 
nal  sports  staff.  He  subsequently  was 
executive  sports  editor.  He  became 
managing  editor  of  the  Constitution  in 
1971,  returned  to  the  Journal  as  man¬ 
aging  editor  in  1978,  and  was  named  a 
vice  president  and  executive  editor  of 
the  two  newspapers  in  1980.  Two 
years  later  he  was  named  editor. 

♦  ♦  * 

Carol  Rafferty  has  been 
appointed  vice  president  of  personnel 
for  Parade  Publications,  Inc., 
publisher  of  Parade  Magazine.  She 
previously  was  vice  president/per¬ 
sonnel  director  for  Scholastic  Inc. 


John  A.  Park  Jr. 

Expertise  and  Reliability 
For  Owners  Selling 
Daily  Newspapers 

(919)  782-3131 

BOX  17127,  RALEIGH,  N.C.  27619 

31  Years  Netien>Wide  Personal  Service 


Ben  Borowsky,  press  secretary  to 
former  New  Jersey  Governor  Bren¬ 
dan  Byrne  and  former  editor  of  the 
Burlington  County  Times  and  Bucks 
County  (Pa.)  Courier-Times,  has  been 
named  business  editor  of  the  Trenton 
(N.J.)  Times. 

Also  at  the  Times,  Jeff  Webb 
moved  from  Princeton-Metro  editor 
to  features  editor;  Peter  Callas, 
from  assistant  night  city  editor  to 
Webb’s  former  post;  and  Rich  Wal- 
LACE,  from  copy  editor  to  assistant 
night  city  editor. 

♦  ♦  ♦ 

Joe  Ames,  who  has  covered  avia¬ 
tion  and  labor  for  the  Miami  News 
since  June  1985,  has  been  named 
executive  business  editor. 

Ames  replaced  Betty  Morgan, 
who  left  the  Miami  area  with  her  hus¬ 
band,  Matt  Bokor,  who  is  new  assis¬ 
tant  bureau  chief  for  the  Associated 
Press  in  Atlanta. 

Ames  formerly  was  business  editor 
of  the  Rapid  City  (S.D.)  Journal. 

♦  ♦  ♦ 

Robert  Buckley,  president  and 
publisher  of  Gateway  Publications, 
Monroeville,  is  the  new  president  of 
the  Pennsylvania  Newspaper 
Publishers’  Association.  He  has  suc¬ 
ceeded  Edward  J.  Lynett  Jr.,  co¬ 
publisher  and  editor  of  the  Scranton 
Times. 

Wayne  Powell,  publisher  of  the 
Carlisle  Sentinel,  is  the  new  vice 
president,  dailies,  and  E.  Van  Ander¬ 
son,  vice  president  of  The  Sunday 
Grit,  Williamsport,  vice  president, 
weeklies. 

James  Dible,  publisher  of  the 
Lewistown  Sentinel,  was  elected  sec¬ 
retary-treasurer. 

*  ♦  * 

Lisa  Riess  has  joined  Independent 
Newspapers,  Phoenix  suburban 
weeklies,  as  copy  editor  for  the 
Chandler  and  Gilbert  papers.  She  has 
been  an  education  reporter  for  the 
Wilson  (N.C.)  Daily  Times. 


Joe  Robinowitz,  editor  of  the  Bos¬ 
ton  Herald  since  December  1986,  has 
moved  to  Fox  Broadcasting  Corpora¬ 
tion  in  a  senior  executive  capacity, 
and  has  been  succeeded  as  editor  by 
Ken  Chandler,  formerly  editor  of 
the  New  York  Post. 

* 

Charles  A.  Hedberg,  editor  and 
publisher  of  the  Centralia  Fireside 
Guard,  will  be  the  new  president  of 
the  Missouri  Press  Association  effec¬ 
tive  January  1 ,  succeeding  Dalton  C. 
Wright  of  the  Lebanon  Daily  Rec¬ 
ord. 

Other  new  officers  elected  during 
the  recent  convention  are:  Betty 
Simpson  Spaar,  Odessa  Odessan, 
first  vice  president;  Kenneth  W. 
Cope,  Neosho  Daily  News,  second 
vice  president;  Lawrence  E.  Weil, 
Hannibal  Courier-Post,  secretary, 
and  R.B.  Smith  III,  Branson  Tri- 
Lakes  Newspapers,  treasurer. 

«  «  « 

Ashley  Allen,  formerly  creative 
development  coordinator/accounts 
manager,  was  appointed  promotions 
manager  of  the  Orlando  Sentinel. 

Within  the  promotions  department, 
Audrey  Toombs  was  named  creative 
director  with  responsibility  for  art  and 
copywriting  functions. 

«  «  « 

Tim  Hobbs,  most  recently  assistant 
classified  advertising  manager  for 
Dayton  Newspapers,  Inc.,  has  been 
promoted  to  classified  advertising 
manager.  He  succeeded  Richard  L. 
Reardon,  who  was  promoted  to  dis¬ 
play  advertising  manager  for  retail, 
national  and  retail  telemarketing 
departments  of  the  Dayton  Daily 
News  and  Journal  Herald. 

Sam  Martin,  with  Dayton  News¬ 
papers  since  1982  and  most  recently 
major  accounts  supervisor,  has  been 
promoted  to  assistant  classified 
advertising  manager.  Earlier  he  was 
with  the  Oakland  Press,  Pontiac, 
Mich. 


the  most  experienced 
executive  recruiting  firm  in 
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^’8  one  erf  tiie  things  that  made 
Georgia  O'Keeffe  an  American  Master. 


Accuracy  and  attention  to  detail  meant  everything.  To  determine  national  rat¬ 
ings,  Public  Broadcasting  Service  needed  to  know  what  programming  their 
member  stations  were  showing  and  when.  Ihis  data  would  be  given  to  the 
A.C.  Nielsen  Co.,  which  would  match  it  with  their  national  audience  ratings  to 
determine  the  PBS  audience. 

To  get  what  they  wanted,  PBS  turned  to  TV  DATA.  We  will  now  supply  PBS 
with  the  carriage  information  of  each  of  their  member  stations  every  week  of 
the  year. 

Unsurpassed  Accuracy  Information  this  vital  needed  substantiation,  so  PBS's 
research  department  tested  the  TV  DATA  system  for  several  weeks.  John 


It  led  PBS  to  TV  DATA*  for  program  information. 


And  that’s  very  good  news  for  you. 


Georgia  O'Keeffe,  featured  in  the  PBS  series  "American  Masters, 
a  national  presentation  of  WNET/New  York. 


Fuller,  director  of  research  for  PBS,  gives  the 
f  ^  r^rt  cant  “Theaccum:yle\ml(^TVDATA 
I  '  scJmluJeii^iniati(mjsunsuipasse(im 


cases  twice  that  of  our  previous  leseaich  ser¬ 
vice.  We  are  also  getting  400%  okub 


inforrr^tkm. 


Better  Service  to  Newsp{4)en  TV  DATA  is 
in  busmess  to  serve  newspapers.  In  fact,  this 
is  a  prin^  reason  we  entered  into  our  rela¬ 
tionship  with  PBS.  It  gives  us  the  capability 

to  gather  more  infcsmation  sooner,  and 

% 

that’s  what  we  will  pass  abng  to  you. 

A  Traditum  of  ExceUenoe  For  more  than 
twenty  years,  TV  DATA  has  ser.'od  newspa¬ 
pers  with  programming  informatkm.  Now  a 
new  source  of  pride  is  our  association  with 
PBS,  an  organization  committed  to  quality 
television.  It’s  this  care  and  concern  for  de¬ 
tail  that  creates  a  series  like  "American  Mas¬ 
ters.’’  We’re  glad  to  do  our  part 

^  TV 

S!fe  DATA. :  The  first  choice  in  TV  listings 


GLENS  FALLS,  NY:  518-792-9914 
ATLANTA,  GA:  404-3K-9884 
CANADA;  418-821-0661 
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Financial  reports 

(Continued  from  page  13) 

million,  or  $2.59  per  share,  a  year  earlier.  The  results 
included  gains  from  the  sales  of  its  microwave  operations, 
three  television  stations,  the  Times  Herald,  and  a  Las 
Vegas  cable  system. 

Revenues  from  the  nine  months,  again  reflecting  the 
sale  of  operations,  were  $2.14  billion,  down  from  $2.16 
billion  a  year  earlier. 

Times  Mirror’s  newspapers  recorded  third-quarter 
revenues  of  $401.5  million,  up  from  $387.6  million  a  year 
earlier.  Third-quarter  newspaper  operating  profits  rose  to 
$72.2  million  from  $61.6  million. 

For  the  nine  months,  newspaper  revenues  jumped  to 
$1.25  billion  from  $1.18  billion,  while  operating  profits 
increased  to  $225.03  million  from  $1%.02  million. 

Southam  Inc. 

Southam  Inc.  of  Canada  reported  that  strong  gains  in  its 
newspaper  operations  helped  push  third-quarter  profits  to 
$6.5  million  (Canadian),  or  110  per  share,  from  $3.8  mil¬ 
lion,  or  70  per  share,  a  year  earlier. 

Revenue  edged  up  to  $291.4  million  from  $281  million. 

Nine-month  profits  were  $50.3  million,  or  850  a  share, 
compared  with  $23.2  million,  or  450  a  share,  in  1985.  Nine- 
month  revenues  increased  to  $938.6  million  from  $856.5 
million. 

Tribune  Co. 

The  Tribune  Co.  of  Chicago  reported  its  third-quarter 
net  income,  before  non-recurring  gains,  rose  20%  to  $34 
million,  or  840  per  share,  versus  $28.3  million,  or  700  per 
share,  a  year  ago.  Revenues  for  the  quarter  improved  to 
$4%.7  million  from  $469.2  million. 

Total  net  income  for  the  quarter  was  $123.5  million,  or 
$3.06  per  share,  including  an  $89.4  million  after-tax  gain 
from  the  sale  of  cable  television  systems  and  a  shopper. 

Pre-tax  operating  profit  in  the  quarter  increased  38%  to 
$77.7  million  from  $56.3  million. 

For  the  first  three-quarters  of  the  year,  net  income 
before  non-recurring  gains,  rose  to  $91.0  million,  or  $2.25 
per  share,  on  revenues  of  $1.49  billion.  During  the  year- 
earlier  period,  net  income  before  non-recurring  items  was 
$79.9  million,  or  $1.96  per  share,  on  revenues  of  $1.42 
billion. 

The  company  sold  the  Los  Angeles  Daily  News  in  the 
first  quarter  of  1986.  The  gain  from  that  sale  and  the  sales 
in  the  third  quarter  brought  net  income  for  the  nine  months 
to  $271.5  million,  or  $6.70  per  share. 

Newspaper  operating  profits  in  the  third  quarter  jumped 
45%  to  $45.0  million.  For  the  three  quarters,  newspaper 
operating  profits  rose  24%  to  $109.9  million. 

Newspaper  revenues  in  both  the  quarter  and  nine 
months  remained  relatively  flat  at  $319.9  million  and 
$988.2  million.  However,  if  Los  Angeles  Daily  News 
revenues  had  been  excluded  from  1985  revenue  figures, 
newspaper  revenues  would  have  risen  8%  in  the  quarter 
and  7%  in  the  three  quarters. 

Washington  Post  Co. 

The  Washington  Post  Co.  reported  its  net  income 
decreased  3.9%  to  $21.1  million  from  $22  million,  while 
earnings  per  share  dropped  3.5%  to  $1.65  from  $1.71. 

Revenues  for  the  third  quarter  increased  12.4%  to 
$291.5  million  from  $259.4  million. 

For  the  first  three  quarters,  net  income  was  $63.9  mil¬ 
lion,  or  $4.98  per  share,  compared  to  year-earlier  results  of 
$81.7  million,  or  $6.14  per  share.  Nine-month  revenues 
totaled  $881.6  million,  up  from  $787.3  million. 


The  company  said  interest  expenses  of  $8.3  million  in 
the  third  quarter  and  $27.1  million  in  the  three  quarters 
were  substantially  greater  than  a  year  ago,  while  interest 
income  was  lower,  because  of  borrowings  to  finance  cable 
television  acquisitions  in  1986  and  the  repurchase  of  stock 
in  April  1985. 

Also,  Newsweek  continued  to  have  its  troubles,  with 
revenues  declining  10%  in  the  quarter  and  3%  in  the  first 
three  quarters  as  a  result  of  a  decrease  in  total  advertising 
pages. 

For  newspapers,  revenues  rose  8%  in  the  third  quarter 
and  6%  in  the  nine  months.  Washington  Post  advertising 
totaled  1.3  million  inches  in  the  third  quarter  and  3.99 
million  inches  in  the  three  quarters,  up  from  1.27  million 
inches  in  1985’s  third  quarter  and  3.%  million  inches  in  the 
first  three  quarters  of  last  year. 

Cleveland  Plain  Dealer  files 
suit  to  open  council  meetings 

The  Cleveland  Plain  Dealer  filed  suit  (Nov.  18) 
demanding  that  the  Cleveland  City  Council  open  its  ses¬ 
sions  to  the  public  and  press. 

The  newspaper  took  the  action  after  it  failed  in  an 
attempt  to  get  into  a  closed  meeting  of  almost  the  entire 
council  and  Cleveland  Mayor  George  Voinovich. 

As  the  officials  met  —  and  after  Plain  Dealer  reporter 
Steve  Luttner  was  barred  from  the  meeting  by  four  police 
officers  —  an  attorney  for  the  newspaper  went  to  U.S. 
Appelate  Judge  Blanche  Krupansky  to  get  a  writ  of  man¬ 
damus  demanding  an  open  meeting. 

“Unfortunately,  the  judge  was  not  there  due  to  a  death 
in  her  family,”  Plain  Dealer  executive  editor  William  M. 
Woestendiek  said. 

Nevertheless,  the  paper  also  filed  a  lawsuit  asking  that 
future  council  sessions  be  open. 

According  to  sources  at  the  meeting,  the  council  and 
mayor  discussed  a  number  of  important  local  questions, 
including  proposals  to  shut  down  city  swimming  pools  this 
summer  and  lay  off  recreation  department  employees. 

“We  consider  (the  meeting)  to  be  a  violation  of  the 
Sunshine  Law  at  the  least.  And  we  think  it  violates  the  city 
charter  which  says,  ’’All  meetings  of  the  council  or  the 
committees  thereof  shall  be  public  ...”  Woestendiek 
said. 

FCC  permits  ANPA  to  be  mobile 
radio  licensing  coordinator 

The  Federal  Communications  Commission  has 
approved  the  American  Newspaper  Publishers  Associa¬ 
tion’s  request  to  be  “frequency  coordinator”  for  its  Relay 
Press  Service  involving  private,  two-way  mobile  radio 
systems. 

Newspapers  and  wire  services  seeking  new  licenses  or 
modifications  of  existing  licenses  for  two-way  mobile 
radio  systems  must  now  submit  their  applications  to 
ANPA  rather  than  the  FCC. 

ANPA  was  designated  frequency  coordinator  after  the 
FCC  ruled  that  all  private  radio  services  must  have  such 
body  in  order  to  facilitate  and  “standardize”  applications. 

ANPA  will  charge  a  basic  fee  of  $  1 05  per  application  for 
the  service.  There  is  also  a  separate  fee  of  $30  charged  by 
the  FCC. 

ANPA  has  subcontracted  with  Spectrum  Management 
Systems  to  handle  the  actual  frequency  coordination. 
Applications  for  licenses  should  be  sent  to  SMS  at  1700 
North  Moore  St.,  Suite  910,  Arlington,  Va.,  22209. 
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WAIT’LL  YOU  SEE  the  brand  new  Creative  News¬ 
paper  11. 

It’s  just  out.  .  .48  pages  of  the  most  interesting 
newspaper  advertising  of  the  past  year,  including 
the  winners  of  the  prestigious  ATHENAs,  the 
Awards  To  Honor  Excellent  Newspaper  Advertis¬ 
ing. 

You’ll  want  a  personal  copy.  .  .as  a  matter  of  fact 
if  you  have  responsibility  for  advertising  creativity 
you’ll  want  to  order  copies  for  all  your  people. 

Best  of  all  they’re.  .  . 

FREE.  .  . 

to  advertisers  and  ad  agencies. 


Offering  something  FREE  like  that  is  one  of  the 
olde.st  and  mo.st  effective  advertising  techniques. 
Creative  Newspaper  1 1  is  full  of  examples  of  ef¬ 
fective  advertising  techniques  old  and  new.  How 
to  u.se  color.  .  .how  to  capture  reader  interest 
with  storytelling  ads.  .  .typographic  innovation 
.  .  .and  .so  on. 

To  get  your  copy(s),  ju.st  call  the  Newspaper  Ad¬ 
vertising  Bureau  at  (212)  704-4503,  ask  for  Mac 
Morris,  Senior  Vice  President,  National  Sales,  and 
he’ll  talce  care  of  it.  You’ll  be  glad  you  did.  So  will  we. 

Newspaper  Advertising  Bureau 
1180  Avenue  of  the  Americas 
New  York,  N.Y.  10036 
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GMA,  Harris  Graphics  in  court  fight 


By  George  Garneau 

Graphic  Management  Associates 
Inc.,  which  made  its  name  by 
rebuilding  Harris  Graphics  newspa¬ 
per  inserters,  has  won  a  temporary 
injunction  barring  Harris  Graphics 
Corp.  and  a  former  employee  of  both 
companies  from  some  inserter 
remanufacturing. 

The  injunction  was  part  of  an  order 
signed  Sept.  3  by  U.S.  District  Court 
Judge  Daniel  Huyett  3rd  of  the  East¬ 
ern  District  of  Pennsylvania. 

It  is  part  part  of  a  pirating  and  trade- 
secrets  suit  filed  by  GMA  against 
Harris  Graphics  and  the  employee, 
Richard  Steckel,  who  was  hired  away 
as  boss  of  GMA’s  remanufacturing 
plant  in  order  to  help  Harris  Graphics 
start  up  its  own  remanufacturing 
operation. 

No  date  has  been  set  for  trial  of  the 
case.  An  appeal  of  the  injunction  by 
defendants  Steckel  and  Harris 
Graphics  is  expected  to  be  argued 
early  next  year  before  the  3rd  Circuit 
Court  of  Appeals. 

Although  GMA  was  granted  a  tem¬ 
porary  injunction  against  Harris 
Graphics,  the  attorney  for  Harris  said 
he  sees  the  judge’s  most  recent  ruling 
as  a  victory  for  Harris. 

“In  essence,  Harris  won  almost 
everything,”  is  how  Hugh  Odza,  one 
of  the  Philadelphia,  Pa.,  attorneys 
representing  the  defendants,  inter¬ 
preted  the  ruling.  “It  sounds  like  a  lot 
when  you  start  it  but  it’s  not  much  at 
all  when  you  get  into  it.” 

He  predicted  the  ruling  would  have 
an  “infinitesimal  effect”  on  Harris 
Graphics,  which  has  become  a  part  of 
AM  International  Inc. 

GMA  claimed  that  Harris  Graphics 
hired  Steckel,  an  engineer  who  had 
proprietary  knowledge  about  GMA 
remanufacturing  techniques,  and  sev¬ 
eral  other  GMA  employees  as  part  of 
a  scheme  to  acquire  GMA  trade 
secrets  and  to  damage  GMA’s 
inserter  remanufacturing  business 
while  establishing  its  own  competi¬ 
tive  operation. 

Huyett  found  that  Graphic  Man¬ 
agement’s  remanufacturing  tech¬ 
nique  of  its  1048  and  1 148  machines 
warranted  protection  as  trade  secrets, 
as  did  confldential  materials  Steckel 
acquired  at  GMA. 

Saying  there  could  be  little  doubt 
that  Graphic  would  suffer  irreparable 
harm  without  an  injunction,  Huyett 


forbid  Steckel  for  one  year  from 
working  with  Harris  Graphics  on 
inserter  remanufacturing  and  barred 
the  company  from  making  or  market¬ 
ing  remanufactured  1048  or  1148 
inserters.  The  defendants  were 
enjoined  from  in  any  way  using  GMA 
trade  secrets  or  confidential  informa¬ 
tion. 

The  order  allows  Steckel  to  work 
for  Harris  Graphics  in  other  capaci¬ 
ties  and  allows  the  company  to 
remanufacture  other  inserters. 

Huyett  basically  upheld  a  propri¬ 
etary  information  agreement  that 
Steckel  signed  when  he  took  the  job 
as  vice  pesident  of  operations  for 
GMA.  The  agreement  prevented  him 
from  working  for  other  companies  on 
similar  projects  for  two  years.  Huy¬ 
ett ’s  order  cut  the  limit  to  one  year 
because  of  time  already  spent  in  litiga¬ 
tion. 


Odza  said  Harris  Graphics  won  the 
“guts”  of  the  case  because  Huyett 
rejected  GMA’s  claim  that  Harris 
Graphics  pirated  employees  and  trade 
secrets  with  the  intent  to  damage 
GMA’s  business.  That  posed  the  big¬ 
gest  threat  of  a  monetary  damage 
claim,  Odza  said.  The  ruling,  for  all 
intents  and  purposes,  affected  only 
one  inserter,  the  1048,  Odza  said,  and 
that  was  for  only  a  year. 

Huyett  said  he  was  “not  per¬ 
suaded”  by  GMA’s  claims  of  such  a 
scheme.  Noting  that  Harris  Graphics 
hired  four  production  employees 
from  GMA  and  tried  for  a  fifth,  Huy¬ 
ett  said  Harris  “cannot  be  punished 
for  hiring  competent,  experienced 
employees.  It  can  only  be  punished  if 
it  hired  those  men  for  the  sole  purpose 
of  inflicting  injury  on  Graphic.”  He 
said  GMA  had  not  proved  such  a  an 
intent. 

Odza  said  the  appeal  hinged  on  two 
issues:  how  the  restrictive  covenant 
was  represented,  or  misrepresented, 
to  Steckel  by  GMA  before  he  signed  it 
and  on  Huyett’s  decision  to  base  the 
case  on  Massachusetts  rather  than 
Pennsylvania  law. 


GMA  is  headquartered  in  South- 
borough,  Mass.,  and  operates  its 
remanufacturing  plant  in  Allentown, 
Pa.  The  Harris  Graphics  plant  is 
located  in  Nazareth,  Pa.,  while  its 
ownership  is  now  in  Chicago  and 
operations  are  scattered. 

According  to  court  pai^rs,  Steckel, 
an  engineer  who  lives  in  Nazareth, 
Pa. ,  worked  for  Harris  Graphics  from 
1953  to  1978  designing  inserters  at  a 
plant  in  Easton.  When  Harris  moved 
its  operation  in  1978  to  Champlain, 
N.Y.,  he  declined  to  leave,  working 
instead  for  a  newspaper  in  Allentown 
until  he  was  hired  by  GMA  to  run  its 
rebuilding  plant  in  Allentown  in  1984. 

In  1985,  Harris,  motivated  in  part 
by  GMA’s  success  in  rebuilding 
inserters  —  it  had  seen  its  revenues 
rise  from  $1.7  million  in  1983  to  $4.4 
million  in  1985  —  decided  to  enter  the 
remanufacturing  market,  according 


to  a  finding  of  facts.  Harris  Graphics 
interviewed  Steckel  in  late  1985  and 
hired  him  in  early  1986  as  plant  man¬ 
ager  of  the  Harris  Graphics  rebuilding 
plant  in  Nazareth. 

The  Harris  Graphics  business  plan, 
according  to  GMA’s  complaint,  noted 
that  Harris  Graphics  was  losing  $5 
million  to  $10  million  in  lost  sales 
opportunity  by  not  remanufacturing 
its  own  inserters.  It  said,  “Thus,  a 
rebuild  facility  at  a  remote  site  man¬ 
aged  by  an  individual  familiar  with  the 
entire  newspaper  inserter  product 
line  and  with  rebuilding  operations 
could  provide  an  excellent  product  at 
an  acceptable  price.  Such  an  indivi¬ 
dual  is  available  to  us.” 

Steckel  had  spent  18  months  at 
GMA,  during  which  he  dealt  with 
confidential  information  in  manufac¬ 
turing  and  marketing  and  attended 
high-level  meetings.  During  that  time 
he  learned  about  GMA’s  remanufac¬ 
turing  process,  and  the  plant’s  pro¬ 
ductivity  increased,  court  papers 
said.  During  the  latter  part  of  his 
employment,  Steckel  communicated 
with  Harris  officials  and  prepared  a 
(Continued  on  page  31) 


Saying  there  could  be  little  doubt  that  Graphic  would 
suffer  irreparable  harm  without  an  injunction,  Huyett 
forbid  Steckel  for  one  year  from  working  with  Harris 
Graphics  on  inserter  remanufacturing . . . 
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Harris  awarded 
VOA  contract 

Harris  Corp.  of  Melbourne,  Fla., 
has  been  awarded  a  $5-million  con¬ 
tract  by  the  U.S.  Information  Agency 
to  provide  medium-wave  radio  broad¬ 
casting  systems  for  six  Voice  of 
America  sites  in  the  Caribbean  basin. 

The  contract  with  Harris’s  Broad¬ 
cast  Division,  of  Quincy,  Ill.,  pro¬ 
vides  for  six  100-kilowatt  transmit¬ 
ters,  related  equipment  and  Harris 
Sentinel  control  systems,  permitting 
each  to  be  operated  locally  or  by 
remote  control  by  VOA  from 
Washington,  D.C. 

Financial  Times 
grows  in  U.S. 

The  Financial  Times  of  London  has 
announced  a  doubling  of  its  U.S.  cir¬ 
culation,  to  over  13,000,  since 
launching  its  American  edition  16 
months  ago. 

Laurance  Allen,  director  of  the 
paper’s  North  American  operations, 
said  the  circulation  boost  exceeded 
expectations,  and  plans  were  under¬ 
way  for  same-day  delivery  in  business 
centers  from  Chicago  to  San  Fran¬ 
cisco.  U.S.  circulation  was  6,200 
when  the  paper  began  printing  in  July 
1985  in  Bellmawr,  N.J.,  for  same-day 
delivery  in  19  Eastern  cities.  The  FT’s 
worldwide  circulation  is  about 
250,000. 

Abitibi  earnings 
reported  higher 

Abitibi-Price  has  reported  third- 
quarter  earnings,  before  extraordi¬ 
nary  items,  of  $31.1  million,  or  42^  a 
common  share,  compared  with  $25.4 
million,  or  36^  a  common  share,  a 
year  earlier. 

Extraordinary  items  —  the  sale  of 
a  kraft  pulp  operation  in  Smooth  Rock 
Falls,  Ontario,  and  the  write-down  of 
the  closed  Shipshaw  sawmill  in  Falar- 
deau,  Quebec  —  dropped  net  earn¬ 
ings  to  $28.8  million,  or  39^  a  share, 
on  sales  for  the  period  of  $716  million, 
up  from  $633  million  in  1985. 

The  results  pushed  nine-month 
sales  to  $2.1  billion,  up  from  $1.9  bil¬ 
lion  a  year  earlier,  and  edged  earnings 
to  $79  million,  or  $1.08  a  share,  up 
from  $70.4  million  ,  or  990  a  share  in 
1985. 

The  company  attributed  an  180-a- 
share  earnings  increase  in  the  nine- 
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month  period  to  mandatory  account¬ 
ing  changes. 

Bernd  K.  Koken,  president  and 
chief  executive  officer,  said  that 
newsprint  and  groundwood  paper 
mills  ran  at  available  capacity  during 
the  third  quarter  and  he  expected 
similar  levels  through  the  fourth  quar¬ 
ter. 

PEC  reports 
improved  results 

Publishers  Equipment  Corp.  of 
Dallas,  Texas,  has  reported  third- 
quarter  income  of  $208,000,  or  60  a 
share,  compared  with  $96,000,  or  30  a 
share,  a  year  ago.  The  latest  earnings 
come  from  revenues  of  $8. 1  million, 
15%  above  the  third-quarter  revenues 
last  year. 

The  quarter  brings  the  company’s 
nine-month  earnings  to  $8,000,  com¬ 
pared  with  a  loss  of  $798,000  for  the 
same  period  last  year.  Nine-month 
revenues  totaled  $20.8  million,  10.6% 
above  the  $18.8  million  recorded  for 
the  same  period  last  year. 

PEC  also  announced  an  agreement 
to  modernize  18  reels,  tensions  and 
pasters  for  presses  at  the  South  Bend 
(Ind.)  Tribune. 

Japanese  paper 
to  circulate 
to  U.S.  homes 

Asahi  Shimbun,  circulating  10  mil¬ 
lion  copies  a  day  in  Japan,  is  planning 
to  deliver  to  readers  in  large  metro¬ 
politan  areas  of  the  United  States. 

The  target  of  the  foreign  circulation 
push  is  Japanese  expatriates  living  in 
areas  such  as  New  York’s  Manhat¬ 
tan,  Long  Island,  Westchester  and 
New  Jersey’s  Bergen  County. 

The  paper  will  be  sent  by  satellite 
from  Tokyo  to  London  to  New  York. 
Because  of  the  time  difference,  the 
paper  will  be  available  here  a  day 
before  the  publication  date. 

The  price  of  a  subscription  is  $78  a 
month. 

Plant  additions 

The  Burlington  (Vt.)  Free  Press  has 
innaugurated  two  additions,  adding 
11,000  square  feet,  to  its  production 
plant.  The  new  space  is  for  newsprint 
storage  and  distribution.  During  a  rib¬ 
bon-cutting  ceremony  Oct.  4  attended 
by  some  2,000  people,  tours  were 
given  and  the  presses  were  run. 
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Indianapolis 
papers  opt 
for  tripie-l 

Indianapolis  Newspapers  Inc.  has 
agreed  to  buy  an  electronic  display-ad 
makeup  system  from  Information 
International  Inc.  of  Culver  City, 
Calif.,  triple-I  said. 

The  publisher  of  the  Indianapolis 
(Ind.)  Star  and  News  plans  an  initial 
installation  of  three  interactive  4500 
Ad  Makeup  Stations  for  assembling 
text  and  graphics  and  an  InfoSet  400/ 
A  Pagesetter  for  producing  display 
ads.  Installation  is  scheduled  for  early 
1987,  triple-l  said. 

Central  Newspapers  Inc.,  which 
owns  the  Indianapolis  papers,  is  the 
parent  company  of  another  triple-I 
pagination  installation,  at  the  Phoenix 
(Ariz.)  Gazette  and  the  Arizona 
Republic,  where  the  third  phase  of  a 
pagination  system  is  planned  for 
installation  in  March  and  is  expected 
to  fully  compose  the  newspapers,  as 
well  as  the  Arizona  Business  Gazette, 
in  their  entirety.  The  third  phase 
includes  two  Classified  Processors 
for  automatically  inserting  camera- 
ready  and  locally-produced  display 
ads  into  classified  ad  pages  precom¬ 
posed  on  a  System  Integrators  Inc. 
front-end  system,  triple-I  said. 

“We  are  paginating  over  1,600 
pages  per  month  of  the  Arizona 
Republic  advance  sections,  which 
constitute  roughly  50%  of  the  news¬ 
paper,  plus  the  Arizona  Business 
Gazette,”  P.J.  Erickson,  editorial 
systems  manager,  said. 

The  manufacturer  of  computerized 
publishing  systems  said  also  that  it 
has  completed  the  final  phase  of 
installation,  a  two-terminal  ad 
makeup  system,  to  its  editorial  pagi¬ 
nation  system  at  the  Long  Beach 
(Calif.)  Press-Telegram. 

Cg  donates 
MCS  to  CalPoly 

Compugraphic  Corp.  has  donated  a 
Modular  Composition  System  (MCS) 
typesetting  system  to  California 
Polytechnic  State  University’s 
Graphic  Communication  Depart¬ 
ment. 

The  system,  valued  at  $60,000,  con¬ 
sists  of  a  PowerView  10  terminal  and 
an  MCS  8400  digital  typesetter. 

“The  PowerView  allows  the  user  to 
view  pages  in  completely  paginated 
form  in  actual  point  size  and  in  any 


one  of  eight  representative  screen 
fonts,”  said  Michael  Blum,  project 
leader  on  the  system. 

With  other  software  and  an 
Advanced  Communications  inter¬ 
face,  Blum  said,  users  can  perform 
automatic  ruling,  tabs,  pagination, 
multiple  search  and  translation  and 
on-line  communication  with  other 
computer  systems  in  the  department. 

Detroit  News 
gets  Sll  system 

System  Integrators  Inc.  of  Sac¬ 
ramento,  Calif.,  has  signed  a  $2.6- 
million  contract  with  the  Detroit 
News  for  installation  of  a  System/55 
classified  and  display  advertising  sys¬ 
tem  and  an  expanded  editorial  sys¬ 
tem,  according  to  Sll. 

The  ad  system  is  for  use  by  ad  tak¬ 
ers  and  for  page  makeup.  It  includes 
103  Coyote  workstations  for  entry 
and  manipulation  of  classified  ads, 
two  Sequoia  classified  pagination 
workstations  for  makeup  of  classified 
pages  and  17  Dakota  workstations  for 
creation  of  display  ads. 

The  deal  includes  expanding  the 
111-terminal  SII  editorial  system  to 
144  terminals. 

The  classified  ad  system  is  sched¬ 
uled  for  installation  in  November,  the 
editorial  expansion  in  December,  and 
the  display  ad  system  is  to  be  phased 
in  in  1987. 

Donohue  results  up 

Donohue  Inc.  of  Quebec,  Canada, 
has  reported  third-quarter  net  income 
of  $8.3  million,  or  530  a  share,  up  from 
$3.8  million,  or  290  a  share,  on  sales 
that  increased  to  $124.2  million  from 
$101.7  million  a  year  earlier. 

The  results  boost  nine-month  sales 
to  $356  million,  up  from  $318  million 
the  year  before. 

Improved  results  were  due  mainly 
to  increased  shipments  and  selling 
prices  for  market  pulp,  Donohue  said. 

London  paper 
automates  its 
mailroom 

London’s  Daily  Mail  and  Mail  on 
Sunday,  as  part  of  a  long-delayed 
trend  toward  automation  at  British 
newspapers,  have  ordered  a  sophisti¬ 
cated  mailroom  system  for  their  new 
printing  complex  at  Surrey  Docks. 

The  mailroom,  which  will  link  to 
eight  Koenig  &  Bauer  Flexo-Courier 


presses,  is  fully  computerized.  It 
includes  eight  automated  processing 
lines,  twin  stacking  system,  bundle 
conveying  system,  on-line  label 
printer  and  applicator,  packaging  and 
computerized  deployment  of  trucks. 
Included  also  are  a  separate  section 
for  small  odd-count  bundles,  news¬ 
stand  bills  and  returns. 

Delivery  is  scheduled  for  1988. 

Nolan  gets  grant 

Nolan  Products  Inc.  of  Rome, 
N.Y.,  and  a  college  professor  have 
been  picked  to  receive  one  of  28 
research-and-development  grants 
from  the  New  York  State  Science  and 
Technology  Foundation. 

The  $25,(X)0  grant  is  for  developing 
a  computer-controlled  system  to 
monitor  performance  and  to  pinpoint 
impending  malfunctions  in  pneumatic 
and  mechanical  equipment.  The  sys¬ 
tem  will  incorporate  into  Nolan’s 
newspaper  stacker  the  artificial  intel¬ 
ligence  concept  of  expert  systems  and 
the  ability  to  learn  from  past  perfor¬ 
mance,  according  to  a  release  from 
Nolan. 

Mark  Nolan,  president  of  the  com¬ 
pany,  said  he  and  Windsor  Thomas, 
associate  professor  at  State  Univer¬ 
sity  of  New  York-College  of  Technol¬ 
ogy,  had  been  notified  they  had  won 
the  grant. 

Nolan’s  forthcoming  stacker  will 
be  designed  to  allow  newspapers  to 
customize  maintenance  programs  for 
each  machine,  and  the  computer 
would  anticipate  component  failure  to 
allow  for  maintenance  during  periods 
of  idleness,  Nolan  said. 

Ombudsman 
responds  to  ink 
ruboff  complaints 

Ink  ruboff  at  the  Boston  Globe 
recently  drew  the  newspaper’s 
ombudsman  into  the  act. 

The  ombudsman,  Robert  Kier- 
stead,  responded  to  a  lot  of  reader 
complaints  about  ruboff  and  other 
printing  problems.  In  a  column  he 
said  a  potential  solution,  low-rub 
inks,  sharply  reduced  ruboff,  but  a 
test  of  the  ink  at  the  Globe  fell  flat, 
due  to  ink  buildup  on  pipe  rollers  and 
blankets.  The  column  quoted  Donald 
O’Neill,  production  director,  as  say¬ 
ing  that  new  low-rub  formulations 
would  be  tested  soon. 

Kierstead  said  ruboff,  an  industry 
problem,  would  be  around  for  some 
time. 
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Police  officer  suspended  for  breaking  reporter’s  windshield 


An  Indianapolis  police  officer  was 
suspended  for  three  days  for  smash¬ 
ing  the  windshield  of  a  car  driven  by 
Indiana  Associated  Press  news  editor 
Lindel  G.  Hutson  as  he  attempted  to 
enter  the  Indianapolis  Motor  Speed¬ 
way  on  May  25  (E&P,  June  7). 

Officer  Terry  Kennard  was  sus¬ 
pended  without  pay  Oct.  7-9  by  Chief 
of  Police  Paul  A.  Annee,  according  to 
a  letter  from  John  P.  Ryan,  head  of 
the  city’s  legal  division,  to  Louis  D. 
Boccardi,  president  and  general  man¬ 
ager  of  the  Associated  Press  in  New 
York. 

A  complaint  by  Boccardi  prompted 
an  IPD  Internal  Affairs  investigation 
of  the  incident. 

Annee  concluded  in  a  report  to  De¬ 
partment  of  Public  Safety  director 
Richard  Blankenbakerthat  “the  strik¬ 
ing  of  the  windshield  by  Officer  Ken¬ 
nard  is  not  acceptable  conduct  to  the 
Indianapolis  Police  Department  and 
is  in  violation  of  the  rules  and  regula¬ 
tions.’’ 

Hutson  was  acquitted  in  September 


Page  buys 

(Continued  from  page  14) 


view  the  acquisition  of  William  Press 
Inc.  as  an  opportunity  to  further  fulfill 
that  commitment,’’  Page  said. 

The  chain  was  purchased  by  the 
same  Page-led  syndicate  that  pur¬ 
chased  the  Sun-Times  from  Rupert 
Murdoch’s  News  America  Publish¬ 
ing.  It  includes  the  investment  bank¬ 
ing  firm  Adler  &  Shaykin;  the  mer¬ 
chant  banking  firm  of  Peers  &  Co.; 
the  Equitable  Capital  Management 
Corp.;  and  Citicorp. 


GMA  vs  Harris 

(Continued  from  page  28) 


floor  plan  of  the  new  Harris  Graphics 
plant  worked  on  business  plans. 

When  it  went  into  the  remanufac¬ 
turing  business  in  early  1986,  Harris 
Graphics  stopped  selling  parts  and 
used  equipment  to  graphic  GMA, 
contending  it  had  become  a  competi¬ 
tor,  court  papers  said. 

As  a  result  of  the  personnel  losses, 
GMA  has  fallen  behind  on  production 
and  anticipates  losing  some  $3  million 
in  sales  this  fiscal  year. 


by  a  Municipal  Court  jury  of  misde¬ 
meanor  charges  of  disorderly  conduct 
and  battery  on  a  police  officer.  (E&P, 
Sept.  27.) 

Annee  said  Glenn  D.  Tuggle,  the 
arresting  officer,  and  Sgt.  John  W. 
Lawson,  the  superior  officer,  did  not 
violate  department  rules  in  the  arrest 
of  Hutson. 

Hutson  said  he  was  slammed 
against  the  car  by  Tuggle  during  the 
arrest  and  that,  while  handcuffed,  his 
arms  were  twisted  and  pushed  up 
along  his  back. 

Tuggle  charged  that  Hutson  re¬ 
fused  Lawson’s  instructions  directing 
him  away  from  the  Speedway  and  that 
Hutson’s  car  continued  on,  striking 
Tuggle  twice. 

Hutson  denied  striking  Tuggle  and 
maintained  the  car  was  stopped.  De¬ 
fense  witnesses  supported  Hutson’s 

Association  offers 
education  units 

The  North  Dakota  Newspaper 
Association  is  offering  continuing 
education  units  to  reporters,  editors 
and  advertising  personnel  who  attend 
its  workshops,  seminars  and  conven¬ 
tions. 

“Journalists  are  no  less  profes¬ 
sional  than  doctors,  lawyers  and 
accountants,  who  have  been 
rewarded  with  CEUs  for  years,”  said 
NDNA  executive  vice  president  Jill 
Denning. 

Reporters  and  ad  personnel  are 
being  encouraged  to  obtain  six  CEUs 
during  1987,  while  editors,  publish¬ 
ers  and  advertising  managers  are  en¬ 
couraged  to  take  10  CEUs  next  year. 

During  1987,  NDNA  plans  to  offer 
a  total  of  32  hours  of  education  in  all 
areas  of  journalism. 

Knight  Foundation 
donates  $195,000 

The  Knight  Foundation,  a  non¬ 
profit  organization  established  by  the 
late  John  S.  Knight,  has  approved 
$195,000  in  grants  to  Akron,  Ohio, 
area  community  groups. 

The  grant  includes  a  $  100,000  dona¬ 
tion  to  the  St.  Thomas  Hospital  Medi¬ 
cal  Center  to  establish  a  memorial  for 
Ben  Maldenburg,  the  late  retired 
executive  editor  and  publisher  of  the 
Akron  Beacon-Journal. 

The  Beacon- Journal  is  owned  by 
Knight-Ridder  Inc. 


claim  and  said  officers  gave  conflict¬ 
ing  instructions. 

Annee  wrote,  “It  is  my  opinion 
that  based  upon  the  available  infor¬ 
mation,  the  vehicle  did  not  pose  an 
immediate  danger  to  Officer  Tuggle 
and,  therefore,  the  striking  of  Mr. 
Hutson’s  windshield  by  Officer  Ken¬ 
nard  was  inappropriate. 

“This  conduct  presented  a  danger 
to  the  passengers  in  the  vehicle.” 

Riding  with  Hutson  were  AP 
broadcast  editor  Fran  Richardson  and 
AP  newsman  John  Strauss. 

Birmingham  News 
sponsors  art  show 

The  Birmingham  (Ala.)  News  is  co¬ 
sponsoring  an  exhibit  of  a  collection 
of  French  paintings  from  the  Chrysler 
Museum.  The  artists  represented 
range  from  the  17th  century  to  the 
present. 

The  exhibit  runs  from  November  6 
to  January  18. 

Weekiies  add  one 
pubiishing  day 

The  Exeter  (N.H.)  Newsletter  and 
Hampton  (N.H.)  Union,  both  part  of 
Rockingham  County  Newspapers, 
have  each  expanded  publication  from 
once  a  week  to  twice  weekly. 

The  newspapers  now  appear  on 
Tuesdays  and  Fridays. 

Ohio  weekiy  read 
in  50  states 

The  Bluffton  (Ohio)  News,  a  3,300 
rural  weekly  is  now  read  by  subscrib¬ 
ers  in  all  50  states  as  a  result  of  its 
successful  promotion  during  National 
Newspaper  Week. 

The  newspaper  already  had  sub¬ 
scribers  in  every  state  except  Dela¬ 
ware,  North  Dakota  and  Rhode 
Island. 

During  National  Newspaper  Week, 
the  weekly  offered  a  free  one-year 
subscription  to  the  first  subscriber  to 
provide  the  name  of  someone  with  a 
Bluffton  connection  (born  there, 
attended  school  there,  etc.)  who  cur¬ 
rently  resided  in  any  of  the  three 
states. 

Within  a  week,  the  News  had  sub¬ 
scribers  in  the  remaining  three  states. 
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It’s  all  here  at  your  fingertips... 
crucial  marketing  data...  in  the 
Editor  &  Publisher  1987  Market  Guide... 
the  most  efficient,  single-volume 
marketing  tool  available. 


You'll  find  the  latest  facts  and  figures 
for  over  1600  U.S.  and  Canadian 
newspaper  cities  —  data  on  industries, 
banking,  retailing,  utilities,  climate, 
transportation,  d^y  newspapers  and 
circulation,  and  more! 

You'll  find  exclusive  1987  market 
rankings  of  leading  U.S.  cities, 
counties  and  Metropolitan  Statistical 
Areas  .  .  .  plus  exclusive  E&P 
standardized  14-item  surveys  for  every 
U.S.  and  Canadian  daily  newspaper 
market .  .  .  E&P's  1987  estimates  of 
total  retail  sales,  and  sales  in  various 
categories  such  as  food,  apparel, 
general  merchandise  .... 

And  more! 

Plus  a  brand  new  feature: 

Easy  Access  Section  Tabs  that  save 

you  valuable  time  by  making  vital 

information  even  easier  to  locate. 

Who  will  find  the  Market  Guide 
invaluable?  Potentially  any  creative 
marketing  person  who  wants  to  make 
smart  marketing  decisions  and  sound 
advertising  plans.  Our  research  shows 
that  the  primary  uses  of  the  Editor  & 
Publisher  Market  Guide  are: 

I  to  make  market  comparisons; 

2.  to  check  the  growth  of  markets;  and 

3.  to  plan  business  locations. 


Whether  you're  advising  clients, 
buying  or  seUing  ^uipment,  supplies 
or  services,  planning  merchandismg 
locations  —  whatever  your  marketing 
aims  .  .  .  the  Editor  &  Publisher 
Market  Guide  is  your  single  most 
efficient  facts-and-forecasts  tool. 

Order  your  copy  today! 

I - 

I  Please  send  the  1987  EDITOR  &  PUBLISHER 
I  MARKET  GUIDE  as  checked: 

I  _ copies  at  $60  each  (One  to  four  copies) 

I  _ copies  at  $55  each  (Five  or  more  copies) 

•  Above  rates  for  U.S.  and  Canada  only. 

I  All  other  countries  $75  each. 

I  ALL  REMITTANCE  IN  U.S.  DOLLARS 

I  I  enclose  $ _ 

I  Name _ 

I  Title _ 

I  Company _ — — _ 

I  Nature  of  Business _ 

[  Address _ 

I  City - - — 

I  State _ Zip - 

Payment  must  accompany  your  order.  £p 

\  New  York  buyers  add  appropriate  sales  tax. 

\  Mail  to:  Market  Guide  Dept. 

{  Editor  &  Publisher 

I  11  West  19th  Street 

I  New  York,  N.Y.  10011 


SYNDICATES 


Panels:  it’s  not  easy  getting  syndicated 

Speakers  at  all-day  NFC  seminar  discuss  the  difficulties  in  hooking 
on  with  a  major  feature  distributor,  but  also  cite  success  stories 


Pictured  from  left  to  right  ore  Mell  Lazarus,  Joe  Graedon,  Brad  Anderson,  Martin 
Sloane,  and  Mort  Walker.  (This  and  other  story  photos  by  David  Astor.) 


By  David  Astor 

Many  of  the  big  names  in  syndica¬ 
tion  did  not  become  famous  over¬ 
night. 

This  was  the  word  from  several 
creators  speaking  on  a  panel  at  the 
“How  to  Become  Syndicated”  semi¬ 
nar  in  New  York  City  earlier  this 
month.  The  Newspaper  Features 
Council  event  was  attended  by  an 
overflow  crowd  of  over  400  aspiring 
cartoonists  and  columnists. 

One  panelist,  “Miss  Peach”  and 
“Momma”  creator  Mell  Lazarus  of 
News  America  Syndicate  (NAS),  said 
he  started  drawing  when  he  was  five 
(“the  money  wasn’t  very  good  at  the 
time”),  but  did  not  get  syndicated 
until  25  years  later  —  in  1957. 

The  year  before,  Lazarus  entered  a 
United  Feature  Syndicate  contest  for 
new  comics.  “But  I  didn’t  even 
‘show,’”  he  recalled,  adding  with  a 
smile  that  the  two  winning  cartoonists 
are  no  longer  syndicated. 

Then  Lazarus  sent  “Miss  Peach” 
to  about  a  dozen  other  syndicates 
before  finally  landing  a  contract.  It 
was  a  lot  easier  getting  syndicated 
once  Lazarus  became  known, 
because  all  it  took  was  a  phone  call  to 
sell  “Momma”  in  1970. 

Brad  Anderson,  another  “How  I 
Did  It:  A  Success  Story”  panelist, 
said  he  was  a  magazine  cartoonist 
during  the  years  after  World  War  II. 
But  the  “Marmaduke”  creator  added 
that  he  saw  little  chance  for  syndica¬ 
tion  at  the  time,  because  newspaper 
panels  were  rare  in  those  days. 

“Then  ‘Dennis  the  Menace’ 
appeared,”  Anderson  told  the  audi¬ 
ence.  “It  really  forged  the  way  as  far 
as  I’m  concerned.” 

Hank  Ketcham’s  panel  started  in 
1951,  but  it  wasn’t  until  1954  that 
“Marmaduke”  was  accepted  by  the 
old  National  Newspaper  Syndicate 
after  six  or  seven  other  feature 
distributors  turned  it  down. 

“Editors  just  don’t  like  dogs,” 
Anderson  (profiled  in  E&P,  Decem¬ 
ber  1,  1984)  recalled  being  told. 

Being  with  NNS  did  not  bring 
instant  riches,  continued  the  car¬ 
toonist,  who  noted  that  it  was  over  a 
decade  before  “Marmaduke”  had  100 


newspaper  clients.  United  picked  up 
the  panel  in  1973,  and  now  distributes 
it  to  over  500  papers. 

“Beetle  Bailey”  also  had  a  slow 
start,  with  only  25  papers  running  it 
six  months  after  the  comic’s  1950 
debut.  Panelist  Mort  Walker  noted 
that  the  strip  took  off  when  he  moved 
his  lazy  lead  character  from  college 
into  the  Army.  King  Features  Syndi¬ 
cate  now  distributes  “Beetle”  to  over 
1,700  papers. 

Getting  syndicated  wasn’t  as  much 
of  a  struggle  for  panelist  Joe  Graedon, 
who  does  “The  People’s  Pharmacy” 
column  (see  E&P,  October  15,  1983). 
Writing  the  best-selling  People’s 
Pharmacy  book  led  to  a  syndicate 
contract  offer  within  24  hours  after  he 
approached  King. 

Panelist  Martin  Sloane  began  his 
United-distributed  “Supermarket 
Shopper”  column  after  founding  (and 
writing  almost  all  the  articles  for)  his 
own  publication  covering  coupon¬ 
clipping  and  related  topics. 

Another  speaker  during  the  session 
—  moderated  by  King  vice  president 
and  creative  director  Dennis  Allen  — 
was  “Robotman”  cartoonist  Jim 
Meddick  of  United  (see  E&P,  March 
23,  1985). 

During  the  question-and-answer 
period  that  followed,  one  audience 
member  spoke  about  the  daunting 
odds  aspiring  creators  face  when  try¬ 


ing  to  get  syndicated.  Major  syndi¬ 
cates  each  receive  several  thousand 
submissions  a  year,  yet  accept  only  a 
handful. 

In  response,  Lazarus  observed  that 
if  a  creator  has  talent,  he  or  she  is 
competing  for  a  syndicate  contract 
with  “much  less”  than  several  thou¬ 
sand  people.  Meaning,  of  course,  that 
many  submissions  are  not  that  good. 

The  next  panel  discussion,  entitled 
“Working  with  a  Syndicate:  What  to 
Expect  from  a  Syndicate  and  What 
the  Syndicate  Should  Expect  from 
You,”  focused  on  things  creators 
should  know  when  approaching  a  fea¬ 
ture  distributor  —  and  what  they 
should  know  if  they’re  lucky  enough 
to  get  a  contract  offer.  (Much  of  this 
kind  of  information  is  in  E&P,  August 
31,  1985.) 

Universal  Press  Syndicate  vice 
president/editorial  director  Lee 


Jim  Davis 
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Pictured  from  left  to  right  ore  Fredrick  Coyer,  Robert  Reed,  John  McMeel,  Tony 
Auth,  and  Lee  Salem. 


Salem  said  creators  have  to  find  an 
idea  that  does  not  duplicate  what  is 
already  on  the  market  while  not  being 
too  different.  What  Salem  hopes  to 
see  is  some  “undefined  spark”  in  a 
feature. 

Salem  (introduced  by  panel  moder¬ 
ator  and  Universal  president  John  P. 
McMeel  as  “someone  who  should 
look  much  older  than  he  does  —  he 
handles  ‘Doonesbury’!”)  acknowl¬ 
edged  that  it  is  very  tough  to  get  syn¬ 
dicated.  And  because  of  the  huge  vol¬ 
ume  of  submissions  received,  added 
Salem,  syndicates  often  have  to  reply 
with  form  letters.  But  he  said  syndica¬ 
tion  is  “one  of  the  few  industries  left 
with  Cinderella  stories,”  such  as  the 
case  where  Cathy  Guisewite  was 
offered  a  contract  the  same  day  she 
submitted  “Cathy”  in  1976. 

If  a  creator  does  get  a  contract 
offer,  several  of  the  panelists  recom¬ 
mended  that  she  or  he  find  represen¬ 
tation  before  signing. 

“We  will  say  to  a  creator:  ‘Get  a 
good  lawyer;  get  a  good  agent,’” 
McMeel  told  the  audience.  “If  a  syn¬ 
dicate  does  not  say  that  to  you.  I’d  be 
wary  of  that  syndicate.” 

And  what  kind  of  things  should  be 
in  a  contract? 

Fredrick  J.  Coyer,  a  Connecticut- 


based  attorney  who  represents  sev¬ 
eral  syndicated  cartoonists,  said  a  SO¬ 
SO  split  of  earnings  is  “a  good  starting 
place”  but  that  creators  should  try  to 
get  half  of  gross  revenues  (before 
money  for  production,  mailing,  pro¬ 
motion,  and  other  expenses  is 
deducted). 

He  added  that  creators  should  seek 
an  agreement  that  provides  such 
things  as  “escape  hatches,”  return  of 
all  rights  when  the  contract  ends,  and 
retention  of  original  art. 

Pulitzer-winning  editorial  cartoon¬ 
ist  Tony  Auth,  who  is  with  the  Phil¬ 
adelphia  Inquirer  and  Universal,  said 
creators  should  try  to  get  contract 
language  assuring  them  that  syndi¬ 
cates  will  continue  to  aggressively 
promote  and  sell  their  work. 

“There  can  be  a  tendency  to  push 
hard  when  signing  you  up  and  then 
letting  you  die  on  the  vine,”  stated 
Auth. 

Tribune  Media  Services  president 
Robert  S.  Reed  said  syndicates 
should  want  a  partnership  rather  than 
an  “adversarial”  relationship  with 
creators. 

“We  both  want  to  make  money,” 
he  declared.  “Cooperation  is  to  the 
benefit  of  both  of  us  (in  making)  as 
much  money  as  we  possibly  can.” 


Electronic  graphics  to  be  offered 


The  Knight-Ridder  Graphics  Net¬ 
work  (KRGN),  an  electronic  news 
graphic  service  using  Macintosh  per¬ 
sonal  computers,  will  be  available  to 
other  papers  beginning  January  1. 

Tribune  Media  Services,  which  is 
already  sales  agent  for  the  KNT  News 
Wire,  will  be  syndicating  the  graphics 
network. 

KRGN  is  headquartered  in 


Washington,  D.C.,  where  a  staff  turns 
out  daily  graphics  based  on  breaking 
news,  economic  indicators,  and  KNT 
wire  stories.  KRGN  also  uses  work 
from  Knight-Ridder  papers. 

About  six  “live”  graphics  are  pro¬ 
vided  a  day,  plus  archives  and  base 
maps.  All  graphics  can  be  “manipu¬ 
lated,  changed,  expanded,  and 
reused,”  according  to  TMS. 


One  way  to  earn  a  lot  of  money  was 
discussed  in  the  final  seminar  session, 
entitled  “Is  There  a  Pot  of  Gold  at  the 
End  of  the  Rainbow?  A  Discussion  of 
Licensing  and  Spinoffs  of  Syndica¬ 
tion.” 

Although  some  syndicates  are 
introducing  comics  with  an  eye  on 
merchandising  possibilities  more  than 
a  feature’s  creative  worth,  one  panel¬ 
ist  said  this  is  not  the  way  to  go. 

“If  I  had  set  out  in  1978  to  create  a 
licensing  phenomenom,  I  would  not 
have  succeeded,”  said  “Garfield” 
creator  Jim  Davis,  whose  strip  is  con¬ 
sidered  second  only  to  “Peanuts”  in 
merchandising  popularity.  The 
United  cartoonist  said  creating  an 
“entertaining  feature  is  what  it’s  all 
about”  —  with  licensing  a  bonus  if  it 
eventually  develops. 

When  “Peanuts”  creator  Charles 
M.  Schulz  approached  United  in 
1950,  said  United  Media  Licensing 
senior  vice  president  Michael  V. 
Georgopolis  by  way  of  example, 
“who  would  have  guessed  he  had  a 
■million-dollar  baby  in  his  portfolio?” 

Georgopolis  added  that  television 
exposure,  such  as  the  “Peanuts”  and 
“Garfield”  specials,  is  helpful  though 
not  necessary  for  spurring  licensed 
product  sales. 

(Continued  on  page  36) 


Ps  ANDQs 
ARE  HOT  NEWS 
FOR  READERS. 

No  one  advises  on  how  to  behave 
at  the  office  and  home  better  than 
Letitia  Baldrige.  But  then  who  has 
more  experience  than  this  doyenne 
of  manners?  She  counseled  four 
First  Ladies  and  authored 
The  Complete  Guide  to  Executive 
Manners.  To  insure  your  readers' 
business  and  social  success,  order 
her  column  today. 

Call  toll-free  800-445-4555 
for  a  free  sample  of  The  Letitia 
Baldritte  Column  RSVP.  Alaska, 
California,  Hawaii  and  Canada, 
call  collect  (619)  293-1818.  Get 
the  package  that  ties  up 
readershio  and  revenues. 
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(Continued  from  page  35) 
Speaking  of  tv,  King  executive  vice 
president  Bruce  Paisner  reported  that 
shows  based  on  comics  such  as 
“Blondie”  by  Dean  Young  and  Stan 
Drake,  “Hagar  the  Horrible”  by  Dik 
Browne,  and  “Beetle  Bailey”  are  in 
various  stages  of  production  or  writ¬ 
ing.  He  also  said  a  deal  was  recently 
concluded  with  Paramount  for  a  live- 
action  “Beetle”  film. 

Literary  and  licensing  agent  Toni 
Mendez,  who  is  president  of  Toni 
Mendez,  Inc.,  reported  that  producer 
Walter  Mirisch  has  taken  an  option  to 
do  a  film  based  on  “Steve  Canyon” 
by  Milt  Caniff  of  King  and  NAS.  Mir- 
isch’s  many  credits  include  In  the 
Heat  of  the  Night. 

Georgopolis  mentioned  that  a  syn¬ 
dicated  creator  doesn’t  have  to  be  a 
cartoonist  to  enter  the  merchandising 
arena.  He  said  that  for  instance  the 
“Miss  Manners”  column  by  Judith 
Martin  of  United  has  spawned  prod¬ 
ucts  like  calendars  and  date  books. 

Licensing  panel  moderator  and 
King  president  Joseph  F.  D’Angelo 
said  the  first-ever  NFC  syndication 
seminar  (also  covered  in  E&P, 
November  22)  was  “so  successful, 
we’ll  have  to  do  it  again  soon.” 


Panels  comment  on  real  estate,  wine 


Enterprise  Association  for  publication 
beginning  December  1 . 

Based  on  a  story  by  William  Dean 
Howells,  “Christmas  Every  Day” 
was  adapted  to  strip  format  by  United 
Media  director  of  comic  art  Sarah 
Gillespie  and  drawn  by  UM  design 
director  John  Lane. 

NEA  has  been  offering  an  annual 
Christmas  comic  —  which  can  be  pur¬ 
chased  by  non-NEA  papers,  too  — 
since  1937. 


Two  Marv  Meyers  cartoon  panels 
are  being  distributed  by  Davy  Associ¬ 
ates  of  Dana  Point,  California. 


pesBirs  BOOK  STOl^B 


Disney  art  exhibited 

An  exhibit  of  “The  Art  of  Walt 
Disney  Studio”  has  started  at  the  Rye 
Brook,  New  York-based  Museum  of 
Cartoon  Art  and  will  run  until  Febru¬ 
ary  15.  Syndicated  comic  strips  are 
among  the  items  displayed. 


“Realestating”  has  appeared  in  the 
real  estate  section  of  the  Los  Angeles 
Times  for  six  years,  while  “The  Wine 
Set”  (which  lampoons  wine  snobs) 
runs  on  that  paper’s  weekly  wine 
page. 

Meyers  is  assisted  by  his  wife  Ali¬ 
son  on  a  number  of  cartoons. 


New  CSM  syndicate 

The  Christian  Science  Monitor  Syn¬ 
dicate  has  been  founded  to  provide 

(Continued  on  next  page) 


Xmas  strip  avaiiabie 

A  22-part  holiday  season  comic  is 
being  distributed  by  Newspaper 


4  4  To  become  a  talk  show  host,  you 
need  sincerity  and  integrity.  Once 
you’ve  learned  to  fake  those  things 
you’ve  got  it  made.  5  J 


John  Darling  is  the  host 
with  the  most  ...  ego,  that 
is.  But  while  his  sincerity 
and  integrity  may  be 
faked,  the  humor  of  Tom 
Batiuk’s  star-studded  strip 
is  hilariously  genuine. 
Move  over,  Johnny  and 
Joan  -  the  darling  of  talk 
show  hosts  is  indisputably 
John  Darling! 
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‘Soldiering’  column  makes  debut 


David  Morse 

(Continued  from  previous  page) 

marketing  and  distribution  services 
for  the  Christian  Science  Monitor's 
television  and  radio  programming  and 
tv  and  radio  stations,  among  other 
things. 

President  of  the  Boston-based 
CSMS  is  David  Morse,  who  was 
assistant  manager/director  of  sales 
and  marketing  for  the  Monitor 
from  1985-86.  He  formerly 
worked  at  the  Los  Angeles  Times. 

The  Los  Angeles  Times  Syndicate 
distributes  Monitor  material  to  news¬ 
papers  via  the  Christian  Science 
Monitor  News  Service. 


“Soldiering,”  a  weekly  column 
that  has  run  in  the  Washington  Times 
the  past  two  years,  is  now  being  dis¬ 
tributed  by  Universal  Press  Syndicate. 

The  feature  is  by  Fred  Reed,  the 
son  of  a  naval  officer  and  mathema¬ 
tician  who  worked  on  weapons  devel- 


ECS  is  modernizing 

The  60-year-old  Editor’s  Copy  Syn¬ 
dicate  is  converting  to  computerized 
makeup  December  1,  according  to 
publisher  Edward  H,  Sims. 

ECS  —  based  at  P.O.  Box  532, 
Orangeburg,  S.C.  29115  —  distributes 
a  weekly  four-page  package  of  12  edi¬ 
torials  and  20  features.  It  also  sepa¬ 
rately  sells  a  “Sunday  School  Les¬ 
son”  and  various  aviation-related 
books. 

Excerpts  on  snoring 

Excerpts  from  Dan  Carlinsky’s 
Stop  Snoring  Now!  book  (St.  Mar¬ 
tin’s  Press)  are  being  offered  by  Car- 
linsky  Features,  301  E.  78th  St.,  New 
York,  N.Y.  10021. 


opment  projects.  Reed  —  a  former 
Marine  wounded  in  Vietnam  —  has 
covered  military  matters  for  Army 
Times  as  well  as  Harper’s,  Washing¬ 
ton  Magazine,  and  Soldier  of  For¬ 
tune.  He  has  a  degree  in  history  with  a 
minor  in  computing. 

Reed,  according  to  Universal,  is 
neither  “pro-Pentagon”  nor  “anti¬ 
military.”  His  columns  —  often  of  a 
“firsthand”  and  “inside”  nature  — 
describe  a  stomach-flipping  ride  he 
took  on  an  F-16  fighter  plane,  discuss 
how  “cheaper  weapons  entail  other 
costs,”  analyze  the  bad  relations 
between  GIs  and  local  populations  in 
various  countries,  and  so  on. 

In  one  column,  Reed  wrote:  “The 
Thresher  (submarine)  went  down  in 
1%3  —  in  large  part,  according  to 
naval  literature,  because  of  bad 
welds.  That’s  murder,  gang  .  .  .  .” 

In  another  piece,  he  stated: 
“Maybe  it  is  because  I  have  read  too 
much  of  this  sort  of  thing  that  1  don’t 
find  nerve  gas  or  the  neutron  bomb 
unusually  revolting.  Neither  is  any 
nastier  in  its  effects  than  weapons  we 
now  have  .  .  .  .” 


Life’s  lessons  aren’t  always  learned  in  the  classroom. 


*  *  *  '  C  News  America  Syndicate,  1986 


The  Story  continues ... 

December  1  in  FUNKY  WINKERBEAN 
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Immedialc  niediciil  care, 
even  ifyoii're  from  out  of  town. 


C'areCenter  iPV 


HEALTH  CARE  ADVERTISING.  The  ad  on  the  left 
was  prepared  by  Doe  Anderson/Louisville  for  Jewish 
Hospital  of  Louisville  and  the  od  on  the  right  was 
prepared  by  Advertising,  Inc. /Charleston,  for  the 
Thomas  Memorial  Hospital. 


Rm"  a  gnvit  paint  jcjt)  at  a  prlc<\  <all 

MtTrlain  l^ark  1  Wnthifi. WrlJ  sl ntpe.  s<Hxt.  prlrrK* and  ^ 
paliil  \txjr  h(»ust\ mm  tlx*  trim.  k^k*ssihan  .vtxt  think. 

AiKi  wll  pifAldf  fnt*  pstimaU's  aiid  kx-id 
irkTerx-ps  to  batk  that  tip.  Call  ns  to  paint 
>t)ur  iKXJse  this  S|)rin^.  And  sfx’tKl  your  wtTkiTxls 
rt’adirni  rlx’  pjipcr,  rxX  ushui 


(Continued  from  page  II) 


HALF-BAKED  PRODUCTIONS/St.  Paul  created  this 
ad  for  AAerriam  Park  Painting. 


Mark  English,  the  noted  painter 
and  illustrator,  designed  Creative 
Newspaper  11 ’s  cover.  The  Creative 
Newspaper  was  printed  by  the  Times 
I*ublishing  Co.,  publisher  of  the  St. 
Petersburg  (Fla.)  Times. 


Paper  was  contributed  by  Boise/ 
Cascade  Paper  Group’s  Pulp,  Pub¬ 
lishing  and  Packaging  Paper  Division; 
by  Coosa  River  Newsprint,  Pulp  and 


Forest  Products  Co.,  a  subsidiary  of 
Kimberly-Clark,  and  by  Bowater 
Sales  Co.,  a  division  of  Bowater  Inc. 
of  Greenville,  S.C. 


“Some  reporters  go  through  a 
career  crisis,”  Langer  said.  “We  try 
to  help  in  this  by  sitting  at  their  desks 
and  discussing  it  with  them.  If  some¬ 
one  wants  to  change  beats,  we  work 
out  a  transition.  Many  will  leave  if 
they’re  not  allowed  to  change.” 

He  added  that  it’s  “the  nature  of 
the  business”  that  reporters  usually 
do  not  want  to  remain  on  the  same 
beat  for  more  than  three  years. 

The  Mercury  News,  Ceppos  said, 
regularly  experiments  with  more  dra¬ 


matic  switches,  such  as  copy  editors 
wanting  to  be  metro  reporters. 

Langer  said  an  assistant  managing 
editor  at  his  paper  acts  as  a  “chap¬ 
lain”  for  staffers’  personal  problems. 

Ceppos  added  that  he  has  an  assis¬ 
tant  managing  editor  who  has  as  one 
of  his  assignments  —  “listening  to 
people.” 

Georgia  dailies  seek 
more  political  ads 

Twenty-eight  Georgia  daily  news¬ 
papers  have  formed  a  statewide  net¬ 
work  to  induce  political  candidates  to 
purchase  more  newspaper  advertis¬ 
ing. 

Called  the  Georgia  Newspaper 
Political  Advertising  Network,  the 
“one  order/one  bill”  service  began 
last  spring.  Candidates  can  purchase 
any  combination  of  the  participating 
dailies  by  sending  their  ad  materials  to 
GNPAN,  which  is  headquartered  at 
the  Atlanta  Journal  and  Constitution. 

The  network  reaches  61%  of  Geor¬ 
gia  adults  18  or  over  on  weekdays  and 
62%  of  adults  of  voting  age  on  Sun¬ 
days. 


Motivate 

(Continued  from  page  17) 


He  warned  that  newspapers  may 
find  themselves  continually  adding 
reporters  to  certain  sections  and  not 
creating  supervision  —  “that  man¬ 
agement  that  all  of  us  need.” 

Ceppos  attributed  his  paper’s 
recent  Pulitzer  Prize  for  its  coverage 
of  the  Ferdinand  Marcos  regime  in  the 
Philippines  largely  to  the  fact  that  the 
national  desk  had  been  given  an 
assignment  editor  by  converting  a 
copy  editor  to  that  position. 

“That  proved  to  me  there  is  no 
magic  to  increasing  newsroom  pro¬ 
ductivity,”  Ceppos  stated.  “People 
simply  need,  and  usually  want,  super¬ 
vision.  We  are  kidding  ourselves  if  we 
think  we  can  pile  a  bigger  load  on 
supervisors  who  already  are  over¬ 
worked.  We  might  even  be  wasting 
reporters  we  are  adding  in  these  tough 
times.” 

The  three  panelists  also  agreed 
there  should  be  management  flexibil¬ 
ity  in  allowing  staffers  to  change  jobs 
within  the  organization. 


Advice 


(Continued  from  page  9) 


said.  “Be  cautious  in  ’87.” 

U.S.  advertising  volume,  which,  in 
a  symbiotic  relationship  with  the 
gross  national  product,  rose  with  the 
economy  in  the  early  80’s,  will  fall  to 
“little  or  no  year-to-year  growth,” 
Burns  said. 

He  said,  however,  that  the  newspa¬ 
per  industry,  as  a  whole,  is  “in  excel¬ 
lent  shape”  and  will  exit  the  decade  of 
the  ’80s  “strong  and  profitable.” 


*]  J  I  Til 

b- 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


MONEY  MATTERS:  entertaining  invest¬ 
ment  column  for  family/suburban  news¬ 
papers  and  other  publications.  Informa¬ 
tive  advice  from  a  25  year  veteran 
stockbroker,  syndicated  columnist  who 
writes  about  real  everyday  investment 
consulting  experiences.  600-1000 
word  weekly,  bi-weekly,  monthly 
columns.  Now  in  third  year.  Oall  Bob 
Engel  today  for  rates  and  free  samples 
of  the  feature  that  makes  investing  fun. 
(202)  861-9700  or  (703)  525-7164. 


"MORE  FOR  YOUR  MONEY"— Proven 
eekly  column  and  fillers  of  money 
iving  consumer  news.  Mike  LeFan, 
1802  S  13th,  Temple,  TX  76501. 


HUMOR 


0-MINUTE  COLUMN  with  back-up 
artoon  breaks  up  readers.  Addictive. 
Weekly.  Subtle  humor  in  the  best  of 
taste.  Try  six  weeks  free.  No  obligation. 
Advertisers  want  close.  Box  1537, 
Editor  &  Publisher. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


REAL  ESTATE 


HOUSE  CALLS"-Detroit  News,  Miami 
Herald,  Sun-Times,  etc.,  lOth  year, 
;00-word  weekly  Q&A,  9  national 
wards.  Free  six-week  trial.  Edith  Lank, 
240  Hemingway  Dr.,  Rochester,  NY 
14620.  (716)  473-4973. 


EDITOR  &  PUBLISHER 
11  W  19th  St.  New  York,  N.Y.  10011 
212-67S-4380 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

BABY  SOOMCRS 


BABY  BOOMERS  CHEER  for  this  tough, 
tender,  funny  column.  Proven  winner. 
Try  free  samples.  Ron  Bianchi,  6316  E. 
Doubletree,  Paradise  Valley,  AZ  85253. 


"HEALTH  PERSPECTIVES"-RE  News, 
ACC  news,  NFTA  Magazine,  147  avail¬ 
able.  700  word.  Guidance/(3&A/ 
informative.  Free  4-week  trial.  Dr. 
H.L.N.  Anderson,  Box  4277,  Ingle 
wood,  CA  90309,  (213)  382-6654. 


has  anchored  the  Sunday  health  section 
in  Rochester  (NY)  Democrat  &  Chroni¬ 
cle  since  1982.  “Warm  witty,  authorita¬ 
tive,  excellent  reader  response.”  Now  in 
6th  year.  Weekly,  600  words.  Samples, 
rates.  Dr.  Frank  Macinnis,  HFM  Literary 
Enterprises,  Box  307,  Edmonton, 
Alberta,  Canada  T5J  2J7,  (403) 
973-2361. 


MORE  THAN  60  million  Single  adults 
in  America  NEED  "Singles  Hotline”,  a 
weekly  Q&A  featured  in  The  Boston 
Herald,  The  Sun  Bulletin,  Tucson  Citi¬ 
zen  and  other  fine  papers.  Radio 
personality  Dick  Syatt  writes  with 
insight  and  wit  about  meeting,  dating, 
single  parenting,  cheap  dates,  where  to 
go  and  what  to  do.  Singles  Hotline  is 
interesting,  fun  and  best  of  all...  it 
attracts  advertisers.  Call  or  write:  Dick 
Syatt,  9  Temple  Street,  Boston,  MA 
02114  (617)  227-7971. 


rendered  in  confidence  with  ca.'e  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  M^ia  Services,  Inc., 

PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Krehbiel-Bolitho,  Inc., 
Robert  N.  Bolitho,  4210  Johnson  Drive, 
Suite  lOOA,  Fairway,  KS  66205 


NEWSPAPER  BROKERS 


30  years  continuous  service 
Brokers  -  Appraisers  -  Consultants 
W.  B.  GRIMES  &  COMPANY 
7811  Montrose  Rd. 

Suite  100 

Potomac,  MD  20854 
(301)  340-9654 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BEN  JOHNSTON  &  ASSOCIATES 
4363  Kingwood  Dr.,  Suite  150 
Kingwood,  TX  (713)  360-6186 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  A.  MARTIN  ASSOCIATES 
Columbus  Office:  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hail  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


NEW  ADDRESS-Relocating  December 
1.  Same  confidential,  professional 
service.  Buyers  or  sellers  call  or  write 
Dick  Briggs,  DICK  BRIGGS  &  ASSOCI¬ 
ATES,  Box  579,  Landrum,  SC  29356, 
(803)  457-3846. 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers^-Consultants 
PO  Box  w)7,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


GEORGIA  PACKAGE  of  3  growing  week¬ 
lies.  Asking  $225,000.  Owner  financ¬ 
ing  available.  Jim  Hall  Media  Services 
Inc.,  Box  1088,  Troy,  AL  36081,  (205) 
566-7198. 


LARGE  WEEKLY  covering  growing 
county  seat  market  in  Mid^st.  Gross 
$5OO,o0OO  plus  with  $100,000  cash 
flow.  Price  $565,000  with  30%  down. 
Deal  by  December  3 1 .  Write  fully  to  Box 
1561,  Editor  &  Publisher. 


Two  paid  weeklies  in  growing  suburbs  of 
Indianapolis,  $25O,o0o.  Legals.  Cash 
only.  Box  708,  Greenwood,  IN  46142. 


UNOPPOSED  SMALL  DAILY,  Zone  6, 
county  seat.  Diversified  market. 
$110,000  cash  flow  on  nearly 
$500,000  gross.  Priced  at  $1.3 
million.  Write  and  provide  details  about 
y^ourself  to  Box  1560,  Editor  & 
Publisher. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


BUSINESS  OPPORTUNITIES 


MAKE  HUNDREDS,  Clipping  news- 

CLIP  NEWSPAPER  ITEMS,  $2-$25  paper  items.  Rush  stamped  envelope: 
each.  Rush  stamped  envelope:  Kelley-  Kelley-2,  Drawer  389,  Clanton,  AL 
1,  Drawer  389,  Clanton,  AL  35045.  35045. 
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J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 

KARL  WRAY,  Newspaper  Broker 
2420  ^uth  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fainway,  KS  66205 
Office:  (913)  236-5400 


Declining  health  forces  sale  of  high 
quality,  profitable  Colorado  weekly. 
Good  husband/wife  opportunity.  Good 
growth  potential.  Terms.  (303) 
464-5614. 


E&P  CLASSIFIEDS 
IT’S  YOUR 
PEOPLE-TO-PEOPLE 
MEETING  PLACE 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


INDUSTRY  SERVICES 
CIRCULATION  SERVICES 


WESTERN  WASHINGTON  weekly. 
$300,000.  $75,000  down.  Exclusive. 
$100K  cash  flow. 

NORTHWEST  WEEKLY.  $65,000. 
$15,000  down.  Exclusive  county  seat. 
NORTHWEST  WEEKLY.  $120,000. 
Award  winner. 

WESTERN  WEEKLY.  $300,000. 
$100,000  down. 

NORTHWEST  COASTAL  WEEKLY 
$300,000  includes  building  and  plant. 
WESTERN  SUBURBANS  $3.8  million. 
FOURNIER  MEDIA  SERVICES 
PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


UPSCALE  bimonthly  newspaper  in  Flor¬ 
ida  growth  area.  Nice  operation,  lifes¬ 
tyle.  $350,000  price  is  less  than  lx 

gross.  Great  potential,  could  go  weekly, 
lick  Briggs,  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


NEWSPAPERS  WANTED 

YOU  WILL  BE  PROUD 
TO  SELL  TO  US 

Ex-Publishers  are  dedicated  to  "putting 
out”  excellent  products  and  we  will 
retain  family,  management  and  also 
continue  and  improve  community 
service.  We  seek  profitable  dailies, 
weeklies  and  shoppers  anywhere.  Week¬ 
ly  or  shopper  must  have  $500,000  or 
more  publishing  gross  and  minimum 
daily  publishing  gross  is  $800,000. 
Low  competition  markets  preferred. 
Write  in  complete  confidence  to  Box 
1399,  Editor  &  Publisher. 


PUBLKATIONS  FOR  SALE 

COMMUNITY  TABLOID,  30,000  circ. 
in  Maryland  suburb.  $30,000  with  easy 
terms.  Also,  Mid-Atlantic  sports  maga¬ 
zine  with  national  readership  needs 
active  partner  with  capital.  Box  1552, 
Editor  &  Publisher. 


HIGH  QUALITY  established  magazine 
upscale  readership  in  beautiful  Monta¬ 
na.  Most  materials/data  in  place.  Poten- 
tial  gross  $200,000  annually. 
Statewide-regional-national  linkages. 
$50,000  firm.  Box  3133,  Butte,  MT 
59701. 


_ RESEARCH _ 

SUNBELT  RESEARCH  established 
1971.  Probability  based  readership  and 
advertising  market  research.  Bob  Tarta- 
glione.(9(f4)  338-1783. 


INDUSTRY 


SERVICES 


CIRCULATION  SERVICES 

BURKE  MARKETING  STRATEGIES 
offer  employee  and  carrier  counseling, 
comprehensive  sales  programs,  adjunct 
circulation  services,  (516)  588-2735. 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 
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LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


PROFESSIONALISM  IN  TELEPHONE 
and  door-to-door  sales. 
Circulation  Development,  Inc. 
(314)625-2315 


CONSULTANTS 

CLASSIFIED  SPECIALISTS 
More  Lines!  More  Dollars  $ 
SHAKER  l-(800)  323-5170  ext.262 


FEDERAL  CONTRACT  PRINTING 
Opportunities— Consulting 
Mead  Associates,  (716)  326-3333 


JMB  MEDIA  SERVICES 
Bob  Tartaglione,  (904)  338-1783 


E&P 

CLASSIFIED 

It’s  your  people-to- 
people  meeting  place! 


For  information 
call 

(212)  675-4380. 


CONGRESSIONAL  RESOURCES 


YOUR  CONGRESSMEN’S  VOTE  on  key 
1986  issues.  Handy  summary;  great 
newsroom  resource.  Vote  Note,  148  G 
St.,  SW,  Washington,  DC  20024.  (202) 
484-1840. 


EQUIPMENT 


&  SUPPLIES 


CAMERA  i  DARKROOM 

ECRM  8400  laser  camera  model  no. 
8400P1  single  laser  modification. 
Needs  some  work.  Make  offer.  Bill 
Cone,  (704)  864-3291. 


SQUeeze  Lenses  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS 


Attention  Advertisers: 

Please  note  these  reminders  when  sending  clas¬ 
sified  ad  copy: 

-Please  specify  an  exact  classification  within  a 
section  of  ads:  for  instance,  Equipment  & 
Supplies-Phototypesetting;  Industry  Services- 
Consultants;  Help  Wanted-Sales.  Help  us  put 
your  ad  where  it  will  do  you  the  most  good. 

-Be  sure  to  indicate  how  many  times  you  wish 
the  ad  to  appear,  and  whether  an  E&P  box 
number  is  required. 

-Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you 
wish  the  ad  to  be,  as  well  as  how  many  weeks 
the  ad  should  run. 

Remember — in  all  correspondence  regarding 
your  ad,  please  include  a  copy  of  the  invoice. 

Thank  you  for  helping  us  serve  you  better! 

E&P  Classified  Department 


HOLIDAYS  ARE  NEAR 


We  at  Editor  &  Publisher,  as  always,  are  very 
happy  to  have  your  ads  and  present  them  to  the 
great  newspaper  industry  audience. 

But  due  to  the  the  HOLIDAYS,  two  deadline 
changes  are  necessary. 

For  the  December  27  issue,  the  deadline  is: 
Friday,  December  19th 
2:00  pm 

For  the  Januaiy  3  issue,  the  deadline  is: 

Friday,  December  26th 
2:00  pm 

HAPPY  HOLIDAYS 


TO  AVOID  CONFUSION... 

Please  return  the  yellow  copy  of  your  invoice  with  payment 
and 

refer  to  the  invoice  number  in  all  correspondence  about  your 
classified  ad. 

Thank  you, 

E&P  Classified  Department 
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EQUIPMENT  &  SUPPLIES 


CORE  STRIPPERS 

MOST  MODERN  CORE  STRIPPER  IN 
THE  WORLD  SAVES  MONEY-LABOR- 
ALL  ELECTRIC-NO  SAWING.  DAR- 
MAR  7501  Coarsey  Dr.,  Tampa,  FL 
33604.  Call  (813)  932-8888  for 
Information. 


_ COMPUTERS _ 

2  COMPLETE  HARRIS 
FRONT-END  SYSTEMS 
1  -  2560  INCLUDES: 

2  11/35  CPU’s 
2  -  9760  CDC  Drives 

2  -  SI  controllers 

3  -  LA36  Decwriters 

2  -  256K  MOS  memory 

3  -  APS  micro  5  interfaces 
3  -  Wire  line  interfaces 

20  -  Data  disk  packs 

1  -  2540  INCLUDES: 

1  -  1 1/35  CPU 

2  -  9760  CDC  Drives 
2  -  SI  controllers 

2  -  256K  MOS  memory 

17  -  1770  Editorial  Terminals 
27  -  1780  Editorial  Terminals 

The  above  equipment  will  be  available 
January  1987. 

Please  contact: 

Mr.  Greg  Stewart 
The  Tribune  Company 
PO  Box  191 
Tampa,  FL  33601 


COMPUTER  SOFTWARE 

NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  sized  newspapers.  Includes 
advertising  accounts  receivable  with 
billing  and  history  reporting,  accounts 
payable  and  payroll,  each  fully  inter¬ 
faced  to  general  ledger.  Turnkey  system 
includes  newspaper  accounting  soft¬ 
ware,  NCR  Tower  computer,  2  termi¬ 
nals,  printer  and  on-site  operator 
training. 

DAILY  CIRCULATION  SYSTEM  PRICE 

I. 5000  $23,803 

II. 16,500  $28,953 

III. 27,500  $45,154 

IV. 50,000-(-  $65,758-*- 

Please  inquire  for  weeklies  and  shop¬ 
pers.  Call  Fred  McDaniel,  Tamarix 
Systems,  (505)  326-7143  or  write  to 
101  E.  30th  St.,  Farmington,  NM 
87401. 


MAILROOM 


NEW  NEVER  USED  Carlson  Band  Tyer 
Model  TM-45  for  newspapers  or  maga¬ 
zines  etc.  $1850  or  best  offer.  Call 
Glinda  Cox,  Green  Valley,  Green  Valley, 
AZ  (602)-625-5511. 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wire  tyers.  (213)  256-4791. 


CHESHIRE  Labeling  Machine.  Model 
717,  with  glue  kit,  vacuum,  6  foot 
conveyor.  EXCELLENT  CONDITION, 
over  $21,000  new  $9,000  or  best 
offer.  CALL:  John  Mellott  or  Jerry  Loos 
(216)  723-2332. 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Ed  Hels- 
levi  (800)  527-1668  or  (214) 
367-0196. 


MULLER  227E  3  into  1  inserter.  Very 
nice  condition  includes  spare  parts. 
Can  be  seen  in  production.  Call  George 
or  Jimmy  Kentucky  New  Era,  PO  Box 
729,  Hopkinsville,  KY  42240.  (502) 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


•24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
•FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


NEW  FROM  GRAPHIC  MANAGEMENT 
SHERIDAN  15-72  INSERTER  WITH 
15  HOPPERS  AND  11-48  with  11 
HOPPERS 

High  Speed  Remanufactured  Sheridan 
72P,  48P,  and  24P  inserters  with  per¬ 
formance  improvements.  SPEEDS  TO 
40,000  PER  HOUR. 

GMA  will  provide  you  with  a  remanu¬ 
factured  Sheridan  Inserting  system 
or  WE  WILL  REMANUFACTURE  YOUR 
EXISTING  MACHINE. 

Remanufactured  Sheridan  MS  and  HH 
Hopoers  with  ELECTRIC  CLUTCH 
FE/VfURE  -  INCREASES  NET 
THRUPUT. 

NEW  folded  Edge  First  Del  very  System 
for  Sheridan  inserters. 

NEW  Hall  Monitor  Counter  Stackers  and 
complete  line  of  NEW  Hall  Mailroom 
Equipment. 

ALL  REMANUFACTURED  EQUIPMENT 
IS  FACTORY  GUARANTEED  WITH  ONE 
YEAR  WARRANTY. 

INSERTER  INSTALLATION  AND 
DISASSEMBLY  SERVICES  ALSO 
PROVIDED. 

WANTED  TO  BUY:  INSERTERS  AND 
MAILROOM  EQUIPMENT.  COMPLETE 
DISASSEMBLY  AND  REMOVAL  FROM 
YOUR  PUNT. 

Graphic  Management  Associates,  Inc. 
1 1  Main  Street 
Southboro,  MA  01772 
(617)  481-8562 


CG  7200  w/display,  24  strips,  parts. 
Good  condition,  $995.  Compukwik, 
$295.  MDR,  $295.  (919)  242-6301. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 

AC  drive  conversions 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers  and  pasters 
Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  C>)unt-0-Veyors  104’s,  108’s 
45'  90*  Floor  Curves 
Signal  MLN  II  Tying  Machines 
3  ML2EES  Signal  Tying  Machines 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 

2  Harris  model  3300  phototypesetters, 
9  Harris  model  1420  terminals,  1 
Harris  2221  video  layout  system,  3 
model  1250  and  1  model  1253  Micro- 
stor  processing  systems,  2  Harris 
Compuedit  terminals,  1  Varityper  comp/ 
edit  5810  keyboard  control  photo¬ 
typesetter,  1  Varityper  comp-set  4800 
area  composition  terminals,  1  compu- 
graphic  7200  keyboard  controlled 
display  phototypesetter.  Contact  Jim 
Huckle,  Fairbault  Minnesota  Daily 
News,  at  (507)  334-1853. 


AM  Typesetters.  Rental/Purchase. 
CompEdit  5900  $7,000/$275. 
CompSet  4510/504  $5,750/$210. 
3510/504  $5,250/$200.  510/504 
$4,250/$160.  500/504  $2,950/$125 
500  $2,500/$100  AM.  Edit  Type  $50. 
AM  boards  call.  30  day  guarantee. 
Weber  (216)  729-2858. 


BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
CG  parts  available.  Call  GRAPH-X  INC. 
(215)  439- 1 942  Telex  846239 


MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


PLACE 

YOUR 

BET 

ON  E  &  P  CLASSIFIEDS 
...We  Bet  You’ll  Be  Satisfied! 

If  your  game  is  equipment,  products,  services  or 
systems  used  in  newspaper  production  (or  if  you’re  a 
publisher  with  surplus  equipment  on  your  hands)  E&P 
Classifieds  are  your  best  bet  to  make  (or  save)  some 
easy  money. 

E&P’s  Help  Wanted  ads  reach  the  industry  people 
you  are  looking  for  to  fill  that  open  position  at  your 
paper.  And,  Positions  Wanted  advertisers  tell  us  that 
E&P  Classified  ads  get  results! 

E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 


886-4444. 
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EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


CG  8600-45  pica — three  years  old, 
excellent,  $2b,500.  Inland  Printing 
Equipment  (800)  255-6746. 


COMPEDIT  6400,1. P.,  256K,  512K 
Font  Ram,  7  Fonts,  Rules  plus  S/w, 
$14,500. 

ITEK  2024  MEGALITH  CAMERA/ 
PLATEMAKER,  $4,500. 

BOB  WEBER  (216)  831-0480. 

COMPLETE  EDITORIAL  and/or  classi- 
fied  front  end  system.  7  Harris  1420 
editing  terminals;  14  Harris  Compuedit 
terninals;  4  Harris  single  sided  Micro- 
stors,  plus  parts  and  cables.  Buy 
complete  working  system  for  $39,0(X), 
or  buy  it  by  the  piece.  Contact  Bob 
Gemske,  Housatonic  Valley  Publishing 
Co.,  New  Milford,  CT  06776,  Tel. 
(203)  354-2261. 


COMPUGRAPHIC  IV  HR,  bargain. 
Harris  TXT  system,  make  offer. 
COMPUGRAPHIC  ACM  9000,  fonts, 
keyboards,  chips,  parts.  Curtis 
(703)  521-1089. 


COMPUGRAPHIC  JR.  excellent  condi¬ 
tion  spare  parts/pulley  kit.  Vast  variety 
of  type  fonts.  First  $1400  takes  it.  Call 
Gus  (916)  448-2235. 


COMPUGRAPHIC  &  HASTECH 
Front  End  Systems,  Parts  &  Service. 
UTS,  1210,  HS45,  HS42,  4/Sights, 
Drives  and  Controllers,  Cables,  Termi¬ 
nals,  4Ks,  I/As,  Spare  Parts  Kits  for 
UTS  through  HS58  and  much  more! 
All  Parts  &  Systems  warranteed.  If 
you’re  not  on  our  mailing  list  -  you 
should  be.  Call  DECNEWS,  Inc.,  (209) 
383-1974. 


DAVID  JOHN  COMPANY 
National  Equipment  Brokers 
"Buy  for  the  least" 

"Sell  for  the  most" 
(216)  562-5000 


GIMBELS  in  New  York  City  has  closed 
and  their  MCS  typesetting  system  is  for 
sales.  Sale  price  is  $55,000  and 
includes  MCS  8400  HS  with  65  fonts, 
3  MCS-lO’s,  2  MCS-5’s,  7  MCS  4’s, 
previewer,  Diablo  printer  and  Zebra 
24CX)  processor  and  dryer.  This  system 
is  less  that  2  years  old.  for  details  call 
Gary  at  (716)  385-3027. _ 

PRINTED  CIRCUIT  BOARDS  and  a  wide 
variety  of  Npesetter  parts  for  almost  all 
models  of  CG  equipment  and  other 
manufacturers.  Call  for  a  free  catalogue 
tailored  to  your  needs.  Over  1000 
boards  in  stock.  BOB  WEBER  (216) 
831-0480. 


THOROUGHLY  TESTED  and  warranted 
Unisetters  and  Trendsetters  available 
now  from  Inland  Printing  Equipment. 
Call  (800)  255-6746. 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


VIDEOSETTER  UNIVERSAL  and 
Videosetter  Universal  with  RLO.  Avail¬ 
able  immediately.  Installed  and 
warranted.  Inland  Printing  Equipment 
(800)  255-6746. 


VIDEOSETTER  UNIVERSAL.  8  grids. 
Analog  and  digital  ^re  kits.  Graphic 
Systems  Exchange  (716)  385-3027. 


PRESSES 


HARRIS  V-15-A 
4-Units,  JF  7  folder 
Newly  retrofitted  with  SCR  Drive 
Brush  dampening,  an  extra  30  HP 
motor.  Available  after  Jan.  5,  1987. 
Call  (413)  532-7091  ask  for  John. 


41 


EQUIPMENT  &  SUPPLIES 


PRESSES 


Goss,  Metroliner,  22",  6  units,  3  decks 
Metro,  22  3/4”,  4  units,  1  deck 
Metro  23  9/16”,  9  units,  4  decks 
Urbanite,  22”,  6  units 
Urbanite,  9  units,  1970-72 
Urbanite  10  units,  1977-82 
Suburban  1500,  6  units,  1975 
Suburban  1500,  4  units,  4  MEGS 
Super  Suburban,  4  units, 
35,000  IPH 

Creusot  Loire  Gazette,  4  units, 
1983  SC,  6  units  1971 
Community,  6  units,  1969-77 
Community,  2  units,  1971 
SC,  Urbanite  upper  formers 
Harris,  1650,  5  units,  1979 

845,  10  units,  2  folders,  splicers 
VI 5A,  4  units,  JF7,  1972 
V15A,  4  units,  JF4,  1980 
King,  Color,  6  units,  KJ8,  1981 
News,  5  units,  KJ6,  1973-85 

WE  NEED  PRESSES  NOW! 

ONE  CORP/ATLANTA 
(404)  458-9351  TLX  700563 


HARRIS 

Harris  V  700  5  units,  1  JF  10  folder, 

3  Butlers. 

Harris  VI 5A  7  units  2  folders 
Harris  VI 5A  4  units  1  folder 
Harris  4  position  stacked  roll  stand 
Harris  V15A  add  on  units,  completely 
refurbished 

Harris  V25  add  on  units 
Harris  upper  former 
KING 

News  King  6  units  KJ6  folder, 
immaculate  condition  with  large  spare 
parts 

MISCELLANEOUS 

Single  Butler  splicer  4042-8  dual 
unwind  and  hoist  system 
All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

11  RADO  DRIVE 
NAUGATUCK,  CT  06770 
(203)  723-0928  Telex  140186 


HARRIS 

-N-1650,  4  units,  1972,  22  %. 
-N-845,  8  units,  1-RBC2. 

-N-845,  6  units,  1-RBC2,  3  MEG. 
-V-15A,  4  units. 

-V-15  “Vanguard”,  2  units  (add-on) 
GOSS 

-Metroliner,  2  units,  half  deck,  22%” 
-Metroliner,  6  units,  3  half  decks,  22", 
2:1  folder,  1980 
-Urbanite,  9  units,  1972 
-Urbanite  add-on  units  and  folders 
-8  Cary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

4  Mark  II  half  decks 

Double  3-2  Goss  Imperial  folder 

balloon  formers  C.O.  22  3/4”. 

Complete  5  unit  VI 5  Harris  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machineiy  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


EQUIPMENT  &  SUPPLIES 


PRESSES 


4  UNIT  WEB  Leader  press  with  side  and 
circumferential  register,  heavy  duty 
folder  to  do  half  and  quarter  folds,  roll 
stands,  2  web  pasting  system,  ink 
pump,  reroller,  all  in  good  condition. 
Asking  $100,000.  Buffalo,  NY  (716) 
681-&00. 


NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 
GOSS  COMMUNITY  3-Unit  press, 
running  side  register,  folder  w/  20  H.P. 
drive,  complete  press  with  all 

3CC6SS0ri6S. 

GOSS  sc  FOLDER  rebuilt,  1/4  fold  tape 
delivery,  50  H.P.  Fincor. 

NEWSKING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER,  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 


PRESS  EQUIPMENT 

1  News  King  add-on  unit,  1975 

2  News  King  add-on  units  -  stacked  set 
-  1973-76  with  circ.  registration 

5  Unit  News  King  with  KJ6  -  very  good 
condition  - 1972 

6  Unit  News  King  with  KJ6,  1970-74 
5  Unit  Color  King,  KJ6  folder.  Complete 

press  or  add-on  units 

5  Unit  Daily  King  II,  KJ8  folder  mfg. 
1983  -  like  new 

2  Unit  grease  lubricated  Goss 
Community 

1  Goss  community  add-on  oil  bath  unit 
4  Unit  Community  with  SC  folder 

6  Unit/2  Folder  Community  with  SC  and 
Community  folder 

7  Unit  SSC,  1983,  4-high  with  heatset 
package,  3  floor  Community  units 

2  Urbanite  Tri-color  units  -  U-705, 
U-731 

4  Unit  Harris  V-15A,  JF7  folder 
4  Unit  Solna  RP36  Commercial  web 
press  with  combination  folder  can  be 
used  for  newspaper  and/or  commer¬ 
cial  applications. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  42362 


HARRIS 

N845  45.5  x  36  (Standard  &  narrow 
gap) 

Units  from  72-82  RH  and  LH 

N936  42  X  36 

N900  42  X  46 

V25  21.5  and  22.75 

MISCELLANEOUS 

Cary  Imprinter  22.75  (1981) 

TE(;  HR  X  4000  After  Burner 
Butter  Splicers 
TEC  Catalitic  After  Burner 
-Harris  Presses  available  in  heat  set  or 
cold  configurations 

-Re-built  and  warrarueed  units,  folders 
and  press  systems  available 
Treasure  Chest  Advertising  Co.,  Inc. 
511  West  Citrus  Edge 
Glendora,  CA  91740-5098 
(818)  914-3981  Tlx  (910)  584-1350 


GOSS  URBANITE  5  mono  units,  one  3 
color  unit,  1/2,  1/4  folder  with  upper 
balloon  and  skip  slitter,  6  Cary  flying 
pasters  (3  right,  3  left)  offered  as 
complete  press  or  individual  compo¬ 
nents,  "as  is”,  or  rebuilt. 

I  PEC  Incorporated 
Wheeling,  IL  60090 
(312)459-9700  Tlx  206766 


CLASSIFIED  ADVERTISING 

Order  Blank 

Name - 

Company 

Address 

City 

<?tatfi  7ip 

Phone 

Classification 

Authorized  Signature 

Copy 

CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1986 

LINE  ADS  POSITIONS  WANTED 

1  week  —  $5.25  per  line  1  week  —  $3.50  per  line 

2  weeks  —  $4.70  per  line,  per  issue.  2  weeks  —  (2.90  per  line,  per  issue. 

3  weeks  —  $3.95  per  line,  per  issue.  3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $3.1 5  per  line,  per  issue.  4  weeks  —  $2.30  per  line,  per  issue. 

Add  $5.50  per  insertion  for  box  senrice.  Add  $3.50  per  insertion  lor  box  sen/ice. 

Count  as  an  additional  line  in  copy.  Count  as  f  additional  line  in  copy. 

Count  approximately  37  characters  and,  jr  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday's  Issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

11  West  19th  Street.  NY,  NY  10011.  (212)  675-4380. 
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EQUIPMENT  &  SUPPLIES 
_ PRESSES 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACADEMIC 


ATWOOD  CHAIR  OF  JOURNALISM. 
University  of  Alaska,  Anchorage 

The  University  of  Alaska,  Anchorage  maintains  a  pool  of 
nominees  and  applicants  from  which  the  Atwood  Chair  of 
Journalism  is  filled.  New  nominations  and  applications  are 
sought  at  this  time  for  the  1987-1988  academic  year.  Appli¬ 
cations  will  be  reviewed  beginning  January  15,  1987. 

This  is  a  distinguished  Visiting  Professorship  filled  annually 
by  a  nationally  recognized  journalist  or  journalism  educator. 
Previous  teaching  experience  is  desirable  but  not  required. 
Applicants  should  exhibit  ability  and  desire  to  teach.  Salary 
is  $65,000,  plus  benefits  for  nine  months.  A  moving  allot¬ 
ment  is  also  paid. 

Send  inquiries,  nominations,  and  applications  to  Dr.  Sylvia 
Broady,  Chair,  Search  Committee,  Department  of  Journal¬ 
ism  and  Public  Communications,  University  of  Alaska, 
Anchorage,  321 1  Providence  Drive,  Anchorage,  AK 
99508. 

To  ensure  consideration  for  the  87-88  academic  year,  appli¬ 
cations  should  be  received  by  January  15,  1987.  Inquiries 
for  future  years  are  welcomed  at  any  time. 

UAA  is  an  Equal  Opportunity/Affirmative  Action  Employer 
and  Educational  Institution. 


GOSS 

Goss  Urbanite  5  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands, 

drives  and  accessories 

Goss  Community  units,  folders  and 

acces. 

Goss  Metroliner  6  units  22" 

Harris  V-15A  7  units  1977 

Harris  1650  Add-on  unit 

Harris  845  six  3  color  units,  2  mono 

units,  folder  1982 

Harris  845-10  units,  3  folders 

Harris  V-25  8  units  1982 

Harris  A-15C  6  units  1979 

Harris  folders,  roll  stands,  upper 

balloon  formers  &  drives 

Harris  V25  upper  balloon  former 

KING 

KJ-6  folders  1980 
Newsking  4  units,  complete 
KJ6  folders 

Colorking  3  units  1983 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on 
Urbanite) 

Urbanite  skip  slitter  upper  formers 

WANTED;  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


ROLL  THE  PRESSES! 

If  you  have  a  used  press  (or  other 
equipment)  standing  idly  by,  put 
it  back  into  production!  Perhaps 
you  can’t  use  that  particular 
equipment — but  we’ll  bet  you 
could  sure  use  the  space  it  occu¬ 
pies.  Consider  the  dozens, 
perhaps  hundreds  of  square  feet 
being  lost  in  storage  of  unused 
equipment.  Now  look  at  the 
space  occupied  by  each  single 
piece  of  equipment  on  this  page! 
Space  is  money— hundreds  of 
dollars  worth  of  your  space  can 
be  opened  up  for  as  little  as 
$3.15  a  line  of  our  space!  We’ll 
put  that  equipment  back  into  pro¬ 
duction  for  you  in  someone 
else’s  plant — and  produce  a  pro¬ 
fit  for  you  to  boot! 

E&P  CLASSIFIEDS 

E&P 

CLASSIFIEDS 


WANTED  TO  BUY 


WANT  TO  BUY— Durst  184,  8  x  10 
color  separation  enlarger.  Any 
condition.  (602)  267-9481. 


HELP 


WANTED 


ACADEMIC 


JOURNALISM.  Rapid  growth  of  a  new 
program  has  lead  to  creation  of  another 
tenure-track  assistant  professorship 
effective  fall  1987.  Primarily  news- 
editorial  and  communications  core 
courses;  others  depending  on  applic¬ 
ant’s  background,  interests  and  experi¬ 
ence.  Possibility  of  advising  student 
newspaper  or  yuearbook.  Master’s 
degree  and  relevant  professional  experi¬ 
ence  required.  Preference  given  to 
candidates  qualified  to  teach  funda¬ 
mentals  of  speech.  Recruitment  con¬ 
tinues  until  position  is  filled.  Send 
letter  of  application,  resume,  refer¬ 
ences  and  transcripts  to  Susan-Lynn 
Johns,  Head,  Department  of  Communi¬ 
cation  and  Performing  Arts,  Christian 
Brothers  College,  650  East  Parkway  S., 
Memphis,  TN  38104.  CBC  is  an  EO/AA 
Employer. 


UNIVERSITY  OF  OREGON 
Three  tenure  related,  9-month  positions 
in  the  School  of  Journalism,  University 
of  Oregon,  beginning  September  16, 
1987.  Located  midway  between  the 
Pacific  Coast  and  the  High  Cascades  in 
Eugene,  The  School  is  a  highly  regarded 
center  of  teaching  and  scholarship,  with 
accredited  programs  in  advertising, 
broadcast  news,  magazine  journalism, 
news-editorial  and  public  relations. 
Positions  are: 

COMMUNICATIONS  LAW,  Ph.D.  or 
ABD  preferred  J.D.  with  significant 
research/publication  consider^;  added 
research  or  teaching  interests  in 
communication  theory  and  research, 
magazine/newspaper  journalism,  or 
international  journalism.  Assistant 
Professor.  Search  Chair:  Duncan 
McDonald. 

PUBLIC  RELATIONS,  Ph.D,  or  ABD 
preferred.  Masters  required,  with  addi¬ 
tional  teaching  or  research  interests  in 
print  journalism,  advertising  or  commu¬ 
nication  theory  and  research.  Relevant 
rofessional  experience.  Assistant 
rofessor.  Search  Chair:  Tom  Bivins. 
GRAPHICS/VISUAL  COMMUNICA¬ 
TION,  Ph.D.  or  ABD  preferred.  Masters 
or  equivalent  required,  with  profession¬ 
al  experience  in  design  desired.  Secon¬ 
dary  interest  in  magazines  or  computer 
graphics  preferred.  Assistant  or  Associ¬ 
ate  Professor  Search  Chair:  Ken  Metzler 
Salaries  are  competitive  nationally. 
Applications  must  be  postmarked  by 
December  31.  Send  letter,  vita,  at  least 
three  letters  of  reference,  and  support¬ 
ing  material  to  the  appropriate  search 
committee  chair  at  the  School  of  Jour¬ 
nalism,  University  of  Oregon,  Eugene, 
OR  97403.  The  University  of  Oregon  is 
an  equal  opportunity,  affirmative-action 
employer. 


THE  OHIO  STATE  UNIVERSITY 
SCHOOL  OF  JOURNALISM  seeks  to  fill 
four  tenure  track  positions  ranging  from 
assistant  to  full  professor,  starting  in 
September,  1987.  Applicants  must 
have  potential  to  build  reputation  for 
excellence  in  research,  teaching  and 
service  in  one  or  more  of  the  following 
areas:  newswriting  and  reporting;  mass 
media  law  and  history;  publication 
graphics;  advertising;  public  relations 
and  international  mass  media.  Ph.D. 
preferred,  master’s  and  strong  profes¬ 
sional  experience  required,  salary  and 
rank  commensurate  with  experience. 
Application  review  begins  January  5, 
1987,  and  continues  until  positions  are 
filled.  Send  materials,  including  names 
and  phone  numbers  of  references.,  to 
David  Richter,  Chair,  Personnel  Com-& 
mittee.  School  of  Journalism,  Ohio 
State  University,  242  E.  18th  Ave., 
Columbus,  OH  43210. 


PRACTICING  JOURNALIST  eligible  tor 
leave  sought  for  full  time,  9  month  ap¬ 
pointment  to  teach  basic  writing  and 
Siting  courses.  B.A.  and  substantial 
newspaper  experience  required. 
Courses  to  be  taught:  newswriting,  copy 
editing,  and  feature  writing,  as  appro¬ 
priate.  Appointment  to  run  15  August 
1987  to  15  May  1988;  salary  negoti¬ 
able,  depending  on  experience.  Our 
undergraduate  journalism  program  is  an 
emphasis  within  the  traditional  English 
major;  it  requires  courses  in  American 
and  British  literature  as  well  as  those 
specifically  preparing  students  for 
careers  as  lournalists.  To  apply,  send 
letter  of  application,  resume,  and  3 
professional  references,  to  Barry 
Chabot,  Department  of  English,  Miami 
University,  Oxford,  OH  45056.  Applica¬ 
tion  deadline:  30  January  1987.  EO/AA 
Employer. 


To  answer  a  BOX  NUMBER  when  responding  to  an 
advertisement,  be  sure  to  address  it  to  the  correct 
number  listed  and  mail  it  to: 


Increase  your  job  opportunities 

EARN  A  MASTER’S  DEGREE 
in  Public  Affairs  Journalism 

Columbia  Colley  Chicag^o  offers  an  intensive  prog¬ 
ram  in  local,  state  and  national  public  affairs  report¬ 
ing.  Taught  by  professionals,  it  includes  four  weeks 
in  the  state  capital,  Springfield,  and  four  in  Washing¬ 
ton.  Full-time  students  complete  the  program  in  one 
year. 

For  information,  call  or  write  Graduate  Division, 
Columbia  College,  600  South  Michigan  Ave.,  Chica¬ 
go,  IL  60605,  (312)  663-1600. 


Columbia  CoUege  admits  students  without  regard  to 
Editor  &  Publisher  race,  color,  sex,  religion,  physical  handicap  and 

1 1  West  1 9  Street  national  or  ethnic  origin. 
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HELP  WANTED 


ACADEMIC 


ADVERTISING 


ASSISTANT  PROFESSOR  of  Communi¬ 
cations.  Ph.D.  in  Communications, 
English  or  Rhetoric.  Tenure  Track.  We  | 
are  seeking  a  generalist  in  Communica¬ 
tions  with  a  strong  Humanities  back¬ 
ground  and  a  commitment  to  teaching. 
Applicants  should  have  experience  in  j 
several  of  the  following  areas:  Film, 
History  of  Media,  Script  Writing  for  j 
Radio  and  Television,  Advertising, 

Public  Relations,  Magazine  Article  Writ¬ 
ing,  or  Technical  Writing.  Start  Septem¬ 
ber  1,  1987.  Send  Dossier  by  January 
20  to  Roger  Lund,  Chairman,  Depart¬ 
ment  of  English,  Le  Moyne  College, 
Syracuse,  NY  13214.  A/A,  EOE. 


TEACHING  A88I8TANTSHIPS 
will  be  available  for  experienced 
joumaliata  to  pursue  ^aduate 
study  beginning  in  January 
1887.  Please  contact  the  Gradu¬ 
ate  Coordinator,  Department  of 
Journalism,  University  of  Alaba¬ 
ma,  PO  Box  1488,  Tuscaloosa, 
AL  35487-1482. 


ADMINISTRATIVE 


ADVERTISING  DIRECTOR 
Rockingham  County  Newspapers,  the 
dominant  print  medium  on  the  booming 
New  Hamsphire  seacoast,  is  seeking  a 
highly  motivated  leader  well-versed  in 
newspaper  sales  management.  The 
ideal  applicant  will  have  strong  person¬ 
nel  relations  and  communication  skills 
and  a  proven  track  record  in  sales 
management.  Reporting  to  the  ad  direc¬ 
tor  are  a  display  sales  manager  with  a 
staff  of  10  and  a  classified  manager 
with  a  staff  of  5.  Rockingham  County 
Newspapers,  a  division  of  Ottaway 
Newspapers  Inc.,  is  a  group  of  2  paid 
twice  weeklies  and  four  weeklies. 
Contact  John  P.  Kinney,  Publisher, 
Rockingham  County  Newspapers,  255 
Water  St.,  Exeter,  NH  03833. 


The  University  of  Tennessee’s  College 
of  Communications  is  seeking  outstand¬ 
ing  journalists  interested  in  becoming 
university  professors/teachers.  Persons 
with  significant  profesional  experience 
plus  bachelors  degree  may  be  admitted 
directly  into  Ph.D.  program.  Coursework 
emphasizes  theory/research  core  with 
journalism  concentration.  Applicants 
should  complete  coursework  in  two 
years.  Minorities  and  women  especially 
are  encouraged  to  apply. 

Also  available:  master's  program  in 
media  management. 

Teaching/research  assistantships  avail¬ 
able.  Contact  Dr.  H.H.  Howard, 
Communications,  University  of  Tennes¬ 
see,  Knoxville,  TN  37996.  Completed 
applications  for  fall  1987  due  March  1. 
GRE  required. 


ADVERTISING  DIRECTOR 
Chain  of  established  free  distribution 
weekly  newspapers  requires  aggressive 
sales  director  with  strong  marketing  and 
personnel  skills.  Mail  delivered  TMC 
product  with  exceptionally  modern 
printing  plant  located  in  exploding  area 
of  Zone  2.  Very  adequate  compensation 
for  individual  with  proven  track  record. 
Box  1547,  Editor  &  Publisher. 


PUBLISHER — Newspaper  group  is 
seeking  an  auressive  leader  to  plan, 
organize,  leadand  control  our  weekly 
operation.  We  are  a  group  of  8  commun¬ 
ity  newspapers  (circulation  of  140,000 
in  a  very  competitive  market),  whose 
0owth  and  future  expansion  potential 
nave  just  begun.  Successful  candidate 
should  possess  the  ability  to  motivate 
and  inspire  our  staff,  lead  and  direct  our 
management  team,  and  build  a  profit¬ 
able  progressive  newspaper  operation. 
Send  resume  and  salary  requirements 
to  Times  Newspapers  Inc.  8033,  Frank¬ 
furt  Ave.,  Philadelphia,  PA  19136  Attn: 
Robert  Smylie,  or  call  (2 1 5)  332-3300. 

PUBLISHER/MAGAZINE 
Major  downtown  Chicago  business  asso- 
ciation  seeks  person  with  strong 
management  background.  Emphasis  in 
publi^ing,  journalism,  sales  promotion 
and  marketing.  Proven  record  of  ability 
to  achieve  short  and  long  term  manage¬ 
ment  and  sales  goals  essential.  Send' 
cover  letter  and  resume  to  CACI,  200  N. 
La  Salle  St.,  Chicago.  IL  60601. 

ADVERTISING 

ADVERTISING  SALESPERSON.  Make 
extra  money  part-time  or  high  gross  full 
time  selling  our  service  to  your  custom¬ 
ers.  Exclusive  territory.  We  train  and 
give  continuous  support.  $500  invest¬ 
ment.  Box  1518,  E-ditor  &  Publisher. 

ADVERTISING  MANAGERS  NEEDED. 
Bring  your  ideas,  enthusiasm  and  ener¬ 
gy.  Small  newsMper  group  has  open¬ 
ings  in  expanding  daily  and  weekly 
markets.  Send  resumes  to  PO  Box 
1999,  Sulphur.  LA  70664. 


ADVERTISING  DIRECTOR  needed  for 
progressive  suburban  newspaper  group 
with  18  community  weekly  newspapers 
and  250,000  circulation.  Excellent 
opportuntiy  for  an  aggressive,  market¬ 
ing  oriented  manager  with  a  proven  re¬ 
cord  of  goal  achievement,  to  join  our 
management  team.  The  candidate  we 
seek  must  have  demonstrated  leader¬ 
ship  abilities  and  excellent  human  rela¬ 
tions  skills  in  addition  to  a  Bachelor's 
degree  and  five  plus  years  of  prior  re¬ 
lated  experience.  We  offer  a  competi¬ 
tive  compensation  and  fringe  package. 
Send  resume  and  salary  history  to  Box 
1555,  Editor  &  Publisher.  An  Equal 
Opportunity  Employer. 

AGGRESSIVE  ADVERTISING  manager 
sought  for  small  Louisiana  daily  to 
replace  retiring  ad  manager.  People 
skills  and  innovation  a  must.  Send 
resume  to  Ronnie  Cupstid,  PO  Box  619, 
Leesville,  LA  71446. 

CLASSIFIED  SALES  MANAGER  for 
large  weekly  shopper.  Top  compensa¬ 
tion  package.  Send  resume  to 
Publisher,  Dollar  Saver  Publications, 
37365  Centralmont  PL,  Fremont,  CA 
94536. _ 

CLASSIFIED  MANAGER 
Zone  4  state's  fastest  growing  county. 
State  capital  market.  Salary,  incen¬ 
tives,  bonuses  to  $25,000.  Box  1550, 
Editor  &  Publisher. 

TRAINING  DIRECTOR 
We  are  looking  for  an  experienced  sales 
trainer  to  work  with  our  newspapers 
helping  them  to  develop  their  advertis¬ 
ing  and  marketing  skills.  The  ideal 
candidate  for  this  top  company  position 
will  be  currently  conducting  sales  train¬ 
ing  programs  at  the  corporate  and/or 
newspaper  level,  and  will  have  some 
prior  newspaper  sales  experience.  PSS 
III  training  experience  would  be  a  plus. 
This  position  will  operate  from  our  new 
company  headquarters  in  Princeton,  NJ 
and  will  provide  the  right  person  with 
the  opportunity  to  build  a  professional 
group  wide  staff  and  management  train¬ 
ing  program  from  the  ground  up.  Write 
in  confidence  to:  James  E.  McKearney, 
Vice  President  Marketing,  Ingersoll 
Publications  Co.,  457  N.  Harrison  St., 
Princeton,  NJ  08540. 

WEEKLY  NEWSPAPER  group  needs 
experienced  salesperson  to  work  with 
publisher  in  Norfolk,  Virginia  area.  Must 
have  management  potential.  Write: 
Hanes  Byerly,  1000  Armory  Drive, 
Franklin,  VA  23851. 


ADVERTISING 

MANAGEMENT 

OPENINGS 

General  Sales  Mgr  to  $75,0(X)  + 
Large  weekly  publication  is  seeking  a 
high  caliber  sales  professional  to 
supervise  four  regional  sales  man¬ 
agers. 

Ad  Director  to  $65,000  + 

Our  client,  a  large  Midwest  daily,  is 
seeking  an  ad  director  who  is  a  high 
achiever.  The  ideal  candidate  will 
have  circulation  background. 

Ad  Director  to  $45,000 

Our  client  a  50,000  weekly  and  part 
of  a  major  chain,  located  in  the  New 
England  states  is  seeking  a  'bright', 
aggressive  ad  director. 

General/Sales  Mgr  to  $40,000 
A  southeastern  newspaper  is  seeking 
a  general  manager  with  heavy  sales 
experience  in  weeklies. 

Retail  Ad  Mgr  to  $40,000 

An  East  Coast  daily  is  lookii^  for  a 
retail  ad  manager.  This  position  is  in 
a  highly  competitive  market  Must 
have  five  years  plus  of  creative 
accomplishments  and  be  able  to 
supervise  a  staff  of  fifteen. 

Ad  Director  to  $40,000 

A  weekly/shupper  suburban  opera¬ 
tion  desires  an  ad  director.  Report  to 
the  vice  president  with  span  of  control 
to  fourteen  people. 

Ad  Director  to  $40,000 

A  medium  size  midwest  daily,  is 
seeking  an  ad  director  who  thrives  in 
a  competitive  environment. 

Ad  Director  to  $35,000 

Small  West  Coast  daily  is  seeking  an 
ad  director  who  has  a  definite  career 
path.  Must  be  aggressive  and  desire 
to  be  publisher. 

Ad  Director  to  $35,000 

Our  client,  a  small  daily,  located  in 
the  Midwest,  is  looking  for  an  exper¬ 
ienced  producer  who  can  effectively 
lead  people. 

Asst  Ad  Mgr  to  $31 ,000 

A  Northeast  newspaper  is  looking  for 
an  assistant  classified  ad  manager, 
this  person  must  have  supervisory 
experience  and  strong  training  skills. 
Classified  systems  experience  pre¬ 
ferred. 

Ad  Sales  to  $30,000 

Our  client,  a  large  East  Coast  daily,  is 
seeking  a  sales  person  with  several 
years  space  sales.  Must  be  know¬ 
ledgeable  and  service  oriented. 

Co-op  Ad  Mgr  to  $30,000 

Our  client,  a  metro  daily,  is  looking  for 
a  one  person  department  manager. 
Five  years  advertising  experience  an 
minimum  of  two  years  co-op  experi¬ 
ence  required.  Prefer  candidate  with 
a  marketing  degree  and  metro  exper¬ 
ience. 

All  Positions  Fee  Paid 
Send  resume  to  or  call: 

Fred  J.  Dunkerley 
GORDON  WAHLS 
EXECUTIVE  SEARCH 
610  East  Baltimore  Pike 
Post  Office  Box  905 
Media,  Pennsylvania  19063 
(215)  565-0800 


HELP  WANTED 
ADVERTISING 

CLASSIFIED  ADVERTISING  MANAGER 
for  New  York  City  based  daily  newspap¬ 
er.  Will  inten/iew  candidates  with  previ¬ 
ous  experience  or  similar,  including 
classified  media  buyer.  Good  opportuni¬ 
ty  for  person  on-the-go  with  ambition  in 
very  fast  growing  market.  English/ 
Spanish  bilingual  a  plus.  Salary 
commensurate  with  experience  plus 
incentives  and  benefits.  Send  resume 
to  Anna  Gagne,  401  Fifth  Avenue,  2nd 
Floor,  New  York,  NY  10016. 

RETAIL  ADVERTISING  MANAGER 
Tucson  Newspapers,  Inc.,  in  sunny 
Arizona  has  an  excellent  opportunity  for 
a  seasoned  retail  advertising  manager 
who  can  motivate  people,  provide  lead¬ 
ership  and  interact  with  the  business 
community.  The  person  selected  will 
manage  all  retail  sales,  ad  placement 
and  dispatch  departments.  Individual 
will  be  required  to  have  budgeting  and 
sales  training  knowledge,  be  strong  on 
ideas  and  execution.  Please  send  cover 
letter,  resume  and  salary  history  to  Jon 
Clark,  Ad  Director,  Tucson  Newspapers, 
Inc.,  4850  S.  Park  Ave.,  Tucson,  AZ 
85714.  An  Equal  Opportunity 
Employer. 


CIRCULATION _ 

CIRCULATION  MANAGER 
Immediate  opening  for  experienced  free 
distribution  circulation  manager.  This 
position  has  complete  authority  and 
responsibility  for  the  circulation  depart¬ 
ment  of  our  free  distribution  twice- 
weekly  carrier  delivered  paper.  Our 
company  is  rapidly  growing.  We  need  a 
strong  leader  to  oversee  the  expansion 
of  our  circulation  area.  Excellent  salary 
and  benefit  package  including  company 
car.  Location  is  in  Monmouth  County, 
New  Jersey.  Please  send  resume  and 
salary  history  to:  Personnel,  The  ADvi- 
sor,  3601  Highway  66,  Neptune,  NJ 
07754. 

CIRCULATION  SALES 
AND  PROMOTION  MANAGER 
Self-motivated  individual  wtih  strong 
written  and  oral  communication  skills 
sought  to  direct  circulation  sales  opera¬ 
tion  for  57,000  circulation  daily  news¬ 
paper  in  competitive  market.  (Washing¬ 
ton  Post  Co.  division).  The  candidate 
hired  will  be  a  strong  promotions  idea 
person.  Successful  sales  management 
record  required.  Circulation  sales 
management  experience  preferred. 
College  degree  helpful.  Send  resume, 
cover  letter  and  salary  history  to  Human 
Resources  Department,  The  Herald,  PO 
Box  930,  Everett,  WA  98206.  EOE. 

CIRCULATION  DIRECTOR 
The  Frederick  (Maryland)  News-Post  is 
seeking  a  progressive  Circulation  Direc¬ 
tor  for  Its  40,000  circulation  6-day  AM/ 
PM  operation  in  a  rapidly  growing  mark- 
I  et.  We  need  someone  to  maintain  and 
I  continue  to  build  this  efficient  depart¬ 
ment.  Candidate  should  have  at  least  5 
I  years  solid  circulation  management 
I  experience  with  a  daily  newspaper  orga¬ 
nization.  College  degree  a  plus.  Forward 
resume  and  references  to  George 
Randall,  General  Manager,  Frederick 
News-Post,  PO  Box  578,  Frederick,  MD 
21701. _ 

CIRCULATION  MANAGER 
17,000  south  central  Nebraska  daily 
needs  experienced,  aggressive,  innova¬ 
tive  manager.  Career  person  familiar 
with  postal  regulations,  audit  proce¬ 
dures,  data  processing  and  sales  moti¬ 
vation.  Good  salary,  bonus  and  bene¬ 
fits.  Quality  city  with  good  schools, 
shopping  and  recreational  activities. 
Send  resume  and  referencces  to  Don 
Heath,  General  Manager,  Hastings 
Tribune,  PO  Box  788,  Hastings,  NE 
68901. 
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CIRCULATION 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


CIRCULATON  MANAGER 
Upstate  New  York  daily 
The  Auburn  Citizen  (16,000  PM- 
Sunday)  seeks  a  shirt-sleeves  profes¬ 
sional  to  build  and  actively  direct  a 
first-rate  circulation  department.  We 
want  a  person  who  likes  creating  a 
sizzling  circulation  drive  as  much  as 
watching  the  numbers  climb.  A  person 
who  needs  the  elbow  room  to  make  his 
or  her  mark;  who’s  energy  need  to  be 
restained,  not  stimulated.  A  person  who 
can  turn  a  pre-teen  into  a  professional 
paper  carrier  and  make  an  angry 
customer  smile. 

Please  send  resume,  references  and 
other  relevant  information,  tO:  Jack 
Palmer,  Publisher,  The  Citizen,  5  Dill 
St.,  Auburn,  NY  13021. 


CIRCULATION 

CUSTOMER  SERVICE  MANAGER 
We  are  looking  for  a  career-oriented, 
energetic  professional  to  join  our  circu¬ 
lation  team.  The  successful  candidate 
will  have  direct  responsibility  for  train¬ 
ing  and  motivating  the  circulation 
customer  service  department  of  2  daily 
newspapers  with  a  combined  circula¬ 
tion  of  200,000  +  and  Sunday  circula¬ 
tion  of  nearly  250,000. 

Must  be  proficient  in  developing,  imple 
menting  and  managing  a  fast  paced 
phone  operation,  as  well  as  interacting 
with  circulation  management.  We  offer 
an  attractive  benefits  package.  Salary 
commensurate  with  experience. 

Please  send  resume  and  salary  require¬ 
ments  to  The  Syracuse  Newspapers,  PO 
Box  4915,  Syracuse,  NY  13221,  Attn: 
Linda  Hennessey. 


COUNTRY  CIRCULATION  MANAGER 
We  have  an  opening  for  an  aggressive 
goal  oriented  person  to  lead  our  country 
operation.  The  person  will  be  responsi¬ 
ble  for  four  (4)  district  managers  and 
to  continue  double  digit  growth.  The 
person  we  are  looking  for  must  have 
hands-on  experience  while  providing 
the  necessary  leadership.  Please  send 
resume  along  with  salary  history  tO:  Box 
1546,  Editor  &  Publisher. 


Do  you  have  that  ENTREPRENEURIAL 
SPIRIT?  Are  you  AGGRESSIVE  AND 
ENERGETIC?  Do  you  want  to  RUN 
YOUR  OWN  OPERATION  and  DETER¬ 
MINE  YOUR  OWN  EARNING  LEVEL? 
The  Herald  Examiner  is  establishing  a 
separate  sales  and  marketing  organiza¬ 
tion  and  is  seeking  a  manager  to  run  it. 
The  successful  candidate  should  have  a 
background  in  telemarketing  and  youth 
foot  crew  management,  strong  interper¬ 
sonal  and  leadership  skills  and  be  goal 
oriented.  Understanding  of  newspaper 
circulation  functions  desirable.  Excel¬ 
lent  salary  and  bonus  package.  Please 
send  resume  with  cover  letter  to  Bernee 
Strom,  Director  of  Circulation,  Los 
Angeles  Herald  Examiner,  1111  S.  Hill 
St.,  Los  Angeles,  CA  90015. 

HOME  DELIVERY  MANAGER  for  TMC 
shopper  with  200,000  circulation. 
Send  resume  to  R.  M.  Black,  Dollar 
Saver  Publications,  37365  Central- 
mont,  PL,  Fremont,  CA  94536. 


HOME  DELIVERY  MANAGER 
Progressive  50,000  plus  daily  in  Zone  2 
seeks  an  experienced  individual  to 
manage  its  home  delivery  department  in 
a  very  competitive  market.  Candidates 
must  be  creative  results  oriented  and 
possess  excellent  motivational  skills. 
Five  years  supervisory/managerial 
experience  required.  Also  required  is 
the  ability  to  develop  annd  implement 
district  manager  and  carrier  training 
programs.  Knowledge  of  entire  circula¬ 
tion  function  a  plus.  We  offer  competi¬ 
tive  wage  and  benefit  package.  Send 
resume  including  salary  requirements 
to  Box  1541,  Editor  &  Publisher. 


BUSINESS  EDITOR  for  sophisticated 
real  estate  and  financial  sections  in 
fastest  growing  U.S.  market.  Self  start¬ 
ing,  fast,  accurate  producers  only 
considered.  Full  details  to  Editor, 
Naples  Daily  News,  PO  Box  7009, 
Naples,  FL  33940. 


3000  GOVERNMENT  JOBS  List. 
$16,040-$59,230/yr.  Now  Hiring.  Call 
(805)  687-6000  Ext.  R-4261. 

(Fee  required.) 

ARTS  CRITIC 

The  Sacramento  Union  seeks  an  arts 
critic  with  a  background  in  the  classics. 
Must  be  able  to  write  strong  theater  and 
classical  music  reviews  on  deadline  for 
AM  publication.  Ckintact  Joan  Deutsch, 
Features  Editor,  The  Sacramento 
Union,  301  Capitol  Mall,  Sacramento, 
CA  95812.  (916)  442-7811. _ 

ASSISTANT  SPORTS  EDITOR 
The  Southern  Illinoisan  a  30,000  daily 
and  Sunday  AM  regional  newspaper  in 
Carbondale  is  seeking  an  assistant 
sports  editor.  Candidate  will  work  slot, 
sports  writin^desk  with  some  writing 
required.  Prefer  3-5  years  experience. 
Send  resume  and  clips  to  Personnel 
Manager,  Southern  Illinoisan,  PO  Box 
2108,  Carbondale,  IL  62901. 


NEWSPAPER  PEOPLE 
TRUST 

E&P  CLASSIFIED 
ADVERTISING 


COMPUTERESE  translated  into  English 
by  a  journalist/system  editor.  What  to 
buy.  Word  processing  and  communica¬ 
tions  programs.  Support.  Individuals, 
small  publications.  Beginners  welcome. 
Save  time,  money,  sweat,  tears,  NY 
Metro  area.  (212)  582-7126. 


COPY  EDITOR  25,000  circulation 
Sunbelt  daily  located  in  city  of  50,000 
has  an  imm^iate  opening  for  an  exper¬ 
ienced  copy  editor  who  can  also  design, 
bright,  modular  pages,  make  good  use 
of  full-color  process  and  spot  color  and 
write  crisp,  accurate  headlines  on  dead¬ 
line.  We  are  also  taking  applications  for 
future  copy  editing  positions.  Contact 
The  News  Editor,  The  Meridian  Star,  PO 
Box  1591,  Meridian,  MS  39301,  (601) 
693-1551. 


COPY  EDITOR/REPORTER 
Entry  level  position  at  6-day  daily  in 
community  of  12,000  located  in  foot  of 
Colorado  Rockies.  Copy  editing  and 
layout  is  this  person's  first  love,  but 
atx)ut  one-fourth  of  his  or  her  time  will 
be  spent  reporting.  Energy  and  an 
eagerness  to  learn  are  important  quali¬ 
ties.  We  prefer  applicants  who  have 
worked  an  internship  or  those  with 
weekly  experience  looking  for  advance¬ 
ment.  Send  resume  and  list  of  refer¬ 
ences  to  Dan  Partridge,  Managing 
Editor,  Durango  Herald,  PO  Drawer, 
Durango,  CO  81301. 

COPY  EDITORS 

Copy  editors  who  have  experience  as 
reporters,  and  knowledgeably  can  ques¬ 
tion  story  structure,  facts,  find  weak¬ 
nesses,  work  cooperatively  with  young 
talented  reporters,  write  sharp,  on- 
target  heads,  know  grammar,  spelling. 
Entry  level  college  grad  with  proper 
skills,  potential  considered. 

Swing  shift  and  weekends  on  AM 
80,000  plus  great,  amressive  indepen¬ 
dent,  growing  New  Jersey  daily.  Send 
letter  and  resume  to  Box  1 544,  Editor  & 
Publisher. 


EDITOR  &  PUBLISHER  for  November  29,  1986 


COPY  EDITOR/ASSISTANT  CITY 
EDITOR  for  15,000  six-day  regional  AM 
paper  in  Zone  3.  Headline  writing, 
layout  skills  essential.  Help  direct  nine- 
person  news  staff,  send  resume  and 
salary  requirement  to  Northern  Virginia 
Daily,  Box  69,  Strasburg,  VA  22657. 

BUSINESS  EDITOR 
Texas  magazine  publisher  seeks 
talented,  mature  business  editor  and 
writer  to  launch  and  maintain  trade  and 
new  product  sections.  Must  be  detail 
oriented,  and  able  to  communicate  well 
with  industry  leaders.  Send  resume, 
writing  clips,  earning  expectations  to 
Associate  Publisher,  Stevens  Publish- 
ing,  PO  Box  7573,  Waco,  TX  76714. 

CHILDREN’S  BOOK  MANUSCRIPTS 
are  being  considered  by  new  small 
publisher.  If  you  have  done  either  writ¬ 
ing  or  art  or  both  for  ages  2  to  7,  send  a 
few  sample  photocopy  pages  of  your  tal¬ 
ent  to  Kaleidoscopix,  Inc.,  PO  Box  389, 
Franklin,  MA  02038.  (617)  528-6211. 


CITY  EDITOR 

The  York  Daily  Record,  a  40,000  7-day 
AM  !n  the  nation’s  87th  largest  metro 
market,  needs  a  city  editor  to  lead  a 
talented  reporting  staff  in  a  highly 
competitive  market.  The  person  we  hire 
will  be  a  teacher,  a  motivator,  a  skilled 
page  designer,  a  talented  writer  in  his  or 
her  own  right  and  someone  who  knows 
what  it  takes  to  meet  deadlines.  In 
return,  we  offer  a  competitive  salary, 
excellent  benefits  and  a  chance  to  grow 
in  a  professional,  quality-conscious 
atmosphere.  Send  a  resume,  design 
samples  and  a  letter  describing  your 
philosophy  of  what  makes  a  good  city 
editor  to:  Dave  McCoy,  Managing 
Editor,  York  Daily  Record,  1750  Indust¬ 
rial  Highway,  York,  PA  17402. 

CLASSIFIED  AD  MANAGER  for  7-day 
daily.  Position  responsible  for  develop¬ 
ing  and  managing  a  sales  department 
that  reaches  linage,  ad  count,  and 
revenue  goals.  Includes  proper  plan¬ 
ning,  organization,  staffing,  training, 
and  execution  to  achieve  such.  Re¬ 
quires  prior  newspaper  management 
experience.  Submit  resume  and  salary 
requirements  In  confidence  to  Person¬ 
nel  Department,  Greensboro  News  & 
Record,  PO  Box  20848,  Greensboro, 
NC  27420.  EOE. 


COPY  EDITOR  with  layout  skills  for 
15,000  award-winning  PM  in  upstate 
New  York.  30  minutes  from  state  capi¬ 
tal  and  summer  cultural  center  of 
Saratoga  Springs.  Help  develop  a  young 
staff,  design  bright  pages  and  write 
brisk  headlines.  Resume,  references  to 
Mai  Provost,  The  Recorder,  1  Venner 
Rd.,  Amsterdam,  NY  12010. 


COPY  EDITOR  for  books,  journal, 
studies,  at  public  policy  institute. 
Experience  required.  Send  resume  to 
Cato  Institute,  224  Second  St.  SE, 
Washington,  D.C.  20003. 

COPY  EDITOR 

Aggressive  Knight-Ridder  Sunbelt  daily 
Ic^ing  for  copy  editor  with  excellent 
word  skills,  solid  news  judgment,  a 
knack  for  sparkling  heads  and  a  creative 
design  eye.  Should  have  talent  for 
laying  out  a  snappy  page  1.  Join  a  team 
that  wants  to  put  out  the  best  mid-sized 
paper  in  the  Southeast.  Minimum  two 
years  daily  newspapering  experience 
required.  Good  benefits,  fine  opportuni¬ 
ty  for  professional  growth.  Write  Jack 
Swift,  Managing  Editor,  The  Columbus 
Ledger-Enquirer,  PO  Box  711,  Colum¬ 
bus,  GA  31994. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write-.  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


EDITORIAL  WRITER 
Morning  daily,  150,000-plus  circula¬ 
tion  on  West  Coast  is  seeking  an  excep¬ 
tional  writer  for  its  editorial  page.  We 
are  basically  consen/ative,  but  firmly 
non-partisan  and  always  willing  to  ques¬ 
tion  doctrines  of  the  right  as  well  as  the 
left.  The  person  we’re  looking  for  must 
have  strong,  demonstrated  writing  skills 
and  experience  with  daily  deadlines. 
Knowledge  of  layout  and  copy  editing 
also  preferred.  Send  clips  and  resume 
to  Box  1542,  Editor  &  Publisher. 


EDITOR 

Rapidly  growing  group  of  13  weekly 
newspapers  in  south  Orange  County,  CA 
seeks  a  seasoned  editor.  Added  two 
papers  in  1986,  more  planned  in  1987. 
Prefer  solid  experience  with  a  group  of 
papers.  Excellent  career  opportunity 
with  a  Media  General  affiliate  in  one  of 
the  nation’s  top  residential  areas. 
Excellent  compensation  plan.  Resume 
to  Allan  Pilger,  Golden  West  Publishing, 
PO  Box  3629,  Mission  Viejo,  CA 
92690. 


NEWS  EDITOR 

Great  opportunity  for  talented  journalist 
who  wants  to  learn  and  grow.  Will  do 
page  layout,  wire  editing,  headline  writ¬ 
ing,  coverage  of  county  government. 
Will  be  in  leadership  position  second 
in  command  with  people  oriented  com¬ 
munity  paper  that  wants  to  emphasize 
local  slant.  If  you  want  to  learn  the  news 
editorial  business  and  like  the  chal¬ 
lenge  of  producing  a  quality  paper, 
please  send  your  resume  to.  Patrick 
Madison,  Belvedere  Daily  Republican, 
401  Whitney  Blvd.,  Belvedere,  IL 
61008. 


NIGHT  NEWS  EDITOR 
The  Quad-City  Times,  a  newspaper  with 
a  circulation  of  57,000  daily  and 
82,000  Sunday,  has  an  opening  for  a 
night  news  editor,  responsible  for 
supervising  copy  editors  and  meeting 
production  deadlines  for  three  morning 
editions.  This  position,  in  a  competitive 
Midwest  market  calls  for  high  degrees 
of  news  judgment,  design  creativity  and 
supervisory  experience. 

Send  resume,  with  references,  and 
available  tearsheets  to: 

Randy  Houston 
Executive  News  Editor 
Quad-City  Times 
PO  Box  3828 
Davenport,  lA  52808 
Equal  Opportunity  Employer  M/F 


REPORTER-COPY  EDITOR— Expanding 
and  competitive  30,000  AM  daily  on 
Northwest  Florida  Gulf  Coast  has  an 
opening  for  a  reporter/copy  editor.  Mini¬ 
mum  of  two  years  experience.  Job  offers 
unparalleled  living  in  resort  community. 
Good  benefits,  profit  sharing  and  excel¬ 
lent  working  conditions  with  a  profes¬ 
sional  staff.  Pay  commensurate  with 
experience.  Preference  given  to  candi¬ 
dates  from  Zones  3  and  4.  Send  resume 
and  cover  letter  to  Jay  Pitts,  Managing 
Editor,  The  Daily  News,  PO  8ox  2949, 
Fort  Walton  Beach,  FL  32549.  Letter 
must  include  salary  requirements. 

REPORTER 

Quality  weekly  needs  general  assign¬ 
ment  reporter  with  car  and  camera  to 
join  to  8-member  editorial  staff.  Submit 
letter,  clips  and  resume  showing  inter¬ 
est  in  and  aptitude  for  reporting  and 
writing.  Some  experience  preferred. 
Peter  Boody,  Editor,  Southampton 
Press,  Box  1207,  Southampton,  NY 
11968. 


REPORTER 

Top-notch,  fast  growing  city  business 
paper  has  opening.  Business  reporting 
or  daily  newspaper  experience  required. 
Las  Vegas  Business  Press,  3111  S. 
Valley  View,  E-110,  Las  Vegas,  NV 
89102  (702)  871-6780. 
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REGIONAL  REPORTER  major  newspap¬ 
er  group  looking  for  reporter  to  write 
primarily  trend  and  situation  stories  on 
the  South-including  the  economy,  lifes¬ 
tyle,  politics.  Would  be  based  in  Atlan¬ 
ta.  travel  involved.  We're  looking  for  an 
energetic  self-starter  and  good  writer 
with  a  knowledge  and  "feel"  of  the 
South.  Send  resume  and  representative 
clips  to  Box  1559,  Editor  &  Publisher. 


SMALL  MIDWEST  DAILY  looking  for 
managing  editor  that  enjoys  the  chal¬ 
lenge  of  developing  and  sustaining  a 
strong  local  product.  Opportunity 
includes  writing,  editing,  layout  and 
working  with  management  to  develop 
circulation  as  well  as  an  award-winning 
editorial  product.  We  need  someone 
who  will  lead  and  teach — and  delegate 
to  others  so  they  will  grow.  We  are  a 
stepping  stone  newspaper  that  puts  out 
a  professional  product  and  a  quality 
educational  experience  to  those  learn¬ 
ing  the  business— so  we  want  the  best! 
Please  sent  resume  and  clips  to  Box 
1553,  Editor  &  Publisher. 


SPORTS  COPY  EDITOR  for  125,000 
all-day  paper  who  can  evaluate  stories 
for  proper  play;  edit  to  meet  tough  stan¬ 
dards  of  clarity,  conciseness  and 
completeness.  Produce  lively  layouts 
with  up  to  the  minute  updating.  College 
degree  preferred;  3  years  sportswriting 
and/or  sports  desk  experience.  Send 
resume,  two  page  autobiography,  work 
samples  to  Bill  Bern,  Sports  Editor, 
Roanoke  Times  &  World  News,  Box 
2491,  Roanoke,  VA  24010.  EOE. 


SPORTS  EDITOR  Zone  2  for  small  daily 
newspaper.  Strong  high  school  and 
some  major  college  coverage.  Oversee 
small  sports  staff.  Experience  helpful. 
Send  resume,  salary  requirements  and 
clips  to  Box  1540,  Editor  &  Publisher. 

SPORTS  EDITOR  for  a  small  Pacific 
Northwest  daily  to  cover  high  school, 
community  college  sports  with  the  part- 
time  help  of  2  other  staffers.  Sportswrit¬ 
ing  experience  required.  Western  appl¬ 
icants  preferred.  Box  1554,  Editor  & 
Publisher. 


SPORTS  WRITER  energetic,  know¬ 
ledgeable  and  literate  person  needed 
for  full-time  job  covering  colleges  (divi¬ 
sion  I  hockey,  division  III  basketball 
and  other  sports)  and  leading  coverage 
of  high  school  sports.  Send  letter, 
resume  and  clips  by  December  6  to  Bert 
Gault,  Executive  Sjwrts  Editor,  Water- 
town  Daily  Times,  260  Washin^on  St., 
Watertown,  NY  13601. 


STORY  EDITOR,  SPORTS 
Syracuse  (NY)  Herald-Journal, 
104,000,  and  Sunday  Herald  Ameri¬ 
can,  250,000,  seeks  sports  copy  editor 
who  is  strong  on  content,  full  of  ideas 
for  projects  and  other  assignments,  and 
who  wants  to  help  a  growing  sports  sec¬ 
tion  improve.  5  to  7  years’  experience. 
Submit  20  clips  demonstrating  repre¬ 
sentative  writing  and  editing  challenges 
to  Jeff  Rea,  Assistant  Managing  Editor- 
Sports,  Herald-Journal,  PO  Box  4915, 
Syracuse,  NY  13221.  No  phone  calls. 

TEN  YEAR  OLD  rapidly  growing  weekly 
news  and  lifestyle  tabloid  magazine  has 
an  opening  for  an  editor  who  can  write 
and  edit  as  well  as  manage  a  staff  of  4 
reporters  and  numerous  freelancers. 
Strong  tradition  for  hard-hitting  investi¬ 
gative  reporting.  Circulation  50,000, 
strong  use  of  process  color.  Join  our  fast 
growing  publishing  company  and  be 
responsible  for  not  only  our  newsweekly 
but  for  editorial  direction  on  our  other 
publications.  Competitive  salary,  exper¬ 
ience  required.  Located  in  Worcester, 
Mass.  New  England’s  second  largest 
city.  Send  resume  and  samples  to 
Publisher,  Nova  Publishing  Co.,  PO  Box 
1000,  Worcester,  MA  01614. 
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THE  DAILY  JOURNAL,  long  established 
English  language  daily  in  Caracas, 
Venezueala  is  seeking  candidates  for 
immediate  opening.  Also  accepting 
applications  for  future  openings  as  we 
begin  our  annual  recruiting  program. 
Copy  editors  strong  in  organization, 
working  with  reporters,  l^outand  head¬ 
line  writing  experience.  Fluent  in  Span¬ 
ish  a  must.  VDT  experience. 

Reporters  for  general  assignment  beat. 
Should  have  knowledge  of  business, 
industry  and/or  petroleum.  Fluent 
Spanish  a  must. 

Sports  editor.  VDT  experience  helpful 
and  knowledge  of  Spanish. 

Reporters  for  lifestyle  section  (com¬ 
munities,  lifestyles,  art,  entertainment 
and  feature  writing).  Fluent  Spanish 
required. 

We  are  a  7-day  a  week  tabloid  with  our 
own  modern  plant.  Send  letter,  resume, 
clips,  passport  size  photos  to  Nigel 
Cumberbatch,  Managing  Editor,  C/0  Jet 
Cargo  International,  The  Daily  Journal, 
PO  Box  020010,  Miami,  FL  33102- 
0010.  Phone  562-1122  or  561-2317 
(Caracas,  Venezueala). 


THE  SAN  JOSE  MERCURY  NEWS  is 
looking  for  a  health  and  fitness  writer. 
The  successful  candidate  will  have  a 
minimum  5  years  reporting  experience 
on  a  metro  daily,  demonstrated  strength 
in  feature  writing,  plus  expertise  in 
health  and  fitness  subject  areas.  Send 
resume,  clips  to  Patricia  Fisher,  AME/ 
Personnel,  San  Jose  Mercury  News, 
750  Ridder  Park  Dr.,  San  Jose,  CA 
95190. 


THE  TIMES-PICAYUNE  of  New  Orleans 
is  seeking  a  copy  editor.  Candidates 
should  have  at  least  two  years  of  copy 
desk  experience. They  should  be  able  to 
demonstrate  a  strong  command  of  the 
English  language  and  the  ability  to  write 
bright,  accurate  headlines. 

All  copy  desk  positions  require  evening 
work.  Send  resume  tO:  the  Personnel 
Manager,  ATTN:  Copy  Desk  Position, 
The  Times-Picayune,  3800  Howard 
Ave.,  New  Orleans,  LA  70410.  An 
Equal  Opportunity  Employer  M/F. 

WANTED  IN-DEPTH  PROJECTS  repor- 
ter  and  in-depth  projects  editor.  Zone  4, 
AM  daily.  Salary  commensurate  with 
experience  and  proven  ability.  Box 
1514,  Editor  &  Publisher. 


WASHINGTON  BUREAU 
REPORTER  NEEDED 
European  edition  of  The  Stars  and 
Stripes,  U.S.  daily  newspaper  pub¬ 
lished  in  West  Germany,  seeks  a  repor¬ 
ter  for  its  two-person  Washington 
Bureau  to  research  and  write  articles 
about  defense  issues  and  congressional 
actions  affecting  the  military.  Candi¬ 
dates  must  have  at  least  three  years 
experience  on  a  U.S.  metropolitan  daily 
newspaper  and  state  legislative  or 
congressional  reporting  experience. 
$26,381  P/A  and  group  insurances. 
Applicants  must  send  a  completed 
application  (DA-form  3433)  and  a  full 
resume,  including  clippings.  Applica¬ 
tion  forms  can  be  obtained  by  calling 
the  European  Stars  and  Stripes, 

New  York  Operations  Office  (212) 
620-3333.  Applications  must  be  post¬ 
marked  on  or  before  December  12, 
1986  nnd  must  be  addresed  to  the  Civi¬ 
lian  Personnel  Office,  c/o  European 
Stars  and  Stripes,  New  York  Operations, 
252  7th  Ave.,  Room  401,  New  York, 
NY  10001. 


WIRE/COPY  EDITOR  needed  for  small 
daily  newspaper.  Knowledge  wire 
service,  camera,  editing,  writing, 
design  necessary.  Good  opportunity  to 
work  with  a  growing  newspaper  group. 
Send  resume,  samples,  salary  require¬ 
ments  to  Jim  Merritt,  PO  Box  1999, 
Sulphur,  LA  70663. 


PRODUCTION  DIRECTOR 


Madison  Newspapers  Incorporated,  publisher  of  the  Wisconsin 
State  Journal  and  The  Capital  Times  has  an  immediate  opening 
for  a  production  director.  This  position  reports  directly  to  the 
general  manager. 

The  successful  candidate  will  be  a  strong  leader  for  a  production 
staff  of  over  150  as  well  as  be  skilled  in  planning,  budgeting,  and 
commercial  printing.  Five  years  production  management  is 
needed,  as  well  as  knowledge  of  high  quality  printing  and 
computer  technology  in  the  newspaper  industry.  This  is  an 
excellent  opportunity  to  work  for  a  newspaper  production  lead¬ 
er  in  a  very  livable  state  capital  and  university  community. 
Apply  with  cover  letter  and  resume  including  work,  education, 
and  salary  history  to  Personnel  Director,  Madison  Newspapers 
Incorporated,  PO  Box  8056,  Madison,  WI  53708.  An  Affirmative 
Action  Employer. 


TRAINER/ 

DESIGNER 

Will  be  responsible  for  the  design  and  develop¬ 
ment  of,  and  training  for  our  editorial  pagina¬ 
tion  products  and  end-user  training  in  the  area 
of  editorial  layout  and  composition.  Requires 
5-10  years’  newspaper  experience.  Atex  sys¬ 
tem  experience  desired. 

To  apply  please  send  resume  to:  Atex,  Inc., 
Human  Resources,  Dept.714,  32  Wiggins 
Ave.,  Bedford,  MA  01730,  or  stop  by  to  fill 
out  an  application  any  weekday  from  8am- 
5pm.  We’re  just  off  Rte.  128  at  the  Rte.  4- 
225  exit. 

An  equal  opportunity  employer 

A  KODAK  COMPANY 


Editor  &  Publisher 
Classified 
Advertising 

11  West  19  Street 
New  York,  NY  10011 
(212)  675-4380 


PRODUCTION  DIRECTOR 
Immediate  opening  for  experienced 
production  director  to  oversee  compos¬ 
ing,  pre-press,  press  (10  unit  Urbanite), 
mailroom,  building,  systems,  commer¬ 
cial  print  for  6-day  suburban  daily 
newspaper.  Seeking  motivated,  quali¬ 
fied  individual  with  strong  people  and 
administrative  skills  to  join  manage¬ 
ment  team  in  California  coastal  area. 
Excellent  salary,  benefit  package.  M/F 
EEO.  Send  cover  letter,  resume  to 
Personnel,  Salinas  Californian,  PO  Box 
81091,  Salinas,  CA  93912,  Attn: 
Production. 


PHOTOGRAPHER 

PHOTOGRAPHER 

We  need  a  good  shooter  with  unlimited 
enterprise  and  familiarity  with  color  and 
black  and  white  for  New  Jersey  news¬ 
paper.  Work  load  is  fairly  heavy.  Photo¬ 
grapher  who  can  handle  only  two  or 
three  assignments  a  day  need  not  apply. 
Must  be  able  to  produce  enterprising 
assignments  regularly.  We  are  a  small 
progressive  daily  in  search  of  excellent 
photos.  Three  person  photo  depart¬ 
ment.  Send  slide  portfolio,  tearsheets 
and  resume  to  Box  1558,  Editor  & 
Publisher. 


PRESSROOM 


SUPERVISOR  system  format  and  press 
operators.  Experienced  web  press  oper¬ 
ators.  A  chance  to  learn  and  grow.  Good 
benefits.  Opportunity  for  advancement. 
Salary  based  on  experience.  Apply  in 
writing  to  Roger  Stec,  System  Produc¬ 
tion  Director,  The  Reporter,  307 
Derstine  Ave.,  Landsale,  PA  19446  or 
call  (215)  855-8440  x  297.  EOE. 


EDITOR  &  PUBLISHER  for  November  29,  1986 


HELP  WANTED 


ATTENTION  !!! 

1986-1987 

JOURNALISM 

SCHOOL 

GRADUATES 

Editor  &  Publisher 
extends  to  you,  as  a 
graduation  gift,  one  free 
insertion  in  the  Positions 
Wanted  Section  of  its 
January  3,  1987  issue.  In 
addition,  if  you  run  your 
ad  one  more  time  you  will 
be  charged  the  two  time 
rate  of  $2.90  per  line  for 
the  second  ad.  If  you  run 
your  ad  two  more  times 
you  will  be  charged  the 
three-time  rate  of  $2.50 
per  line  for  the  second 
and  third  issues,  and  if 
you  run  your  ad  three 
more  times  you  will  be 
charged  the  four-time  rate 
of  $2.30  per  line  for  each 
of  the  last  three  issues. 
Whether  or  not  you  take 
advantage  of  the  multiple 
rate  discount,  your  ad  in 
our  January  3,  1987 
REVIEW  &  FORECAST 
issue  is  free. 

—GUIDELINES— 

1 .  Ads  must  not  exceed  7 
lines  (37  characters  per 
line).  We  reserve  the  right 
to  edit  copy  to  fit  space 
requirements. 

2.  Use  of  E&P  box 
numbers  will  not  be 
accepted. 

3.  Journalism  school  and 
graduation  date  must  be 
specified  to  E&P  (but  not 
necessarily  in  ad  copy). 

4.  All  ads  must  be  MAIL¬ 
ED  to  E&P  with  prepay¬ 
ment  enclosed  for  addi¬ 
tional  insertions.  No  tele¬ 
phone  calls,  please. 

5.  Deadline  for  receipt  of 
ads;  December  15,  1986. 

Editor  &  Publisher  would 
like  to  welcome  you  into 
the  wonderful  world  of 
journalism! 


FIELD  SERVICE  MANAGERS 

Graphic  Management  Associates 
Inc.,  the  inserter  company,  has 
immediate  requirements  for  field 
service  managers  responsible  for  the 
installation  and  training  of  GMA 
inserting  systems  to  the  newspaper 
industry  throughout  the  United 
States.  Please  forward  resume  to 
Graphic  Management  Associates 
Inc.,  11  Main  St.,  Southboro,  MA 
01772,  Attn:  Manager  Human 
Resources. 


ACCOUNT  EXECUTIVE 
Experienced  account  executive  wanted 
for  Dallas  office  of  one  of  the  nation's 
largest  hi-tech  public  relations  agen¬ 
cies.  If  you  can  write  about  electronics 
and  computers  for  technical  and  non¬ 
technical  audiences  we'd  like  to  talk  to 
you.  Journalism  experience  helpful. 
Send  resume,  writing  samples  (return¬ 
able)  and  salary  history  to  Molly 
Garnett,  Simon/McGariy  Public  Rela¬ 
tions,  14755  Preston  Rd.,  Ste.  820, 
Dallas,  TX  75240,  (214)  233-0956. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


PUBLISHER/GENERAL  MANAGER 
20  years  experience  in  advertising  and 
general  management.  Last  10  years  as 
president  or  GM  with  dailies  of  30,000 
-  115,000  circulation  in  competitive 
and  non-competitive  markets.  Have 
successfully  engineered  turnarounds. 
43  year  old  newspaper  executive  seeks 
#1  or  #2  position  with  daily. 

Prefer  pro^rties  with  problems  and/or 
competition  in  Zones  1,  2  or  5.  Will 
consider  others.  Please  contact  Barry 
Hopwood  (717)  347-6456  Days  or 
(717)  274-3149  evenings. 

_ CIRCULATION _ 

CIRCULATION  DIRECTOR:  Exper¬ 
ienced  with  both  weekly  and  daily  news¬ 
papers.  Available  Jan.  1st.  James  H. 
Watson,  5958  N.  3rd  St.,  Philadelphia, 
PA  19120,  (215)  549-8754. 


CIRCULATION  PROFESSIONAL  with  5 
1/2  years  experience,  2  years  as  Circu¬ 
lation  Manager.  Good  communicator, 
aggressive  sales  motivator,  extensive 
home  delivery  strong  promotional  back¬ 
ground.  A  pMple  manager,  seeks  a  post 
as  Circulation  Manager  at  a  20,000 
daily.  NOW.  Contact  Garry  (419) 
435-5136  after  7  p.m.  C.D.T. 


CIRCULATION  MANAGER,  13,000 
daily.  Employed,  experienced  man 
wants  to  relocate.  Box  1557,  Editor  & 
Publisher. 


POSITIONS  WANTED 


CIRCULATION 


CIRCULATION  DISTRICT  MANAGER. 
15  years  Zone  9.  Business  degree. 
Seeks  challenging  position.  Consider  all 
locations.  Contact  Marvin  Clapp.  (206) 
695-5989. 


EDITORIAL 


ATTENTION  FOREIGN  EDITORS. 
Experienced  reporter,  newsroom  mana¬ 
ger  seeks  spot  in  Far  East.  Speak 
Mandarin  Chinese.  Lived  Mainland  two 
years.  Masters  in  Chinese  History.  Box 
1549,  Editor  &  Publisher. 


AWARD-WINNING  reporter  seeks  new 
challenge  on  mid-to  large-size  daily. 
Experienced  covering  ci^  and  county 
government,  education,  features  and 
outdoor  news.  Knows  news  when  he 
sees  it.  Believes  in  quality  reporting  and 
good  writing.  Prefers  Zones  9,  8  or  7. 
Box  1563,  Editor  &  Publisher. 


COLUMNIST  WITH  national  and  region¬ 
al  awards  and  10  years  experience  look¬ 
ing  for  new  home  on  a  Western  daily.  If 
Greene,  Grizzard  and  Royko  are  the  Big 
3,  I  can  be  number  4.  I'm  humble,  too. 
Jim  Files,  Box  453,  Barnhill,  IL  62809, 
(618)  842-3657. 


DISSATISFIED  NEWSPAPERMAN,  58, 
has  big  city  saiary  in  $40's,  looking  at  a 
buyout.  Reporter,  columnist,  rewrite, 
editor,  sports,  cit^ide,  state  -  has  done 
just  about  everything.  Many  awards  for 
writing.  Feature  flair.  Looking  for  best 
offer.  Box  1565,  Editor  &  Publisher. 


EDITORIAL  PAGE  editor-writer.  A  real 
professional  loaded  with  experience. 
Prolific  award-winner.  Bright  pages. 
Box  1564,  Editor  &  Publisher. 


I'VE  BEEN  REFERRED  to  as  “the  next 
Russell  Baker"  by  People  Magazine.  Or 
was  it  my  sister-in-law  Sandra?  What¬ 
ever.  Very  humorous,  general  columnist 
on  road  to  syndication  (currently  writ¬ 
ing  such  a  column  for  weekly  magazine) 
looking  for  regular  exposure  in  daily 
paper.  Box  1539,  Editor  &  Publisher. 


JOURNALIST,  M.A.,  fluent  Spanish,  to 
base  in  Mexico  City  and  repiort/photo- 
graph  on  Central  America.  Clips  and 
references.  Rob  Stamps  (619) 
466-2880. _ 

LOOKING  FOR  senior  news  executive, 
small  town  and  metro,  or  seasoned 
reporeter  and/or  columnist?  Strong 
political,  City  Hall,  statehouse  back¬ 
ground.  Editorial  page  experience. 
Leader  and  manager.  Box  1562,  Editor 
&  Publisher. 


POSITIONS  WANTED 


AUTOMOTIVE  WRITER  wants  to  put 
native  Detroit  background  to  use  in 
Zones  8,9.  Experience:  columns, 
features  and  Mcfiraw-Hill  author.  Mike 
Spaniola  (313)  288-5119. 


AWARD  WINNING  reporter/editor  who 
learned  the  nuts  and  bolts  of  hard  news 
reporting  through  scraped  knees,  dirty 
clothes  and  hours  of  digging,  seeks 
similar  position  with  daily  in  any  Zone. 
Eager  for  challenge.  Exf^rience  in  all 
beats,  layout,  photography  and  paste¬ 
up.  Journalism/English  degree.  Write 
Melissa  Monson,  PO  Box  1384,  Berth- 
oud,  CO  80513. 


MANAGEMENT  POSITION  sought  by 
experienced,  efficient,  award-winning 
editor-writer.  Box  1545,  Editor  & 
Publisher. 


NATIONAL  AWARD-WINNING  reporter 
with  20  years  Washington,  D.C. 
experience  seeks  more  independence. 
Would  like  to  head  investigative  team  or 
bureau  of  smaller  newspapers.  Broke 
CIA  mining  of  Nicaragua's  harbors  and 
many  other  exclusives.  Appears  regular¬ 
ly  on  TV  News  programs.  Reply  Box 
1548,  Editor  &  Publisher. 


SOUTH  EAST  ASIA  SPECIALIST 
accepting  freelance  or  stringer  assign¬ 
ments  for  upcoming  ASEAN  tour. 
Experienced  newspaper  and  magazine 
writer  with  journalism  MA.  Knowledge 
runs  the  gamut  from  military  to  culture. 
Box  1556,  Editor  &  Publisher. 


SPORTSWRITER-Award-winning  repor¬ 
ter  with  a  knack  for  capturing  the 
essence  of  events.  Versatile,  know¬ 
ledgeable.  2  years  of  experience  on 
80,0000  circulation  daily.  Any  Zone. 
Box  1551,  Editor  &  Publisher. 


PRESSROOM 


VETERAN  WEB  OFFSET  PRESSMAN. 
Experienced  on  Goss-Metros,  Urbanite, 
Rotogravure  Presses,  25  years  in  news¬ 
paper,  magazine  (Parade).  5  years  DM 
Circulation,  excellent  resume  and  refer¬ 
ences.  Edw.  Nolte:  (618)  475-2804. 

PHOTOGRAPHER 

ENERGETIC,  hardworking,  photojour¬ 
nalist  seeking  staff  position  with  daily 
newspaper.  Internship,  college,  and 
freelance  experience.  Graduating  in 
December  1986.  Willing  to  learn  and 
relocate.  Resume,  pprtfolio,  and  refer¬ 
ences  available.  Chris  Huskinson,  Box 
8833  ISU,  Pocateilo,  ID  83209.  (208) 
236-2978. 


Take  one  GIANT  step  towards  a  better  job  by  plac¬ 
ing  an  ad  in  the  Positions  Wanted  section. 


••AWah  / 
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SHOP  TALK  AT  THIRTY 


Tracker  journalism  —  there  are  no  limits  to  this  journaiistic  genre 


By  Paul  Hirshson 

There  is  a  new  journalism  abroad  in 
the  land.  We  will  call  it,  for  want  of  a 
more  formal  name,  “tracker  journal¬ 
ism.” 

The  concept  is  easy,  the  execution 
difficult,  but,  for  the  journalist,  it’s  a 
romantic  and  sexy  pursuit,  some¬ 
times  involving  helicopters,  sea 
voyages  and  jungle  treks.  High 
Adventure. 

The  idea  is  that  a  writer  looks  at 
some  commonplace,  familiar  sight, 
such  as  water  splashing  into  the 
kitchen  sink  or  the  swizzle  stick  in  a 
cocktail  glass,  and  traces  it  to  its  ori¬ 
gin. 

William  McKibben  did  it  master¬ 
fully  in  a  New  Yorker  piece  last 
spring,  traveling  to  Brazil,  Canada, 
Arizona  and  Texas  to  learn  how 
water,  gas  and  electricity  reach  his 
Manhattan  apartment.  He  even 
climbed  down  sewers  and  into  pes¬ 
tiferous  trash  dumps  to  trace  the  out¬ 
going  as  well  the  incoming. 

In  his  book  House,  Tracy  Kidder 
journeyed  to  the  Big  Woods  in  Maine 
to  find  out  where  such  commonplace 
items  as  two-by-fours,  the  mainstays 
of  most  residential  construction, 
come  from.  In  his  description,  it 
sounds  like  a  delightful  few  days  in 
the  forest. 

The  Boston  Globe's  Nathan  Cobb 
once  traveled  to  a  Wakefield,  Mass., 
plastic  factory  to  find  out  where 
swizzle  sticks  come  from  —  sort  of 
one  man’s  answer  to  H.  Allen  Smith’s 
Life  in  a  Putty  Knife  Factory. 

One  can  almost  imagine  the  thought 
process:  writer  stares  moodily  into  a 
cocktail,  twirling  the  swizzle  stick, 
then  wonders,  “Where  the  heck  do 
these  things  come  from?” 

My  own  forays  into  tracker  jour¬ 
nalism  have  been  more  limited,  con¬ 
siderably  less  romantic.  There  was 
the  time,  for  instance,  when  one  edi¬ 
tor,  probably  after  munching  a  parti¬ 
cularly  tasty  bagel  for  breakfast,  won¬ 
dered  aloud  where  it  came  from. 

I  tracked  the  bagel  to  the  Green  and 
Freedman  bakery  in  Boston.  But  the 
rules  of  tracker  journalism  demand 
that  one  follow  the  whole  route,  from 
producer  to  consumer,  so  I  spent  one 
night  driving  the  dark  streets  of  the 
city  with  the  bagel  delivery  man. 

Another  editor,  probably  the  owner 


(Hirshson  is  with  the  Boston  Globe) 


of  a  new  puppy,  wanted  to  know 
where  doghouses  come  from.  I  was 
tempted  to  tell  him  that  the  stork 
brought  them,  but,  being  a  good 
tracker,  I  hit  the  road.  I  ended  up  in 
Walpole,  Mass.,  at  a  fence  company 
where  the  making  of  doghouses 
seemed  almost  an  afterthought.  I 
didn’t  dare  tell  the  editor  that,  so  I 
told  him  the  stork  brought  them. 


The  best  tracker  job  I  ever  had 
entailed  traveling  to  Deer  Island  in 
Boston  Harbor,  site  of  the  city’s  main 
sewerage  plant,  to  see  where  the 
effluent  of  the  affluent  ends.  I  climbed 
down  several  flight  of  oil-slick  stairs 
to  examine,  at  arm’s  length  as  the 
rules  demand,  the  giant  pumps  and 
pipes.  My  guide  pointed  to  a 
smeared  mark  on  the  wall,  far  above 


Private  individuals  who  participate 
in  public  events  shouldn’t  complain  if 
they  lose  the  anonymity  they  once 
had,  the  Ontario  Press  Council  ruled 
earlier  this  month. 

The  council  —  a  group  of  newspa¬ 
per  journalists  and  private  citizens 
who  consider  complaints  about  the 
press  —  dismissed  a  case  brought  by 
a  Toronto  Catholic  schoolteacher 
against  the  Toronto  Globe  and  Mail. 

The  teacher,  Frank  Dileo,  com¬ 
plained  about  a  photo  that  showed 
him  wearing  heavy  clothes  and  lying 
in  the  back  of  a  pickup  truck. 

When  the  photo  was  first  published 
(April  12),  it  illustrated  a  story  about  a 
strike  by  metro  Toronto  private- 
school  teachers.  A  caption  quoted 
Dileo  as  saying  he  was  trying  to  spot 
someone  who  had  thrown  an  egg  at 
the  teacher  pickets. 

However,  the  photo  was  also  used 
five  days  later  to  illustrate  an  opinion 
article  about  changes  in  the  prov¬ 
ince’s  private  schools.  Dileo  said  the 
picture  slandered  the  image  of  all 
Catholic  teachers  and  himself,  in  par- 


my  head. 

“That’s  how  deep  it  got  down  here 
the  time  the  valve  stuck,”  he  said.  I 
decided  then  that  I  had  tracked  that 
one  far  enough. 

There  are  no  limits  to  this  journalis¬ 
tic  genre,  only  the  limits  of  imagina¬ 
tion. 

The  glint  of  diamonds,  the  glow  of 
gold:  I’m  off  to  the  mines. 


Something  more  prosaic,  like  dark, 
rich  coffee,  from  Colombia,  Mexico, 
Brazil?  Coffee  cup  and  passport  in 
hand.  I’m  ready  to  find  out. 

And  wine.  French  wine.  Should  I 
not  trace  the  grapes  to  the  very  slope 
of  the  very  vineyard  that  gave  birth  to 
it? 

After  all,  no  job  is  too  difficult,  no 
sacrifice  too  great  for  Tracker  Man. 


ticular. 

The  press  council  disagreed,  say¬ 
ing:  “People  who  participate  in  public 
events  like  strike  picketing  inevitably 
put  at  risk  the  kind  of  privacy  they 
enjoy  as  private  citizens.  They  may 
find  that  pictures  taken  to  illustrate 
one  news  event  may  appear  in  a  dif¬ 
ferent  context  to  illustrate  another 
story.  In  choosing  the  news  picture  of 
the  complainant  to  illustrate  an  opin¬ 
ion  article,  the  Globe  and  Mail  fol¬ 
lowed  norrnal  newspaper  practice  of 
using  an  interesting  photo  from  its 
library.” 

—  Mark  Fitzgerald 

Vista  says  it  nears 
one  miliion  mark 

Vista,  a  Sunday  newspaper  maga¬ 
zine  targeted  for  the  U.S.  Hispanic 
market,  said  its  total  distributed  cir¬ 
culation  is  now  983, 1(X). 

Vista  said  it  hopes  to  add  two  more 
newspapers  before  the  end  of  the  year 
which  will  put  it  over  the  one-million 
circulation  mark. 


The  idea  is  that  a  writer  iooks  at  some  commonpiace, 
famiiiar  sight,  such  as  water  spiashing  into  the  kitchen 
sink  or  the  swizzie  stick  in  a  cocktaii  giass,  and  traces  it 
to  its  origin. 


Individuals  at  public  events  lose 
privacy  rights,  press  council  rules 
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/  /The  Uniman 
^  ^  4/2  allowed  us 
to  develop  quality 
color  in  a  hurry  . . . 
and  I  mean  that  in  two 
ways.  First,  it 
enabled  us  to  be 
successful  with  full 
process  color  when 
we  introduced  our  10- 
section  Sunday 
edition  last  spring. 
Second,  on  a  daily 
basis,  the  press  brings 
up  four-color  fast, 
with  very  little  waste. 
The  Uniman  4/2  has 
more  than  met 
the  challenge.  ^  ^ 


Andy  Bickford 
General  Manager 
Nashua  Telegraph 


/  /  The  ease  of 
^  ^  operating  this 
press  still  impresses 
me.  We  didn’t  order 
top-of-the-line  press 
controls,  yet  the 
mechanics  are  so  good 
on  the  Uniman  4/2  that 
we  run  top  quality 
at  optimum 
efficiency.  ^  ^ 


John  B.  Johnson,  Jr. 
Managing  Editor 
Watertown  Daily  Times 


/  /  We’re  getting 
^  ^  excellent  reproduction 
from  the  Uniman  4/2.  Its 
speed  is  more  than  adequate 
for  our  circulation,  and  I 
fully  expect  it  to  meet  our 
demands  for  some  time  to 
come.  In  my  opinion  . . .  it’s  a 
mighty  fine  press.  ^  ^ 


Eugene  Miller 
Pressroom  Foreman 
Charlottesville  Daily 
Progress 


These  three  newspapermen  have  perfectly 
defined  what  press  performance  should 
be:  producing  great  newspapers  while 
keeping  operating  costs  down.  The 
Uniman  4/2  offers  all  this  plus  the 


solid  corporate  support  to  make  you 
completely  confident  in  M*A*N-Roland 
Call  201-469-6600  or  write  to  M*A*N- 
Roland  USA,  Inc.,  333  Cedar  Avenue, 
Middlesex,  NJ  08846. 


■M*A*N  on  the  move! 


NEWSPAPER  PRESS  DIVISION 
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NAPLES  DAILY  NEWS 


JOINS  EAMny  TREE 


The  Naples  Daily  News  officially  joined 
Scripps  Howard  Newspapers  Nov.  21, 
bringing  our  total  number  of  dailies  to  21. 

In  a  growing  Florida  market,  the  Daily 
News  shares  Scripps  Howard’s  commit¬ 
ment  to  journalistic  excellence  and 
community  service. 

Founded  by  Florida  pioneer  Barron  Col¬ 
lier  in  1923,  the  Daily  News  has  achieved 
impressive  growth  in  the  last  20  years. 

And  reader  satisfaction  has  kept  pace. 
The  Audit  Bureau  of  Circulations  reported 


this  year  that  the  Naples  Daily  News  has 
the  greatest  circulation  penetration  of  its 
marfet  of  any  metropolitan  evening  and 
Sunday  newspaper  in  the  country. 

We  welcome  the  Naples  Daily  News  to 
the  family  tree. 

gjg  SCRIPPS  HOWARD 
ill  NEWSPAPERS 

The  John  P  Scripps  Newspaper  Gioup  is  an  independent  operating  division  within 
Scripps  Howard  Its  papers  include  the  Thousand  Oaks  News  Chronicle  the  Redding 
Record  Searchlight,  the  San  Luis  Obispo  Thiegrarn-Thbune  the  Thiare  Advance- 
Register  the  Ventura  Star-Mee  Press;  the  V\^tsonviIle  Register-Pajaronian  in  California 
and  The  Bremerton  Sun  in  V^shington 
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